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FOLLOW  THE  LEADER 


Excuse  me,  but  I’m  having  a  hard 
time  feeling  sorry  for  Jay  Harris  and 
others  who  are  wailing  that  journal¬ 
istic  standards  are  being  sacrificed  to  main¬ 
tain  profit  margins  and  keep  Wall  Street 
happy  [“Dowti  and  out  in  Silicon  Valley,” 
March  26,  p.  9].  Attention  to  stockholder 
value  would  not  seem  odd  at  any  other  pub¬ 
lic  company,  but  many  newspeople  seem  to 
believe  they  are  on  a  mission  from  God  and 
that  their  sacred  trust  should  shield  them 
from  the  realities  facing  everyone  else. 

Sorry,  folks.  Managers  at  publicly  owned 
newspapers  are  responsible  for  satisfying 
stockholders  and  ensuring  that  their  papers 
play  a  \ital  role  in  society.  They  are  respon¬ 
sible  for  developing  ideas  that  promote 
growth  and  good  journalism.  They  aren’t 
exempt  Irom  marketplace  pressures  be¬ 
cause  they  are  “the  chosen.” 

Business  cycles  are  a  surprise  to  no  one. 
The  problem  is  that  Jay  Harris  and  many 
others  in  new  spaper  management  seem  to 
know  only  one  response  to  inevitable  and 
natural  dips  in  the  economy  —  cutting  staif 
and  cutting  content.  The  issue  isn’t  Wall 
Street.  The  issue  is  leadership. 

FRED  SCHECKER 
CREATIVE  DIRECTOR,  NEWS  &  FEATURES 
Tribune  Media  Services 


A  LIFE  IN ‘REVIEW' 


R  Walter  C.  Woodward  Jr.  on  March 
26  [p.l9]:  When  he  died,  he  was 
not  the  editor  but  the  former  editor  of  the 
Batnbridge  (Wash.)  Review. 

As  noted  in  your  obituary’.  Woodward 
spoke  out  against  the  incarceration  of 


EGARDING  YOUR  OBITUARY  FOR 


Japanese  Americans,  many  of  whom  lived 
on  Bainbridge  Island.  Their  reports  Irom 
internment  camps  appeared  in  the  Reviexc. 

One  of  the  most  moving  experiences  for 
me  as  a  journalist  was  when  Woodward 
w’as  honored  by  the  Washington  News¬ 
paper  Publishers  Association  with  its  Free¬ 
dom  Light  Award  in  1998.  Some  of  the 
Japanese  Americans  from  Bainbridge 
Island  who  had  been  interned  were  at  the 
ceremony  to  pay  tribute  to  this  man.  Their 
words  —  and  the  emotion  with  w’hich  they 
spoke  —  demonstrated  the  enormous 
impact  he  had  on  their  lives. 

JAMES  FLINT 

PUBLISHER 
Toppenish  (Wash.)  Review 
Wapato  (Wash.)  Independent 

DELIVERED  RY  PONY  EXPRESS 

Re:  “Specter  of  new  postage  rate 
hikes  spreads  fear,”  Feb.  12,  p.  7-  I’ve 
forgotten  —  Where  were  you 
decades  ago  when  Congress  privatized  the 
U.S.  Post  Office  to  break  a  union? 

For  years,  I  wrote  my  representatives  and 
senators,  asking  for  a  remedy  to  continual 
deterioration  of  service.  The  plea  was 
always  for  patience  —  obviously  until  the 
incumbents  could  retire  with  fine  pensions. 

My  Monday-dated  copy  of  E^P  arrives 
any  day  of  the  week  up  to  the  following 
Friday.  Recently,  I  received  in  the  state  of 
Washington  a  first-class  letter  stamped  and 
mailed  in  Florida  10  days  earlier. 

My  copy  gets  filed  by  e-mail.  It  arrives 
in  a  timely  manner,  but,  more  importantly, 
it  arrives. 

ANNE  GRIMM-RICHARDSON 

Tiptoe  Literary  Service 
Raymond,  Wash. 


— years  ago  — 

NEWSPAPERDOM*  FROM  EDITOR  &  PUBLISHER 


APRIL  28,  1951: 


as  many  years,  according  to  the  appointed  general  manager  of 


Newspaper  national  advertising  Newspaper  Advertising  Bureau 
linage  last  year  hit  $449,019,000,  of  the  American  Newspaper 


up  12.1%  over  1949  to  mark  the 
fifth  all-time  high  in  newspaper 
national  advertising  scored  in 


Publishers  Association. 


James  L.  Knight,  41,  has  been 


The  Miami  Herald,  John  S.  Knight, 
editor  and  publisher,  announced 
April  15.  Since  1937,  James 
Knight  had  been  business 
manager  of  the  Herald. 
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A  federal  judge  in 
San  Francisco 
has  declined  to 
exempt  the  Hearst 
Corp.  from  an 
antitrust  suit  related 
to  its  purchase  of 
the  San  Francisco 
Chronicle,  which  was 
finalized  last  year. 

The  April  13 
decision  by  U.S. 
District  Judge  Vaughn 
Walker  allows  a  small 
Bay  Area  printer, 
Fricke-Parks  Press, 
to  sue  Hearst  for 
allegedly  helping  Ted 
Fang,  whose  family 
runs  a  printing 
business,  monopolize 
the  commercial 
printing  market  by 
attracting  business 
below  cost. 

The  plaintiff 
charges  that  Hearst’s 
$66-million  subsidy 
to  the  Fang  family  — 
making  it  feasible  for 
it  to  take  over 
the  San  Francisco 
Examiner  —  bought 
the  Fangs’  political 
influence  to  help 
gain  approval  for 
Hearst's  $660-million 
purchase  of  the 
Chronicle. 

Both  Hearst  and 


graphical  Union  Local  49,  one  of  two  unions  that 
represent  the  production  workers,  told  E&P  that  at 
present  he  knows  of  only  “five  or  six”  workers  — 
mostly  older  employees  close  to  retirement  —  out  of 
the  330  veiling  to  take  the  buyouts.  However,  he  in¬ 
dicated  the  number  could  rise  if  workers  are  forced 
to  transfer  into  jobs  they  may  not  want  (the  JOA 
stipulates  that  salaries  will  remain  unaffected).  Pos¬ 
sible  transfer  positions  include  those  of  advertising 
representative,  custodian,  and  truck  driver.  “When 
push  comes  to  shove,  well  see  how  many  people  are 
serious”  about  taking  the  buyouts,  Stevens  said.  He 
added  that  the  buyout  provision  was  created  as  part 
of  the  JOA  and  did  not  come  up  for  a  vote  between 
his  union  and  the  second  union  involved,  Graphics, 
Communications  International  Union  Local  440. 
“We  have  not  had  any  input  into  this.” 

Meanwhile,  Colorado  furniture  retailer  Jake  Jabs 
told  the  Post  he  will  not  continue  with  his  federal 


Denver  Newspaper  Agency  deals 
with  its  overstaffing  issues  as 
challenge  to  JOA  dissipates 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

The  newly  created  Denver  Newspaper 
Agency  (DNA)  has  offered  voluntary  buy¬ 
outs  to  330  non-newsroom  employees  at  the 
Rocky  Mountain  News  and  The  Denver  Post. 

Depending  on  seniority  and  Job  classification,  the 
buyouts  range  from  $25,000  to  $50,000  and  in¬ 
clude  health-care  benefits  from  six  to  18  months. 
The  new  joint  operating  agreement  (JOA)  between 
the  newspapers  guarantees  that  no  layoffs  will  oc¬ 
cur  any  earlier  than  spring  2003.  But  the  agency 
said  at  least  60  workers  must  take  the  buyouts  or 


Tlffi  Denver  Post 


lawsuit  seeking  to  require  the  DNA  to  re- 
instate  old  ad  rates,  which  rose  dramati-  ^  # 
cally  April  1.  A  federal  judge  in  Denver 
declined  on  April  12  to  grant  a  preliminary  injunc¬ 
tion  halting  the  JOA  between  the  Post  and  the  News 
{E^P,  April  16,  p.  6).  “I’m  not  going  to  pour  good 
money  after  bad.  I  am  going  back  to  running  my 
furniture  business.  I’m  done,”  Jabs  told  the  Post. 


some  employees  in  prepress,  plate-making,  and  sin¬ 
gle-copy  sales  will  face  job  transfers  because  of 
overstaffing  created  by  the  JOA,  which  has  led  the 
papers  to  share  noneditorial  functions.  The  Post 
and  News  continue  to  print  separate  weekday  edi¬ 
tions  but  combine  on  weekends. 

Lester  Stevens  Jr.,  president  of  Denver  Typo¬ 


APRIL  23,  2001  EDITOR& PUBLISHER  5 


www.ediforandpublisher.com 


E  &  P  NEWS 


the  Fangs  deny  any 
wrongdoing. 

-  JOEL  DAVIS 

SPORMEEK' 

A  ROSTER  CUT 

SportsWeek  had 
barely  started  its 
warm-up  pitches 
when  it  got  yanked 
from  the  game. 

The  10-month-old 
product  of  Rupert 
Murdoch’s  New  York 
Post  whiffed  on 
insufficient  ad 
revenue  and  weak 
circulation  at  an 
unforgiving  moment 
in  newspaper 
economics. 

The  weekly  was 
sold  separately  from 
the  Post  at  $1.50  a 
pop,  but  it  was  in¬ 
cluded  in  the  News 
Corp.  tabloid's  circu¬ 
lation  promotions. 

Post  sportswriters 
worked  on  a  free¬ 
lance  basis  for  the 
weekly,  which  had  a 
full-time  staff  of 
eight. 

“My  priority  now  is 
finding  jobs  for  the 
six  people  laid  off,” 
said  Matt  Romanoski, 
the  defunct  weekly’s 
editor.  Romanoski,  a 
former  Sunday  sports 
editor  for  the  Post, 
and  a  graphic  artist 
who  also  came  from 
the  paper  hope  to  be 
reassigned. 

-  WAYNE  ROBINS 

LEAR  LOOK 
FORPHILLY 

Philadelphia’s  two 
major  dailies  — 
both  owned  by  Knight 
Ridder  —  are  making 
the  move  to  smaller 
page  sizes,  a  trend 


The  other  parties  in  the  suit  —  a  free-lance  journal¬ 
ist  and  two  other  advertisers  —  are  also  reportedly 
through  with  their  legal  challenge  to  the  JOA. 

The  ruling  came  one  day  after 
News  parent  E.W.  Scripps  Co.  an-  “I’m  nOt  goill^  tO 
nounced  a  first-quarter  profit  dip  j 

due  to  lower  advertising  revenue  pOllF  gOOQ  ITlOllCy 
and  higher  newsprint  costs  (E&P,  aftCF  bad.  I  am 
April  16,  p.  5).  At  the  same  time,  .  i,.  1 

Scripps  reported  that  it  is  beginning  baCK  tO 

to  see  some  improvement  in  its 
Denver  operation  as  a  result  of  the 
DNA’s  recent  advertising  and  cir¬ 
culation  rate  increases. 

In  addition  to  higher  ad  rates, 
subscription  rates  have  risen  substantially  at  the 
two  papers,  which  were  embroiled  in  a  fierce  adver¬ 
tising  and  circulation  war  prior  to  the  JOA. 

Under  the  DNA,  “A  Penny  a  Day”  promotions  are 


running  my ... 
business.” 

—  JAKE  JABS 

JOA  CHALLENGER 


a  thing  of  the  past  in  Denver.  Seven-day-a-week 
home  delivery  of  either  the  News  or  the  Post  is 
now  $66  a  year.  Sunday-only  delivery  of  the  Post 
is  $39  a  year. 

The  weekend  of  April  7-8  was 
the  first  when  only  one  news¬ 
paper  weis  printed  on  each  day. 
The  News  prints  about  770,000 
copies  on  Saturday,  and  the  Post 
prints  about  920,000  copies  on 
Sunday. 

Going  into  April,  the  two 
papers  published  a  daily  total 
of  about  690,000  copies  from 
Monday  to  Thursday  and  about 
800,000  copies  on  Friday.  While  a  breakdown  of 
which  paper  publishes  more  copies  was  not  avail¬ 
able,  DNA  spokesman  Jim  Nolan  said  the  numbers 
are  close  to  being  equal  over  a  given  week.  SI 


Ql  earnings  reports:  The  good  news 


Comparisons  will  be  OK,  in  2002 


BY  LUCIA  MOSES 

Newspaper 
executives 
offered  bleak 
assessments  for  the 
business  as  most  of  the 
publicly  traded  compa¬ 
nies  issued  their  first- 
quarter  results  last 
week,  even  as  the 
sector  got  a  bounce 
from  the  Federal 
Reserve’s  surprise 
interest  rate  cut. 

“Economists  may 
debate  whether  we  are 
in  a  recession  as  they 
classically  define  it,  but 
for  those  of  us  in  the 
business  of  publishing 
newspapers,  this  is  the 
real  thing,”  said  Tony 
Ridder,  chairman  and 
CEO  of  Knight  Ridder, 
which  reported  a  24.3% 
decline  in  profits  for  the 
quarter. 

The  economic  slow¬ 
down  and  higher 
newsprint  costs,  together 
with  the  unfavorable 
comparisons  with  last 
year’s  stellar  quarter. 


I  have  dented  profits 
across  the  industry. 

Merrill  Lynch  analyst 
Lauren  Rich  Fine  point¬ 
ed  out  that  newspaper 
classified  advertis¬ 


ing,  particularly  ^ 
help-wanted,  is  de- 
teriorating  faster  ” 
than  expected,  and  that 
real  estate  and  reUiil 
can’t  be  far  behind.  “We 
cannot  imagine  that  the 
consumer  continues  to 
spend  at  the  same  rate 
given  the  breadth  of 
layoffs  across  the 
country,”  she  wrote. 


The  cost-cutting  ax 
will  likely  continue  to 
swing  industiywide  as 
some  companies 
acknowledged  their  first- 
quarter  trims  weren’t 
deep  enough  to  offset 
the  decrease  in  ad 
revenue  and 
increase  in 
newsprint  costs. 
Until  recent¬ 
ly,  companies 
expected  the 
second  half  of 
the  year  would 
save  the  day  with 
a  rebound  in  ad 
spending.  But  outlooks 
for  the  second  half  have 
soured,  with  some 
companies  slashing  their 
forecasts  for  the  year. 

Ql  company  results: 
Gannett  Co.  Inc.,  the 
biggest  U.S.  newspaper 
chain,  reported  earnings 
from  continuing  opera¬ 
tions  decreased  10.8% 
on  3%  lower  pro  forma 
newspaper  ad  revenue 
from  continuing  opera¬ 
tions.  Declines  were 


particularly  sharp  at 
USA  Today,  where  ad 
revenue  fell  20%. 

No.  2  U.S.  newspaper 
company  Knight 
Ridder  said  its  ad 
revenue  declined  2.5% 
in  the  quarter  as  three  of 
its  biggest  markets  post¬ 
ed  high  single-digit  ad 
revenue  declines.  On  top 
of  that,  Knight  Ridder 
lost  money  on  its  Inter¬ 
net  investments  and  on 
its  49.5%  stake  in  The 
Seattle  Times.  The  com¬ 
pany  said  it  now  expects 
ad  revenue  to  decline 
low-  to  mid-single  digits 
for  the  year  and  earnings 
per  share  (EPS)  to  de¬ 
cline  by  a  mid-single 
digit  percentage. 

The  New  York  Times 
Co.  revised  its  newspa¬ 
per  revenue  outlook  to 
flat  or  down  for  the  year 
after  EPS  declined 
21.3%  in  the  first  quar¬ 
ter.  President  and  CEO 
Russell  T.  Lewis  said  the 
company  will  accelerate 
its  cost-cutting  program. 
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[  j  including  staflF  cuts,  with 
j !  care  not  to  injure  the 
I  quality  of  Journalism, 
j  I  The  McClatchy  Co. 

j  reported  EPS  fell  34.2% 
on  1%  lower  newspaper 
1  ad  revenue,  with  de¬ 
clines  in  Minneapolis 
and  the  Carolinas.  A 
j  bright  spot  was  interac¬ 
tive  ad  revenue,  which 
rose  35.8%  to  $5  million. 
I  The  Washington  Post 

'  I  Co.  reported  EPS  of  95 
j  I  cents,  excluding  one- 
!  j  time  gains,  compared 
j !  with  $2.49  in  the  year- 


ago  quarter,  due  partly 
to  continued  investment 
in  the  Web.  Ad  revenue 
at  The  Washington  Post 
declined  6%,  with  a  26% 
falloffin  help-wanted 
classified  revenue. 

Media  General  Inc. 
announced  it  instituted 
a  hiring  freeze  and  cost 
reductions  chainwide  to 
counter  declining 
revenue  and  interactive 
startup  expenses. 

EPS  for  the  quarter 
plunged  72.7%  as 
revenue,  excluding 


acquisitions,  slipped  2%. 

The  Journal  Register 
Co.  said  EPS,  excluding 
gains  on  newspaper 
sales,  declined  5.5%  for 
the  quarter,  with  pro 
forma  ad  revenue  down 
1.2%.  The  company  pre¬ 
dicts  the  ad  environment 
will  worsen  in  the  sec¬ 
ond  quarter,  but  expects 
to  meet  analysts’  expec¬ 
tations  for  the  year. 

St.  Louis  Post-Dis¬ 
patch  parent  Pulitzer 
Inc.  reported  a  57-7% 
decline  in  EPS,  exclud¬ 


ing  one-time  losses.  CEO 
Robert  C.  Woodworth 
cut  his  forecast  for  the 
second  quarter  and  said 
it  is  “almost  certain”  that 
the  company  won’t  meet 
its  earlier  ad  revenue 
and  earnings  growth  ex¬ 
pectations  for  2001. 

And  Lee  Enterprises 
Inc.  profits  declined  4% 
in  the  past  quarter  on  a 
2.3%  decrease  in  pro 
forma  ad  revenue,  with 
increased  local  sales 
efforts  offsetting  declines 
in  retail.  il 


Ming  treasure  on  Gold  Coast 


Florida’s  ‘Boca  Raton  News’  hopes  I 
for  loot  -  and  room  of  its  own  I 

BY  LUCIA  MOSES 

ooR  Boca  Raton  News.  The  Florida  test  ! 
market  for  Knight  Kidder’s  famous  “25-43”  I 
project  to  attract  younger  readers,  it  was  sold  ! 
in  1997  because  it  wasn’t  making  enough  money  for 
the  parent  company.  Two  owners  later,  the  struggle 
for  profitability  continues.  Current  Publisher 
Michael  Martin  thinks  he  can  get  the  paper  in 
the  black  by  next 
year.  But  as  an 
independent  op¬ 
erator  surround¬ 
ed  by  chain- 
owned  newspa¬ 
pers,  he’s  got  an 
upward  battle. 

Three  years  af¬ 
ter  Knight  Ridder  unloaded  it,  the  Boca  News’  cir-  j 
culation  dropped  almost  14%  daily  to  14,030  and  ! 
27%  Sunday  to  14,840.  Layoffs  and  late  payments  j 
to  vendors  have  weakened  staff  morale.  And  to  the  j 
south,  the  Fort  Lauderdale-based,  Tribune  Co.- 
owned  South  Florida  Sun-Sentinel,  circulation 
238,416,  has  been  ramping  up  in  Boca. 

The  paper’s  precarious  financial  position  and  of¬ 
fers  from  would-be  buyers  has  fueled  speculation 
that  Martin  is  seeking  a  buyer.  Martin  has  repeat¬ 
edly  denied  the  paper  is  for  sale,  though  it’s  not  for 
a  lack  of  offers  —  Martin  said  the  latest  offer  came 
from  an  eccentric  developer  of  luxury  homes  named 
Frank  McKinney.  (McKinney  couldn’t  be  reached 
for  comment.) 


Martin,  who  had  worked  in  sales  and  marketing 
management  for  a  TV  and  video  production  com¬ 
pany  in  New  York,  got  into  newspapering  through 
his  brother,  Ralph  Martin,  the  former  CEO  of 
Birmingham,  Ala.-based  Community  Newspaper 
Holdings  Inc.  Ralph  hired  his  brother  to  work  at 
the  News  when  he  bought  it  for  CNHI  in  1997  from 
Knight  Ridder;  less  than  two  years  later,  CNHI 
handed  off  the  paper  to  Michael  Martin  and  a 
group  of  investors  for  $10.5  million. 

Martin  said  his  lack  of  newspaper  experience 
hasn’t  been  a  minus  as  publisher,  pointing  to  his 

12  years  in  sales 
and  marketing. 
“It’s  all  the  same 
business,”  he  in¬ 
sisted. 

Still,  by  his 
own  admission, 
it’s  been  a  rough 
two  years.  Em¬ 
ployees  left  over  from  the  Knight  Ridder  days  had 
to  get  used  to  life  at  an  independent  paper.  Expens¬ 
es  had  to  be  managed  tightly,  and  vendors  were 
sometimes  paid  late.  A  few  months  after  taking 
over,  Martin  moved  the  paper  from  downtown 
Boca  to  a  corporate  park  in  the  outskirts.  It  took  six 
months  for  the  operation  to  run  smoothly. 

Meanwhile,  the Sun-Sentinel\id&  been  capitalizing 
on  Boca’s  growth  as  the  retirement  community  has 
drawn  an  influx  of  younger  transplants.  The  Sun- 
Sentinel  now  outsells  the  News  more  than  2-to-l  in 
Boca;  to  a  lesser  extent.  The  Palm  Beach  Post  in  West 
Palm  Beach,  owned  by  Cox  Newspapers  Inc.,  also 
competes  in  Boca,  selling  about  5,000  copies  there. 

“There’s  a  lot  of  papers  that  do  a  great  job  of  local 


With  12  years  in  TV^  and 
video  marketing  and  sales, 
no  newspaper  experience  is 
required.  “It’s  all  the  same 
husiness.”  —  michael  martin 

Boca  Raton  News 


increasingly 
embraced  by  the 
industry  as  it  employs 
narrower  web  widths 
to  offset  higher 
newsprint  costs. 

The  Philadelphia 
Inquirer,  a  broad¬ 
sheet,  and  the 
Philadelphia  Daily 
News,  a  tabloid,  will 
each  trim  an  inch 
from  their  page 
widths,  which  may 
shrink  the  size  of 
their  news  holes  but 
also  should  reduce 
their  newsprint 
expenses. 

-  LUCIA  MOSES 

KYTD  DELIVERS 
4/ PINK  SLIPS 

New  York  Times 
Digital  (NYTD) 
cut  47  jobs  or  about 
15%  of  its  staff,  ac¬ 
cording  to  a  report  in 
The  New  York  Times 
Thursday.  The  latest 
move  follows  a  down¬ 
sizing  of  69  employ¬ 
ees  in  January. 

Two-thirds  of  the 
layoffs  came  at  the 
company’s  Abuzz  and 
WineToday.com  units. 
Abuzz,  a  knowledge¬ 
sharing  technology, 
will  now  be  run  out  of 
the  offices  of  Boston- 
.com.  Winetoday.com 
will  be  run  from  New 
York  and  its  California 
offices  will  be  closed. 
-  CARL  SULLIVAN 

IT’S  NO  SECRET: 
YALIES  SCORED 

A  Yale  University 
tabloid  pulled 
from  its  Web  site  a 
story  about  lax  Secret 
Service  protection  for 
President  Bush's 
daughter  after  univer- 
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ward,  and  Martin,  who  initially  worried  that  going 
local  wouldn’t  be  enough,  decided  to  bite  the  bullet. 
In  his  most  dramatic  move,  he  made  the  broadsheet 
News  into  a  tabloid,  axing  most  of  the  national  and 
international  news. 

_ _ Observers  of  the  paper  nod- 

tr  ’  o  A  V  tentative  approval  of  the 

ICK  S  I  change.  “It’s  probably  the  right 

move,”  said  Clement  Winke  Jr., 
paper’s  longtime 
I  publisher  under  Knight  Ridder 
and  still  lives  in  the  area.  “The 
proof  will  be  in  the  product 
they  put  out.” 

Some  observers  and  em¬ 
ployees  also  privately  cheered 
when  Michael’s  brother, 
Ralph,  who  left  CNHI  in 
1999,  returned  to  Boca  late 
last  year  to  help  shape  up  the 
j  ad  sales  department. 

“Ralph  knows  what  he’s 
doing,  but  I  don’t  know  that 
he  has  the  money,”  said 
Steven  Brown,  a  local  busi- 
nessman.  “It’s  just  one  of 
those  situations  where  no¬ 
body  good  has  run  the  paper 
in  a  long  time  —  and  as  a  result,  the  paper  comes 
out  last  on  the  list.  I  just  hope  whoever’s  behind  the 
paper  has  the  wherewithal  to  keep  it  going.”  11 


news  under  the  umbrella  of  a  big  metro,”  said  Palm 
Beach  Post  Publisher  Tom  Giuffrida.  “It’s  particu¬ 
larly  difficult  because  the  Sun-Sentinel  does  a  good 
job  on  local  news.” 

Martin  said  the  News  is  on  surer  footing  today 
than  it  was  two  years  ago,  and  he  aims  to  get  in  the 
black  by  mid-2002.  His  ^ - - - -  IT 

biggest  problem,  he  j  Happy  St.  Pat 

said,  has  been  high 
costs.  To  fix  that,  he’s  j 
whittled  the  staff  from  j 
about  140  to  about  85 
over  the  past  two  years, 
saying  that  the  paper 
was  overstaffed  com¬ 
pared  to  the  industry 
average  as  measured  by 
the  Inland  Press  Associ-  I 
ation.  (A  1999  Inland 
study  showed  that  12 
papers  with  circulation 
like  the  News’  averaged 
78.9  full-time  employees.) 

Martin’s  other  problem 
has  been  figuring  out 
where  the  News  fits  in  a  j  - 

market  surrounded  by  IT.  ^ . ,  *  • 

,  ,  Martin  would  love  to  see  more  green  in  the  News. 

metros.  Last  year,  he 

sought  a  deal  with  The  Miami  Herald  to  combine 
his  local  news  with  the  Heralds  national  and  sports 
coverage.  The  Herald  said  it  decided  not  to  go  for- 


sity  officials  criticized 
the  report  and  called 
it  an  exploitation  of 
her  presence  on 
campus. 

The  story,  in  the 
April  issue  of  the 
monthly  Rumpus 
reported  that  Secret 
Service  agents 
assigned  to  protect 
freshman  Barbara 
Bush  had  lost  contact 
with  her  on  two 
occasions  in  March, 
according  to  the  Yale 
Daily  News. 

After  the  print  ver¬ 
sion  of  the  story  ap¬ 
peared,  Yale  Dean  of 
Student  Affairs  Betty 
Trachtenberg  met 
with  Rumpus  editors 
and  requested  that 
the  Web  version  be 
removed.  Although 
students  agreed  to 
withdraw  the  Web 
report,  they  said  they 
stand  by  the  story. 

-  JOE  STRUPP 


looks 


With  nary  a 
triskaideka- 
phobe  in  sight, 
SeattleP-l.com, 
the  Seattle  Post- 
Intelligencer's  Web 
site,  chose  Friday  the 
13th  to  add  an  after¬ 
noon  edition  that 
includes  news, 
sports,  stock-market, 
and  weather  updates, 
as  well  as  that 
evening’s  events.  The 
“4  O'clock  News” 
also  includes  links  to 
restaurant  reviews 
and  traffic  reports. 

Compiled  through¬ 
out  each  weekday, 
the  afternoon  edition 
is  online  between  4 
and  8  p.m. 

Other  newspaper 


Manager  Pat 
Taylor  said 
Web  sub¬ 
scriptions 
make  sense. 
“Page  views 
we  get  now 
are  high, 
but  there’s 
not  a  lot 
of  revenue 
attached  to 
it,”  Taylor  said.  “We  are 
giving  away  on  the  Web 
what  we  are  trying  to 
sell  in  print.” 

Only  a  handful  of 
newspapers  charge  for 
online  subscriptions, 
with  The  Wall  Street 
Journal  the  lone  major 
daily  requiring  a  fee.  11 


J.  Stewart  Bryan  III  on  free  access  to 
newspaper  Web  sites:  It’s  ‘dumb’ 


BY  JOE  STRUPP 

Media  Gener- 
al  Inc.  plans 
to  begin 

charging  subscription 
fees  for  some  of  its 
newspaper  Web  sites 
by  the  end  of  the  year, 
according  to  President, 
Chairman,  and  CEO 
J.  Stewart  Bryan  III, 
who  called  free  access 
to  newspaper  Web 
sites  “dumb.” 

“We’ve  come  to  the 
conclusion  that  [paid 
online  subscription]  is 
the  model  to  follow,” 


Bryan  told  E^P. 

“We’ve  got  to  stop 
giving  things  away 
on  the  Web.” 

Bryan  said  no  specific 
plan  for  online  fees  had 
been  established,  and 
declined  to  say  if  all  of 
Media  General’s  daily 
papers  would  institute 
subscriptions  at  the 
same  time.  But  he  said 
recent  company 
research  had  shown 
that  readers  were 
leaving  print  news¬ 
papers  for  free  Web 
products.  “There  is  a 


Media  J-  Stewait  Bryan  III 

General  owns  Media  General 
25  daily  news- 
papers,  including  its 
hometown  Richmond 
(Va.)  Times-Dispatch, 

The  Tampa  (Fla.) 

Tribune,  and  the 
Winston-Salem  (N.C.) 

Journal,  as  well  as 
nearly  100  weeklies  and 
25  TV  stations. 

Journal  General 
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Nights  at  a  round  table 


Newspapers  go  book-clubbing 


From  Clancy  to  Conroy  (and  beyond), 
readers  join  in  the  battle  of  the  books 

BY  JOE  STRUPP 

The  crowd  outside  the  Crest  Theater  was 
growing  restless  on  the  warm  Wednesday 
evening  as  an  estimat-  ~ 

ed  1,300  excited  fans  pushed  riu-HookClul, 

into  the  local  movie  house  in 


1 

I  CSB 


has  ad/editorial  support. 
Marie  Arana  (right) 


rium  for  the  other  ticket 
holders,  who  were  to  be 
allowed  to  view  the  program 
on  TV  monitors. 

Who  created  all  this 
demand?  Pop  star  Ricky 
Martin?  Teen  idols  *NSync? 

Opera  great  Luciano  Pav¬ 
arotti?  No,  this  Elvislike 
fanaticism  was  for  Frank 
McCourt,  the  popular  Irish- 
American  author  of  “An-  ^  -  . 

gela’s  Ashes.”  The  event?  A  Washington  Post’s  club 
meeting  of  The  Sacramento 
Bee  book  club,  whose  mem¬ 
bers  were  aching  to  hear  McCourt’s  views. 

“If  we  can  get  a  big-name  author,  we  take  it,”  said 

_  _ _  - _ —  ’  Pamela  Dinsmore, 

assistant  managing 
editor  for  features 
at  the  Bee,  which 
launched  its  book 
club  in  1997- 
The  Bee  is  not 
alone.  From  Port¬ 
land,  Ore.,  to 

Washington,  D.C., 
book  clubs  spon¬ 
sored  by  newspa- 
j  pers  have  become 
more  popular  than 
ever  in  recent 

years,  with  many 

launched  in  just 
the  last  few 

months.  Seeking  a 
way  to  subtly  pro¬ 
mote  their  news¬ 
papers  —  and  to 
provide  a  service 


5L 

Family  flash  points 


A  »v»«cinn and 


to  a  literature-hungry  populace  —  editors  have 
taken  the  traditional  social  club  event  and  made  it  a 
marketing  tool. 

Some  papers,  such  as  the  Bee,  prefer  to  draw  huge 
numbers  of  readers  to  hear  authors  speak;  others, 
such  as  The  Oregonian  in  Portland,  operate  their 
reading  roundtables  with  a  small  group  of  book¬ 
worms.  “We’ve  found  that  if 
it’s  more  than  eight  people,  it’s 
hard  to  stay  on  topic,”  said  Jeff 
Baker,  The  Oregonians  book 
i  critic  and  book-club  organizer. 

'  Once  the  meetings  begin, 
organizers  say  the  talk  is  all 
book  and  no  newspaper. 
Whereas  some  bring  authors 
in  to  lead  discussions,  others 
avoid  them  to  encourage  free- 
flowing  opinions.  Locations 
also  vary  —  from  a  local  res¬ 
taurant  for  The  Journal  News 
in  White  Plains,  N.Y.,  to  neigh¬ 
borhood  bookstores  for  the 
Contra  Costa  Times  in  Walnut 
Creek,  Calif. 

The  Washington  Post,  which 
launched  its  club  in  1999,  con¬ 
ducts  its  discussions  on  the 
Internet,  with  regularly  sched¬ 
uled  chats.  “It’s  instantaneous,” 
said  Marie  Arana,  the  Post’s 
“Book  World”  editor.  The  Post 
also  provides  the  first  chapter  of  each  book-club 
selection  on  its  Web  site  to  give  readers  a  taste  of 
the  story  before  they  buy  the  book. 

Whatever  the  format,  most  of  the  newspaper  book 
clubs  follow  a  basic  routine.  Every  month  or  six 
weeks,  a  paper  will  run  a  story  about  the  latest  book 
selection  —  often  including  a  review  or  a  profile  of 
the  author  —  and  invite  readers  to  e-mail  or  snail- 
mail  comments.  Then  a  club  meeting  —  whether 
online  or  in-person  —  will  be  held,  with  a  follow-up 
article  on  the  discussion  published  shortly  afterward. 

“People  are  glad  to  see  something  worthwhile 
where  they  are  not  being  hit  over  the  head  with  sub¬ 
scription  requests,”  said  John  Habich,  senior  culture 
editor  at  the  Star  Tribune  in  Minneapolis,  which 
created  its  book  club  last  November  and  simulcasts 
its  meetings  over  Minnesota  Public  Radio. 

Most  clubs  also  get  a  helping  hand  from  local 
bookstores,  which  offer  discounts  to  club  members 
in  exchange  for  publicity. 

When  it  comes  to  deciding  which  books  to  choose 
for  club  members  to  read,  the  process  runs  the 


Web  sites  that 
have  had  afternoon 
editions  are  washing- 
tonpost.com  and 
Starnews.com  in 
Indianapolis. 

-  KARIM  MOSTAFA 

mmi 

BETTERTHAm 

Goss  Graphic 
Systems  Execu¬ 
tive  Vice  President 
Richard  Sutis  will 
succeed  James  Shee¬ 
han  as  president  of 
the  Westmont,  III., 
press  maker  May  1. 
Sheehan,  who  had 
served  as  president 
since  early  1999,  will 
remain  chairman. 

Sutis  will  share 
CEO  duties  with  Matt 
Cribari,  promoted  from 
manufacturing  senior 
vice  president  to  exec¬ 
utive  vice  president 
and  chief  operating  of¬ 
ficer,  and  with  Execu¬ 
tive  Vice  President 
and  Chief  Financial 
Officer  Joseph  Gaynor. 

Reporting  to  the  of¬ 
fice  of  the  chief  execu¬ 
tive  are  newly  named 
senior  vice  presidents 
for  sales,  parts  and 
service,  and  engineer¬ 
ing,  as  well  as  top 
executives  at  (Soss 
overseas  operations. 

-  JIM  ROSENBERG 

U.S.  REPORTER 
HRRT  IN  RATTLE 

Marie  Colvin, 
an  American 
working  for  the  Sun¬ 
day  Times  of  London 
who  was  recently 
honored  as  best  for¬ 
eign  correspondent  in 
the  British  Press 
Awards,  suffered 
shrapnel  wounds  last 


www.editorandpubllsher.com 


APRIL  23,  2001  EDITOR*  PUBLISHER  9 


I  Plain  Dealer  in  Cleveland  —  have 
^  I  dropped  their  book-reading  groups 
1  for  reasons  ranging  from  low  read- 
^  j  er  interest  to  cost-cutting  needs. 
*  I  “We  all  thought  it  was  worth- 
^  while,  but  not  something  we  could 
.  do  at  this  time,”  Courant  Features 
ikA  I  Editor  Kyrie  O’Connor  said.  “Our 
1  book  coverage  has  changed  to 
j  become  more  edgy.  They’re  not 
I  novels  to  be  savored,  the  way  a 


gamut.  Because  most  newsroom  _ 
clubs  were  created  in  the  wake  of  j 
Oprah  Winfrey’s  book-club  sue-  j  - 
cess,  many  follow  her  lead.  For  |  “ 
others,  taking  a  decidedly  non-  j .. 
Oprah  approach  is  the  preference.  ■ 
“They  cannot  be  best  sellers,  |  ■ 
have  been  made  into  movies,  or  be  I 
Oprah  books,”  said  Mary  Dolan,  i 
deputy  managing  editor  for  fea¬ 
tures  at  The  Journal  News,  which 
created  its  book  club  in  1999.  “We  ' 
wanted  to  distinguish  our  club  and  1 
make  it  for  undiscovered  gems.”  1 
Though  many  newspapers  have  j 
found  success,  reader  interest, 
and  good  publicity  from  book 
clubs,  others  —  such  as  The 
Hartford  (Conn.)  Courant  and  The 


Tuesday  in  a  conflict 
between  government 
troops  and  rebel 
forces  in  Sri  Lanka, 
according  to  the 
Committee  to  Protect 
Journalists. 

CPJ,  a  monitor  of 
violence  against 
reporters  worldwide, 
said  that  Colvin 
suffered  wounds  to 
her  arms,  chest,  and 
head  —  including  her 
left  eye  —  while 
covering  the  Sri 
Lankan  civil  war. 

Reuters  reported 
that  Colvin  had  recov¬ 
ed  sufficiently  by 
Thursday  for  her  to 
be  flown  from  Sri 
Lanka  to  England. 

-JOE  STRUPP 


author 


book  club  tends  to  be.” 

Plain  Dealer  Books  Editor 
Karen  Sandstrom  said  her  club 
folded  last  October  after  more 
than  two  years  because  few  read¬ 
ers  were  regularly  involved.  Said 
Sandstrom,  “Many  people  did 
not  have  time  to  do  it.”  II 


after  the  7 
a.m.  event. 

“My  desk  is 

these  days,” 
he  said  of  the 
preparations. 

Editors  at  T 

The  Daily  Mike  Si 

Oklahoman  jjjj.  ^ 

in  Oklahoma  Press 
City,  howev¬ 
er,  are  seeking  to  give 
more  attention  to  local 
victims.  “We  will  have 


If  the  federal  cross¬ 
ownership  ban 
isn’t  lifted  and  News 
Corp.  wants  to  keep 
the  New  York  Post,  it  . 
will  need  an  exemp¬ 
tion  for  its  second 
New  York  TV  station 
should  it  acquire 
WWOR  owner  Chris- 
Craft  Industries. 

The  Associated 
Press  reported  that  in 
a  letter  to  a  George¬ 
town  University  Law 
Center  institute  that 
opposes  the  acquisi¬ 
tion,  New  York  Daily 
News  Publisher 
Mortimer  B.  Zucker- 
man  said  he  would 
bid  for  the  competing 
tabloid. 

News  Corp.  said 
Zuckerman  did  not 
contact  it.  A  Daily 
News  spokesman  said 
there  would  be  “no 
further  comment 
beyond  the  letter." 

-  JIM  ROSENBERG 


BY  JOE  STRUPP 

COVERAGE  OF 

Timothy 
McVeigh’s  May 
16  execution  will  hardly 
be  a  uniform  process, 
according  to  editors  in 
newsrooms  nationwide 
who  plan  to  employ 
strikingly  different 
approaches  to  its 
reporting.  While  some 

newspapers  - ^ 

plan  an 
all-out  assault 
on  the  Terre 
Haute,  Ind.,  j 

federal  prison 
where  the  ii 

Oklahoma  City 
bombing  mas¬ 
termind  is 

scheduled  to  die,  others 
plan  to  focus  more  on 
the  victims  of  the  1995 
tragedy  and  their 
reaction. 

The  U.S.  Bureau  of 
Prisons  has  already 
issued  more  than  1,400 
press  credentials  to 


At  The  Tribune-Star, 
Terre  Haute’s  home¬ 
town  paper.  Editor  Max 
Jones  has  assigned  all 
10  reporters  to  some 
aspect  of  the  execution, 
while  also  contemplat¬ 
ing  a  special  edition 
to  come  out  shortly 


quite  a  focus  here,”  said 
City  Editor  Don  Mecoy, 
who  is  sending  just  one 
reporter  to  Indiana. 
“We’re  trying  not  to 
overwhelm  people.” 

David  Lindsey, 
national  legal  affairs 
editor  of  USA  Today, 
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CALENDAR 


MAY 

AAIND 
Spring 
i !  Conference, 
American 
Association  of 
Independent 
News  Distributors, 
Marriott  Marquis 
Hotel,  New  York 


Boot  Camp, 

!  I  Investigative 
I  j  Reporters  and 
I  Editors,  University 
I  of  North  Carolina, 

I  i  Chapel  Hill,  N.C. 

Minority 
Writers 
Seminar,  National 
Conference  of 
Editorial  Writers 
Foundation  and 
the  Freedom 
Forum  First 
Amendment 
I  Center,  Vanderbilt 
University, 
Nashville,  Tenn. 

Minfe 

Annual 
Conference, 
International 
Newspaper 
Financial  Execu¬ 
tives,  Hyatt 
Regency  Hotel, 
Vancouver,  British 
Columbia 

on  OTNCS 

LU  LI  Reuben 
I  Award  Conven- 
I  tion.  National 
!  Cartoonists 
Society,  Boca 
Raton  Resort  & 
Club,  Boca 
Raton,  Fla. 

:  niONSNc 
j  U  I  U  Annual 
Conference, 
National  Society 


of  Newspaper  . 

Columnists,  Sir  j 

Francis  Drake 
Hotel,  San 
Francisco 

JUNE 

3  _n  World 

U  Newspaper  I 

Congress,  World  i  i 

Editors  Forum, 
and  Info  Services 
Expo  2001, 

World  Association 
of  Newspapers, 

Hong  Kong  i 

Convention  and  j 

Exhibition  Centre,  j ! 

Hong  Kong  j 

II  IQSABEW 

I4"l0  Tech¬ 
nology  Con¬ 
ference,  Society  of 
American  Business 
Editors  and  I 

Writers,  Embassy 
Suites  Hotel  i 

Raleigh-Durham 
Airport,  Cary,  N.C.  | 

Conference  and 
Trade  Show,  j , 

Association  of  ! 

Free  Community  ! 

Papers,  Ritz- 
Carlton,  Phoenix 

HST 

Newspaper  ; 

Association  of 
America,  Ernest 
N.  Morial 
Convention 
Center,  New  | 

Orleans  | 

NOTE:  To  list  j 

events,  please 
e-mail  to  calendar 
@editorand 
publisher.com  or 
fax  to  Calendar 
Editor  at  (646) 
654r5370.  j 


■nC-'* 
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PRIDE 


\- 


From  working 
at  a  six-time  Pulitzer  Prize 
winning  daily  consistently 
ranked  in  the  Top  Ten 
of  U.S.  newspapers  by 
Time  magazine  and  the 
Columbia  Journalism  Review. 

INDEPENDENCE 

The  St.  Petersburg  Times, 
Thmpa  Bay’s  largest 
daily  newspaper,  is 
independently  owned  - 
by  a  school  - 
not  a  corporation. 

CHALLENGE 

From  working  with 
and  learning  from  top-notch 
columnists,  journalists, 
editors  and  photographers 
from  all  over  the  world. 


hese  are  just  a  few  of  iMny 
reasons  the  best  in  the  nation 
for  us.  Not  to  mention  out^j^oriK 
sharing,  401  (k)  and  ^ftlv^are 
plans  and  much  more. 

Log  on  to  sptimes.com  to  check  out 
career  opportunities,  or  call  our 
Jobs  Hotline  at  (727)  893-8404. 


GRDWTH 

Be  part  of  the  dedicated  team  of 
professionals  who  helps  us  grow 
even  bigger  than  our  current 
readership  of  800,000  - 
and  more  important, 
even  better. 


The  St.  Petersburg  Times 
is  an  equal  opportunity  employer. 


^t|)ctcrsburg  ©incs 

tampabay.com 

CS3868  4/01 
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BY  JAMIE  SANTO 


NEWSPEOPLE®  EDITORANDPUBLISHER.COM 


PENNSVlVANIA 

Randy  Waugaman 

Randy  Waugaman  has  been  named 
circulation  director  of  the  Pittsburgh 
Post-Gazette.  A  17-year  Post-Gazette 
veteran,  he  was  named  home-delivery 
manager  in  1993  and  had  been  serving 
as  interim  circulation  director  since 
November.  Waugaman  succeeds 
'  Thomas  F.  Pounds,  now  vice  presi¬ 
dent  and  general  manager  of  The  Blade  in  Toledo,  Ohio.  Both 
newspapers  are  owned  by  Blade  Communications  Inc. 


has  sold 

Troy  (OH)  Daily  News 

( 1 1 ,200  daily  and  1 3,000  Sunday  circulation) 

to 


Brown  Publishing  Co. 

We  are  pleased  to  have  represented 
Pulitzer,  Inc.,  in  this  transaction. 


Dirks,  Van  Essen  &  Murray 

1 

E 

19  EAST  .MARCY  STREET  SUITE  lOO  SANTA  EE,  NM  875OI  TEL:  505.820.27OO  FAX:  505.82O.29O 

-mail:  info@>dirksvanessen.com  http://www.dirksvanessen.co 

ALABAMA 

Leada  DeVaney  to  publisher  of  The  Hartselle 
Enquirer  and  the  Madison  County  Record,  I 

both  weeklies  in  Madison,  from  managing  | 

editor  of  the  Shelby  Cou  nty  Reporter,  a 
weekly  in  Columbiana. 

GEORGIA 

Jeff  Masters  to  publisher  of  the  Cordele 
Dispatch  from  vice  president  of  sales  and 
marketing  for  CommuniW  Newspaper 
Holdings  Inc.’s  South  Georgia  Media 
Group,  which  includes  the  Dispatch. 

ILLINOIS 

Martha  Irvine  to  Chicago-based  national 
writer  for  The  Associated  Press,  covering 
stories  for  young  readers,  from  AP  news- 
woman  in  Chicago. 

KENTUCKY 

Sam  Ezell  to  sports  editor  of  the  daily 
Kentucky  New  Era  in  Hopkinsville  from 
sports  reporter.  Ezell  succeeds  Mike  Finch. 

MAINE 

Eric  Conrad  to  managing  editor  of  the 
Portland  Press  Herald  and  Mai ne  Sunday 
Telegram  from  assistant  managing  editor 
for  sports.  Conrad  succeeds  Curt  Hazlett, 
who  resigned  in  December. 

MICHIGAN 

Stephanie  Angel  to  assistant  managing 
editor  of  the  La  nsing  State  Jou  rnal  from 
news  editor. 

Cindy  Hudson  to  news  editor  from  assistant 
news  editor. 

Paul  Stuart  to  assistant  news  editor  from 
copy  editor. 

MISSOURI 

Sherry  Greminger  to  managing  editor  of 
the  Daily  Journal  in  Park  Hills  from 
assistant  managing  editor.  Greminger 
succeeds  Joe  Layden,  who  retired.  Layden 

•  ♦ 

GEORGIA 

M.A.  Bleker 

to  advertising 
major  accounts 
director  for  The 
Atlanta  Journal- 
Constitution  from  national/ 
general  advertising  manager. 

Bleker  succeeds  Roy  Sheppard, 
who  retired. 
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NEWSPEOPLE 


will  retain  a  part-time  role  at  the  Journal, 
developing  its  online  edition. 

NEW  YORK 

Rachel  Zoll  to  New  York-based  Associated 
Press  religion  writer  from  AP  correspon¬ 
dent  in  Providence,  R.I.  Zoll  succeeds 
Julia  Lieblich,  now  a  religion  reporter  for 
the  Chicago  Tribune. 

PENNSYLVANIA 
Craig  Bartoldson  to  publisher  of  the  Warren 
Times-Observer  from  advertising  manager 
at  The  Post-Journal  in  Jamestown,  N.Y. 

TEXAS 

Chuck  Williains  to  publisher  of  the  Conroe 
Courier.  Williams,  who  was  most  recently 
publisher  of  the  San  Marcos  Daily  Record, 
succeeds  Arlena  McLaughlin. 

Retha  Oliver  to  editor  of  the  alternative 
San  Antonio  Current  from  arts  editor. 
Oliver  succeeds  David  Bennett. 

Lisa  Sorg  to  news  editor  from  editor  of 
the  Bloomington  (Ind.)  Independent. 

WYOMING 

Debra  Thomsen  to  managing  editor  of  the 
Laramie  Daily  Boomerang  from  assistant 
news  editor.  Thomsen  succeeds  Bob 
Wilson,  who  resigned  in  November. 

CORRECTION 

In  “NewsPeople,”  April  2,  p.  12,  E^P 
reported  an  incorrect  title  for  Jamie  Mara. 
Mara  is  weekend  editor  of  The  Post- 
Crescent  in  Appleton,  Wis. 

- 

OREGON 

Martha 
Wells 

to  the  publisher 
post  at  the 
Albany  Demo¬ 
crat-Herald  from 
the  advertising  director  spot  at 
the  Bozeman  (Mont.)  Daily 
Chronicle.  Wells,  who  also  will 
serve  as  group  manager  for  par¬ 
ent  Lee  Enterprises  Inc.’s  Mid- 
Valley  publications,  succeeds 
Harold  Osborn. 


www.editorandpublisher.com 


OBITUARIES 


Henry  N.  Arline  Marjorie  Hunter 


76,  Died  April  13 
FORMER  COPY  EDITOR  AT  THE 
COLUMBUS  (OHIO)  DISPATCH 

A  LONGTIME  NEWS- 
paperman,  Arline 
first  served  as  a  civilian 
cryptographic  specialist 
During  World  War  II. 

He  played  a  variety  of 
newsroom  roles  at  papers 
such  as  The  Saratogian  in 
Saratoga  Springs,  N.Y.; 
The  Repository  in  Canton, 
Ohio;  The  Lima  (Ohio) 
News;  and  the  Arizona 
Daily  Star  in  Tucson.  He 
joined  The  Columbus 
(Ohio)  Dispatch  in  1972 
as  a  copy  editor,  and  later 
served  as  a  vtire  editor  and 
a  business  copy  editor. 

James  Herbert 
Hughes  Jr. 

75,  Died  April  1 
FORMER  EXECUTIVE  EDITOR  OF 
THE  MORNING  ADVOCATE  AND 
STATE-TIMES  IN  BATON  ROUGE.  LA. 

No-nonsense  news- 
man  Jim  Hughes 
started  out  as  a  general- 
assignment  reporter 
with  the  Morning 
Advocate  in  1955.  He 
became  city  editor  of  the 
Advocate's  sister  paper, 
the  evening  State-Times 
in  i960.  He  was  named 
executive  editor  of  both 
newspapers  in  1976,  a 
post  he  held  until  his 
retirement  in  1991. 


78,  Died  April  10 
FORMER  WASHINGTON  CORRE¬ 
SPONDENT  AT  THE  NEW  YORK  TIMES 

ONE  OF  THE  FIRST 

female  reporters  to 
cover  hard  political  news 
in  Washington,  Hunter 
joined  the  Times  in  1961 
after  stints  with  The  News 
^  Observer  in  Raleigh, 
N.C.,  the  Winston-Salem 
(N.C.)  Journal,  and  the 
old  Houston  Press.  In 
1969,  she  was  elected 
president  of  the  Women’s 
National  Press  Club, 
which  later  merged  with 
another  group  to  become 
the  National  Press  Club. 
She  retired  from  the 
Times  in  1986. 

George  P.  “Sam” 
Koshollek 

75,  Died  April  11 

PHOTOGRAPHER  FOR  A  MILWAUKEE 
JOURNAL  SERIES  THAT  WON  A  1967 
PULITZER  PRIZE 

Koshollek,  who 
spent  four  years  as 
a  Navy  reconnaissance 
photographer  during 
World  War  II,  joined 
up  with  the  Journal  in 
1949.  In  1966,  he  trudged 
across  the  state,  hunting 
up  shots  for  “The 
Spreading  Menace,”  a 
series  exposing  water 
pollution  in  Wisconsin. 

It  won  the  Pulitzer 
Prize  for  public  service 


in  1967.  Koshollek  retired 
in  1986. 

Sylvan  H.  Meyer 

79,  Died  April  8 
FORMER  EDITOR  OF  THE  MIAMI 
NEWS  AND  THE  TIMES  IN 
GAINESVILLE.  GA. 

Meyer  joined  TRe 
Times  in  Januaiy 
1947,  three  days  before  it 
published  its  first  edition. 
He  was  named  editor  in 
1950,  a  position  he  held 
until  1969,  when  he 
became  editor  of  The 
Miami  News.  Meyer  was 
editor  of  the  now-defunct 
News  until  1975.  He  left 
to  become  publisher  of  a 
Florida-based  magazine. 

Martin  G.  Walz 

86,  Died  April  2 
LONGTIME  WRITER  AND  PHOTO  ED¬ 
ITOR  FOR  THE  ASSOCIATED  PRESS 

Most  days  during 
Walz’s  38-year  AP 
career  found  him  carrying 
both  a  camera  and  a  pen. 
After  six  years  at  papers  in 
Florida  and  Illinois,  he 
joined  the  AP  in  Chicago 
in  1943  as  a  photo  editor. 
In  1955,  he  transferred  to 
its  bureau  in  Boise,  Idaho, 
and  two  years  later  to  the 
Los  Angeles  bureau  as  a 
writer  and  photo  editor. 

In  1969,  he  moved  to  San 
Francisco,  where  he  w’as 
the  bureau’s  photo  editor 
until  retiring  in  1981. 


most  experienced  executive 
recruiting  firm  in  the  newspaper  industry 

_/#ore  than  two  decades  successfully  recruiting 
superior  corporate  executives,  publishers,  editors, 
managers  in  all  departments. 


1605  Colonial  Parkway.  Suite  200  • 

847.991. 69(K)  •  Fa.x  847.934.6607  •  inlols'youngNwalker.tom 


^cm/ia  ny 

Inverness.  Illinois  6(K)67-4732 
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EDITORIALS 


As  Jesse  The  Governor’  Ventura  grapples  with  the  media, 
voters  seem  less  entertained  by  his  press-bashing  act 


PROFESSIONAL  TOUGH  GUY  JeSSE 
Ventura  —  former  Navy  SEAL, 
former  pro  wrestler,  and 
current  XFL  football  league 
announcer  who  moonlights  as  Minne¬ 
sota’s  governor  —  is  pouting  about  the 
press  again.  As  usual,  the  reason  is  that  he 
embarrassed  himself  by  saying  something 
stupid  while  trying  to  bully  the  press. 

This  time.  Gov.  Ventura  tried  muscling 
Dennis  Anderson,  outdoors  editor  for  the 
Star  Tribune  in  Minneapolis.  In  a  state 
where  hunting  and  fishing  are  enormously 
popular,  Anderson 

frequently  calls  public  Ventur 

attention  to  shortcomings  •  •  . 

at  the  top  of  Minnesota’s  lllSlStCl 

Department  of  Natural  qjI 

Resources  (DNR)  that  , 

directly  affect  outdoors  1110  pFC 

recreation.  This  month,  irr6SDG 

Ventura  and  a  posse  of  ,  , 

administration  officials  it  IS  1 

summoned  Anderson  to  a 
meeting  to  read  him  the  riot  act. 

Ventura  went  ballistic  about  an  Ander¬ 
son  column  with  the  provocative  headline, 
“DNR  commission  pltm  good,  but  can  be 
improved.”  The  column  mostly  offers 
even-handed  criticism  of  DNR  Commis¬ 
sioner  Allen  Garber  and  ends  with  Ander¬ 
son’s  two-sentence  opinion  that  Ventura 
doesn’t  understand  or  support  “the  impor¬ 
tance  of  the  state’s  woods,  waters,  and 
fields.”  Somehow,  Ventura  got  it  into  his 
head  that  Anderson  was  casting  aspersions 
on  his  hunting  ability  and  experience. 

Well,  the  star  of  “Predator”  had  an 
answer  for  that.  “Until  you’ve  hunted  man, 
you  haven’t  hunted  yet,”  Ventura  said, 
according  to  a  transcript  of  the  meeting. 
“Because  you  need  to  hunt  something  that 


Ventura’s 
insistence 
on  baiting 
the  press  is  as 
irresponsible 
as  it  is  tiresome. 


can  shoot  back  at  you  to  really  classify  your¬ 
self  as  a  hunter.  You  need  to  understand  the 
feeling  of  what  it’s  like  to  go  into  the  field 
and  know  your  opposition  can  take  you  out. 
Not  just  go  out  there  and  shoot  Bambi.” 

According  to  DNR  figures,  425,000 
people  annually  take  out  firearms  or 
archery  licenses  to  hunt  deer  in  Minnesota. 
They  were  not  amused. 

This  was  just  the  latest  episode  of 
Ventura’s  press-bashing  backfiring  on  the 
governor.  In  March,  his  sophomoric  stunt 
of  requiring  Statehouse  reporters  to  wear 
press  credentials  labeled 
S  “Official  Jackal”  was  called 

off  within  48  hours  when 
nobody  laughed  at  the  joke 
Ig  —  or  was  all  that  sure  he 

.  was  joking.  In  January,  he 

»  IS  US  sicced  his  law  firm  on  the 

sible  St.  Paul  Pioneer  Press  to 

make  the  novel  argument 
CeSOme.  that  it  could  not  mn  the 
“VenturaLand”  weekly 
cartoon  strip  because  it  made  use  of  his 
“trademarked”  name  emd  image.  In  so 
doing,  he  succeeded  in  proving  that  it’s 
not  necessarily  only  those  who  represent 
themselves  who  have  fools  for  clients. 

In  a  state  facing  important  questions 
about  restructuring  its  taxes  and  education 
funding,  Ventura’s  insistence  on  baiting  the 
press  is  as  irresponsible  as  it  is,  by  now,  tire¬ 
some.  The  good  news  is  that  Minnesotans 
are  weaiying  of  this  sideshow  as  well. 
Ventura’s  job  approval  rating  remains  quite 
high  at  57%,  but  that  is  a  big  falloff  from  the 
71%  level  measured  just  90  days  before. 
Perhaps  Ventura  will  heed  what  voters  are 
telling  him:  The  “hunter  of  man”  should 
stop  shooting  the  messenger  and  get  back 
to  the  serious  work  of  governing. 
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NEWSPAPERS:  WHERE  THE  JOBS  ARE 

By  Emily  Rubin 


With  a  downtrending  economy,  declining  ad  revenues,  rising 
newsprint  costs  and  the  continuing  demise  of  dot-coms,  it's  a  chal¬ 
lenging  time  to  forge  a  career  in  the  newspaper  business.  To  help 
you  identify  job  prospects  and  avoid  some  pitfalls,  here  are  the  voic¬ 
es  of  authority  —  people  who  have  thriving  newspaper  careers  — 
to  offer  their  insights.  The  bottom  line:  Newspapers  are  still  a  great 
career,  but  tenacity  is  the  name  of  the  game  if  you  want  to  succeed. 

EDITORIAL 

ost  industry  observers  say  that  the  current  downturn  is  an 
inevitable  part  of  the  business  cycle.  Timothy  Bunn,  the  deputy 
executive  editor  at  three  Syracuse,  N.Y.,  newspapers,  has  been  in  the 
business  for  27  years.  He's  sanguine  about  the  future,  saying,  "Even 
though  we're  not  currently  in  go-go  times,  things  are  still  okay. 
Newspaper  stocks  are  good,  and  profit  margins  aren't  plummeting." 

At  his  newspapers  —  the  Syracuse  Herald-Journal,  Post-Standard 
and  Herald  American  —  there  is  a  no-layoff  policy  that  helps  morale 
in  tough  times.  Timothy  says  that  just  a  year  ago,  the  hiring  rate  at 
the  papers  was  brisk  and  it  was  hard  to  find  good  people.  Now, 
although  things  are  slowing  down,  his  papers  are  still  hiring. 


Another  perspective  comes  from  Burt  Constable,  a  columnist 
for  the  Daily  Herald,  a  150,000-circulation  paper  in  suburban 
Chicago.  Burt  saw  a  number  of  his  colleagues  defect  for  higher¬ 
paying  "glam  jobs"  at  Web-based  businesses  in  the  late  '90s,  and 
many  of  them  lost  their  jobs  when  the  dot-coms  began  to  fold.  He 
believes  that  the  resulting  increase  of  people  in  the  job  market  will 
decrease  the  number  of  available  jobs. 

His  colleague,  Richard  Klicki,  is  the  administrative  editor  at  the 
Daily  Herald,  responsible  for  hiring  editorial  staff.  He  says  that  the 
paper  is  tightening  its  belt,  with  a  recent  across-the-board  5  percent 
pay  cut  and  an  indefinite  hiring  freeze  due  to  declining  ad  revenues 
and  the  rising  cost  of  newsprint.  Richard  says  the  boom  times  are 
over,  and  this  he  thinks  that  year's  crop  of  journalism  school  graduates 
will  be  in  for  a  big  surprise.  "They  may  have  a  sense  of  'sticker  shock' 
when  they're  offered  salaries  lower  than  they  anticipated,"  he  says. 

SALES  AND  MARKETING 

uth  Jarmul  is  a  principal  with  Quantum  Media  Associates,  a  con¬ 
sulting  firm  that  specializes  in  marketing  consulting  for  print  and 
other  media.  She's  also  been  a  senior  sales  executive  at  several  of  the 
top  newspape's  in  the  country.  Ruth  believes 
that  in  tough  economic  times,  sales  is  the  best 
place  to  be  within  a  company  because  it's  the 
revenue-producing  arm  of  the  business. 

Ruth  notes  that  people  must  now  sell  hard¬ 
er  and  more  creatively  in  the  current,  tighter 
economy.  Sales  reps  are  often  competing  for 
ad  dollars  against  magazines,  which  offer  more 
sophisticated  added-value  opportunities. 

Kevin  Olson,  director  of  business  devel¬ 
opment  at  the  Orange  County  Register, 
agrees  that  sales  is  the  place  to  be  in  a  soft 
economy.  He  says  if  you're  looking  to  break 
into  this  area,  it's  good  to  cut  your  teeth  in  a 
down  market.  He  began  his  career  during 
the  recession  of  the  early  '90s  and  says  it 
was  a  good  experience  to  learn  how  to  sell 
in  tough  times. 

Chris  Mobley  believes  that  if  you  can  sell, 
you  can  sell  anything,  and  newspapers  are  a 
consumer  product  like  any  other.  He's  presi¬ 
dent  of  the  Florida  division  of  American 
Lawyer  Media,  which  publishes  editions  of 
the  Daily  Business  Review  in  Miami,  Broward 
and  Palm  Beach,  as  well  as  a  monthly  maga¬ 
zine  called  Florida  Lawyer. 

Chris  is  actually  in  hiring  mode.  What 
does  he  look  for  in  prospects?  First,  experi¬ 
ence,  but  he  also  wants  energy,  enthusiasm 
and  an  ability  to  connect  with  people. 


EDITORIAL  PAGES  EDITOR 

Calgary,  Alberta,  Canada 

The  Editorial  Department  of  the  Calgary  Herald  has  an  immediate  opening  for  an  Editorial  Pages  Editor. 

This  is  a  senior  management  position  requiring  a  unique  individual  with  an  appreciation  for  public  policy 
debate  and  the  ideas  and  forces  that  shape  our  society. 

RESPONSIBILITIES: 

As  the  manager  of  a  seven-person  department,  the  Editorial  Pages  Editor  is  expected  to  oversee  the  production 
of  daily  opinion  and  comment  pages,  ensuring  that  editorials  and  columns  provide  intelligent,  thought-provoking, 
well-researched  and  logically  argued  commentary  displaying  the  utmost  in  intellectual  rigor  and  expertise.  The 
Editorial  Pages  Editor  is  also  expected  to  play  an  active  outreach  role,  regularly  meeting  with  a  broad  range  of 
community  groups  and  individuals 

QUALIFICATIONS: 

•  Substantial  experience  at  a  senior  level;  previous  management  duties 

•  University  education 

•  Proven  track  record  of  professional  excellence,  with  strong  analytical  and  interpretive  skills  as  well  as  a 
profound  dedication  to  the  role  of  a  newspaper  in  offering  its  readers  balanced  and  contrasting  views 

•  An  innovator  who  is  comfortable  and  eager  to  encourage  change  and  nontraditional  thinking 

•  Ability  to  produce  commentary  that  is  provocative  and  authoritative  and  as  well  as  humorous,  witty 
and  engaging 

•  Sound  knowledge  and/or  understanding  of  issues  important  to  the  Canadian  west  and  be  able  to  reflect 
the  political,  economic  and  social  values  of  Calgary,  a  vibrant,  booming  and  entrepreneurial  city 

•  Proven  record  of  excellence  and  innovation 

•  Proven  ability  to  lead  a  team,  mentor  and  develop  staff 

•  Previous  experience  in  daily  newspapers  is  welcome,  but  not  required 

•  Experience  in  the  academic,  political,  economic  or  public  policy  research  fields  will  be  viewed  favourably 
Applicants  who  meet  the  job  requirements  are  invited  to  submit  a  resume  and  cover  letter  no  later  than  May  04,  2001  to: 

Peter  Menzies,  Editor  In  Chief 
do  Human  Resources,  Calgary  Herald 
PO  Box  2400,  Station  M 
215 -16  Street  SE 

Calgary,  Alberta  T2P  0W8  Canada 


EDITOR  &  PUBLISHER  SPECIAL  ADVERTISING  SECTION 


INFORMATION  TECHNOLOGY 

aniel  O'Brien  is  a  senior  analyst  at  Forrester  Research,  a  technolo¬ 
gy  research  company  that  consults  a  number  of  newspapers  on 
their  IT  needs.  He  says  that  newspapers  are  being  squeezed  by  the 
same  economic  slowdown  that  has  affected  the  Web,  and  he  believes 
that  newspapers  won't  be  adding  staff  until  the  economy  recovers. 

One  of  the  things  he's  observed  is  that  newspapers  aren't  mak¬ 
ing  optimal  use  of  their  Web  sites.  They  simply  haven't  been  able 
to  figure  out  how  to  get  people  to  pay  for  content,  making  for  a 
weak  return  on  their  costly  upfront  investment  in  the  technology 
needed  to  create  and  maintain  their  sites. 

Pat  Pagano  is  the  CTO  of  the  Daily  Deal,  a  financial  newspaper. 
He  has  a  different  take,  saying  that  the  convergence  between  the 
Internet  and  newspapers  is  solid.  As  early  as  1995,  newspapers  were 
convinced  that  the  Internet  would  take  away  ad  revenue  from  their 
classified  pages,  and  they  created  Web  sites  to  protect  their  flanks, 
he  explains.  Now,  there's  usually  genuine  synergy  between  the  two. 

Pat  believes  it's  a  good  time  for  people  interested  in  IT  to  look 


maps,  charts  and  diagrams  to  accompany  stories.  But  working  in  this 
high-growth  area  requires  dealing  with  heavy  deadline  pressure. 

When  asked  what  he  looks  for  in  a  potential  hire.  Bob  says  he 
wants  the  candidate  to  have  a  good  journalistic  sense  in  addition  to 
artistic  talent.  He  also  looks  for  prior  experience,  which  tells  him  that 
"the  person  has  dealt  with  the  pressures  of  the  newsroom  and  satis¬ 
fied  the  need  of  the  editor."  Bob's  also  an  advocate  of  internships, 
which  a  number  of  large  papers  offer.  He  says  that  even  though 
many  prospective  hires  are  technologically  proficient,  his  determining 
hiring  factor  is  sti  I  artistic  talent. 

Bob  paraphrases  Mark  Twain  in  saying,  "The  demise  of  the 
newspaper  has  been  greatly  exaggerated."  He  explains  that 
although  a  lot  of  talented  young  people  may  have  looked  to  the 
Web  for  employment  and  thought  that  newspapers  were  old-fash¬ 
ioned,  the  bursting  of  the  dot-com  bubble  has  somewhat  reversed 
the  trend.  Newspaper  art  departments  remain  a  place  where 
staffers  rather  than  freelancers  are  the  norm  and  where  there  will 
always  be  a  need  for  a  strong  talent  pool. 


to  newspapers  for  employment  prospects,  as  long 
as  they  bring  the  appropriate  skills  to  the  table,  such 
as  quality  IT  training  and  certification  from 
Microsoft,  Sysco  or  Novell.  And  he  suggests  that  IT 
jobseekers  learn  XML  (extensible  markup  lan¬ 
guage),  which  is  fast  becoming  the  preferred  cod¬ 
ing  method  over  HTML  and  will  soon  be  the  indus¬ 
try  standard. 

DESIGN  &  PRODUCTION 

In  the  areas  of  art  and  production,  technology  has 
had  a  twofold  effect.  Web-based  businesses  have 
drawn  much  of  the  talent  away  from  print.  But 
there  are  an  increasing  number  of  opportunities  at 
newspapers  for  people  who  are  proficient  in  the 
popular  design  programs:  Quark,  Illustrator, 
Photoshop  and  Freehand. 

Bob  Eisner,  the  editorial  design  director  for 
Newsday,  believes  that  in  spite  of  the  current  economy, 
there  are  good  art  jobs  to  be  had  at  newspapers.  He 
says  that  informational  graphics,  or  "info-graphics,"  is 
a  hot  area  because  papers  have  a  constant  need  for 


You’ll  get  loads  of  autonomy,  the  chance  to  become  an  expert  in  a  field, 
and  to  make  a  difference  in  the  lives  of  thousands  of  powerful  business 
decision-makers  and  their  customers  across  America.  Additional  benefits 
include: 

•  Medical/Dental/long-term  •  Onsite  massage  therapy 

disability/life  insurance  •  Company  trips 

•  Excellent  401k  plan  •  On-site  exercise  facility 

•  Casual  work  environment  •  Community  service  programs 

Founded  in  1977,  UCG  employs  550-1-  in  Washington,  D.C.,  Boston,  New 
Jersey  and  San  Francisco.  Growing  20%  a  year,  we  are  the  nation’s  most 
progressive,  independent  business-information  publisher  —  on-line  and  in 
print.  Winner  of  53  national  awards  for  excellence  in  service  journalism. 
Audiences  we  serve:  health  care;  banking;  telecommunications;  oil  & 
energy;  information  technology,  and  many  more. 

For  immediate  attention,  send  your  cover  letter  and  resume  by  email  to: 
Cheryl  Neff,  UCG,  Director  of  Recruiting,  at:  jobs@ucg.com.  or  by  mail 
to  her  attention:  UCG,  1 1300  Rockville  Pike,  Suite  1 100,  Rockville,  Md. 
20852-3030. 


Take-Away  Tips 

•  Start  your  job  search  earlier  —  It's  going  to 
take  you  longer  to  find  what  you  want. 

•  Be  more  flexible  about  the  job  itself  —  Expect 
to  do  some  things  that  aren't  what  you 
thought  were  part  of  the  job  requirements. 

•  Start  small  —  Hone  your  skills  at  a  smaller 
paper  for  several  years,  then  look  for  your 
"dream  job"  at  a  larger  paper,  where  your 
experience  will  make  you  a  better  prospect. 

•  Consider  relocating  —  To  get  the  right 
position,  you  may  need  to  move  across 
the  state  or  across  the  country. 

•  Get  more  experience  —  Take  on  extra 
assignments  that  pique  your  interest. 

•  Be  persistent  —  You  eventually  will  find 
what  you  want,  but  you  might  have  to  work 
harder  at  it! 


Award-Winning 

Publisher 


Join  the  tide  of  smart,  ambitious  reporters  who  are  switching 
to  specialized  business  journalism.  Join  UCG,  the  multi- 
media  publishing  powerhouse  at  the  center  of  the  action. 


We  have  immediate  openings  for 
Reporters,  Editors  and  Marketing  Managers. 


The  Newspaper  Assocration  • 
of  America  promotes  the 


FINDING  CAREERS  AT 


THE  PAPERS 


newspaper  industry  as  a  great 
employment  opportunity  not 
only  for  recent  grads  but  also 
for  professionals  from  other 
industries  who  are  looking 
for  a  career  change.  Here's 
a  sampling  of  the  diverse 
jobs  required  to  operate  a 
newspaper: 

•  Computer  Graphics  Specialist 

•  Bookkeeper 

•  Equal  Employment 
Opportunity  Specialist 

•  Hardware  Maintenance 
Specialist 

•  Marketing  Director 

•  Production  Manager 

•  Public  Relations  Specialist 

•  Reporter 

•  Librarian 

•  Foreign  Correspondent 

•  Mapmaker 

•  Photo  Editor 

•  Office  Manager 

•  Press  Operator 

•  Transportation  Specialist 

•  Sales  Manager 

•  Data  Processing  Specialist 

•  Safety  Director 

Resources  for  Job  Seekers: 

Newspaper  Association  of 
America  (www.naa.org) 

American  Journalism  Review 

Newslink  Joblink 

(httpJlajr.  newslink,  ora.joblink) 

American  Society  of  Newspaper 
Editors  (www.asne.org) 

National  Diversity  Journalism 
Job  Bank  (httpiHnewsjobs. com) 

Society  for  News  Design 
( WWW,  snd.  ora/iobs/iobsearch.  qrv) 


1.  Alan  Diaz,  who  took  the  famous  “Elian  photo,”  enters  AP  bureau  in  Miami  after 
getting  word  2.  Matt  Rainey  (green  shirt),  with  one  of  the  burn  victims  he  photo¬ 
graphed,  in  Newark  Star-Ledger  newsroom  8.  Editor  Marty  Baron  (blue  shirt)  and 
other  top  Miami  Herald  editors  get  the  news  via  the  Net  4.  Gail  Caldwell  with 
Boston  Globe  Editor  Matt  Storin  5.  Los  Angeles  Times  Editor  John  Carroll  toasts 
David  Willman  (center)  6.  The  New  York  Times'  David  Cay  Johnston  7-  Louise 
Kiernan  gets  hug  from  Chicago  Tribune  Editor  Ann  Marie  Lipinski  (back  to  camera) 


WINNING 


Rare  mix  oflongshots  and  heavy 
favorites  take  home  Pulitzers 

BY  JOE  STRUPP 

IT  WAS  A  YEAR  OF  RARE  OCCURRENCES.  ThE 

Pulitzer  Prize  for  editorial  cartooning  went 
to  a  woman  for  only  the  second  time.  The 
international  award  was  shared  by  re¬ 
porters  at  two  newspapers  for  the  first  time 
since  1993.  The  Star-Ledger  in  Newark,  N.J.,  earned 
its  first  Pulitzer  —  and  The  Oregonian  in  Portland 
took  home  two.  But  the  biggest  dark  horse  of  all 
emerged  fi-om  the  pages  of  a  frequent  winner. 


“Dark  horse"  Dorothy  Rabinowitz  with  Dow  Jones 
CEO  Peter  Kann  (left)  and  WSJ  Editor  Robert  Bartley 


When  its  columnist,  Dorothy  Rabinowitz, 
grabbed  the  prize  for  commentary  last 
week.  The  Wall  Street  Journal  on  its  Web 
site  compared  her  to  the  Super  Bowl  cham¬ 
pion  Baltimore  Ravens  —  a  “wild  card”  that 
came  out  of  the  playoff  pack  to  win  it  all. 

Though  Rabinowitz  might  not  want  to 
be  linked  to  a  team  known  for  a  carpet¬ 
bagging  owner,  a  head  coach  who  hates 
reporters,  and  a  former  murder  suspect  at 


linebacker,  the  analogy  is  correct  in  one 
I  regard:  Rabinowitz  was  plucked  from 
j  the  pool  of  entries  after  the  Pulitzer  board 
I  rejected  the  original  finalists. 

The  19-member  Pulitzer  board,  which 
:  chooses  from  among  three  finalists  recom- 
j  mended  by  nominating  juries  in  each  of  the 
I  15  journalism  categories,  took  the  unusual 
I  step  of  dismissing  the  commentary 
finalists  and  asking  the  jury  for  another 


nominee.  The  jury  then  recommended  Ra¬ 
binowitz.  Columnist  Richard  Reeves,  who 
chaired  the  commentary  jury  that  reviewed 
187  entries,  told  that  Rabinowitz  had 

originally  missed  5 
being  a  finalist  by  | 
just  one  vote.  He  ” 
believed  the  three  | 
finalists  “seemed  5 
deserving”  of  the  ^ 
prize,  but  he  ? 
added  that  the  g 
field  was  so  r 

good  that  some  ^ 
20  or  30  con- 

> 

tenders  could  5 
have  been  con-  ; 
sidered  winners,  i 

S 

Pulitzer  rules  ^ 
allow  the  board  »  , 
to  reject  the  recommended  finalists  and  ?  e 
seek  other  nominations  from  the  juries  but  S  « 
only  with  a  three-fourths  board  vote.  “It’s  »  ® 
known  as  dipping  into  the  pile  when  there  *  ? 
is  not  something  [among  the  finalists]  that  %  S 
is  award-worthy,”  says  Columbia  Graduate  Z  i 
School  of  Journalism  Dean  Tom  (Joldstein,  S  > 
who  is  also  a  nonvoting  board  member.  g  2 
The  three  commentaiy  finalists  passed  S  | 
over  in  favor  of  Rabinowitz  were  Karen  f  3 
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Pulitzer  2001 


arguably  the  biggest  story  of  last  year. 

The  Associated  Press,  however,  earned  a 
finalist  nod  in  the  public  service  category 
for  its  post- Election  Day  coverage. 

After  being  snubbed  for  the  first  time  in 
15  years  in  2000,  The  New  York  Times 
came  back  strong  this  year,  winning  the 
national  reporting  award  for  its  highly 
touted  series  on  race  and  the  beat  reporting 
prize  for  David  Cay  Johnston’s  exposure  of 
loopholes  and  other  problems  in  the  U.S. 
tax  code.  The  Times  received  some  jabs 
early  on  for  allegedly  attempting  to  “buy  a 
Pulitzer”  when  it  was  revealed  that  21 
reporters  were  assigned  to  the  race  series 
that  eventually  spanned  14  Page  One 
stories  and  an  entire  issue  of  The  New  York 
Times  Magazine  (and  will  be  published  as 
a  book  later  this  month). 

Managing  Editor  Bill  Keller  says  such 
knocks  are  not  surprising,  but  he  contends 
they  should  not  diminish  the  perception 
of  the  work.  “We  have  a  clear  advantage 
in  that  we  have  a  huge  amount  of  talent 
at  our  disposal,”  he  conceded,  “but  we  also 
have  a  higher  level  of  expectation  and 
responsibility  as  well.” 

This  year,  it  was  The  Washington  Post, 
among  major-league  papers,  that  suffered 
a  Pulitzer  shutout. 

Overall,  1,390  entries  were  submitted  in 
all  journalism  categories,  including  nine 
Web-site  submissions.  Web  entries  have 
been  allowed  for  the  past  three  years,  but 
only  in  the  public  service  category  and  only 
from  Web  sites  linked  to  newspapers.  SI 


easy-going.  “It  does  make  one  w'ant  to 
know  more  about  the  process,”  she 
comments.  “It  makes  me  curious.” 

Sandra  Mims  Rowe,  a  board  member 
and  editor  of  The  Oregonian,  dismissed 
speculation  that  the  board  wanted  a 
more  conservative  choice  than  the  three 
finalists.  Rabinowitz’s  win  marked  the 
second  year  in  a  row  that  a  conservative 
columnist  from  the  Journal  took  the 
commentary  aw'ard.  (Last  year,  it  went 
to  Paul  Gigot.)  “You  are  discussing  the 
work,  not  the  philosophy,”  Rowe  says  of 
the  deliberations. 

The  split  award  in  the  international 
category  went  to  Ian  Johnson  of  The  Wall 
Street  Journal  for  reporting  on  Chinese 
suppression  of  the  Falun  Gong  movement 
and  to  Paul  Salopek  of  the  Chicago 
Tribune,  w'ho  won  his  second  Pulitzer  for 
reporting  on  Africa. 

Coverage  of  the  Elian  Gonzalez  saga 
picked  up  two  prizes,  with  The  Miami 
Herald  winning  in  the  breaking-news 
categoiy  for  its  overall  coverage  and 
Associated  Press  photographer  Alan  Diaz 
taking  the  spot-news  photography  award 
for  his  famous  shot  of  federal  agents 
seizing  the  boy  at  gunpoint. 

Several  papers  saw  double  victories, 
with  The  New  York  Times,  The  Wall  Street 
Journal,  The  Oregonian,  and  the  Chicago 
Tribune  garnering  two  Pulitzers  each.  No 
prizes  were  given  for  reporting  on  the 
presidential  election  and  recount. 


The  Oregonian's  crack  INS  team  (from  left): 
Kim  Christensen,  Julie  Sullivan,  Richard  Read, 
Amanda  Bennett,  and  Brent  Walth. 


areas  that  tend  to  be  distinctly  different, 
Rowe  says  the  winners  have  similarities. 
“They  have  in  common  a  respect  for  the 
reader,”  she  observes.  “They  don’t  pander 
in  any  way.  They  both  have  really  rigorous 
attention  to  the  ethics  involved.” 

The  Oregonians  exhaustive  probe  of 
the  INS  revealed  human-rights  violations, 
separation  of  families,  suspect  jailings, 
and  a  questionable  deportation  record 
that  led  to  the  early  retirement  of  the 
Portland  INS  director.  The  stories  were 
written  by  Kim  Christensen,  Richard 
Read,  Julie  Sullivan,  and  Brent  Walth,  and 
edited  by  Amanda  Bennett,  managing 
editor  for  projects,  and  Jack  Hart,  weekend 
managing  editor.  Associate  Editor  Rick 
Attig  wTote  the  editorials. 

Bennett  says  the  series  evolved  from 
daily  news  stories  about  local  INS 
problems  when  editors  sensed  that  if 
there  are  immigration  problems  in 
predominantly  white/homogenous 
Portland,  they  likely  could  be  found 
nationwide. 

“We  decided  to  turn  what  appeared  to 
be  the  reason  we  shouldn’t  do  the  story 
into  the  reason  we  should  do  the  story,” 
Bennett  says. 

The  team  faced  tremendous  bureaucratic 
hurdles  within  the  INS:  For  instance,  it 
took  three  months  and  39  Freedom  of 
Information  Act  requests  just  to  get 
information  on  where  the  INS  houses 
prisoners  nationwide. 

“It  was  enormously  rewarding  because 
the  paper  is  giving  a  voice  to  people  so 
outside  the  system  that  they  really  had 


PUBLIC  SERVICE  &  FEATURE  WRITING:  THE  OREGONIAN 


BY  JOEL  DAVIS 

SANDY  Rowe,  editor  of  TkE 

Oregonian  in  Portland,  knew  her 
paper  had  strong  entries  for  this 
year’s  Pulitzer  Prizes,  but  she  didn’t  get 
overly  optimistic.  “We  were  hopeful,  but 
you  never  expect  to  win  two,”  she  says. 

“You  never  even  expect  to  win  one.” 

The  Oregonian  hit  the  jackpot  last  week, 
capturing  two  Pulitzers. 

The  prize  for  public  service,  considered 
by  many  the  most  prestigious  of  all,  recog¬ 
nized  The  Oregonians  news  coverage  and 
editorials  about  an  array  of  problems  with¬ 
in  the  U.S.  Immigration  and  Naturaliza- 
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no  voice  at  all,”  Hart  says  of  the  immi¬ 
grants  wrapped  up  in  INS  red  tape. 

Hart,  who  has  contributed  frequently  to 
E^P  over  the  years,  also  edited  Hallman’s 
Pulitzer  winner  for  the  story  of  Portand 
teen  Sam  Lightner. 

Hallman,  45,  a  Pulitzer  finalist  twice 
before,  learned  of  Sam  from  a  reader  who 
contacted  him  after  seeing  his  phone 
number  in  a  tagline  at  the  bottom  of  a 
story  in  1999.  “This  guy  calls  me  and  says, 

‘I  read  your  stories.  I  know  what  you  do,’” 
Hallman  recalls.  “‘I’m  a  friend  of  a  family 
that  has  a  boy  who  looks  like  the  Elephant 
Man,  and  they’ve  never  talked  to  anybody 
about  it.  If  they  did,  you’d  be  the  guy.’” 

Like  his  colleagues  covering  the  INS 
stoiy,  Hallman  faced  many  challenges, 
including  winning  the  trust  of  Sam  and 
his  family,  getting  doctors  and  hospitals 
to  consent  to  watching  Sam’s  grueling 
operations  in  Boston,  and  overcoming 
his  owTi  squeamishness. 

“I’d  never  been  to  an  operation  before,” 
he  says.  “Before  I  went  to  Boston,  I  called 
a  surgeon  here  and  say,  ‘I  don’t  know  if  I 
am  going  to  pass  out  there.’  She  let  me 
come  to  a  breast  reconstruction.  It  was 
very  helpful.”  Hallman  has  a  daughter 
Sam’s  age,  and  she  gave  him  pointers  on 
how  to  talk  to  teens. 

Rowe,  who  supervises  an  editorial  staff 
of 430,  joined  the  paper  in  1993  —  and  it 
has  now  won  three  Pulitzers  and  had  eight 
finalists  during  her  tenure. 

“We  set  a  vciy  high  bar  journalistically  in 
this  newsroom,  and  we’re  never  satisfied,” 
she  says.  “Even  today,  we’re  not  sitting 
around  saying,  ‘Oh,  isn’t  this  wonderful?’ 
We’re  saying,  ‘What  else  do  we  need  to  do 
to  get  better?’”  1! 


EDITORIAL  CARTOONING:  ANN  TELNAES 


BY  DAVE  ASTOR 

NN  TeLNAES  is  the  FIRST  EDITORI- 
al  cartoonist  since  Bill  Mauldin, 
in  1945,  to  win  a  Pulitzer  Prize 
without  being  a  newspaper 
staffer,  but  she  still  sees  herself 
as  a  local  artist  of  sorts. 

That’s  because  the  syndicated 
cartoons  that  won  her  the 
Pulitzer  focused  on  the 
presidential  election.  The 
Washington-based  creator  says 
many  election-related  events, 
including  the  ultimate  U.S. 

Supreme  Court  decision,  literally 
“happened  right  outside  my  window.” 

Telnaes  got  an  even  closer  view  of  D.C. 
right  after  learning  she  was  the  Pulitzer 
pick.  “I  was  so 
shocked  I  w'on  that 
I  got  up  and  took 
my  dog  for  a  walk!” 
she  says.  “I  was  in 
a  daze.  I  did  bring 
my  cell  phone,  and 
started  getting 
zillions  of  calls.” 

Fewer  than  5%  of 
editorial  cartoonists 
are  female,  and 
Telnaes,  40,  is  only 
the  second  to  win  a 
Pulitzer  (the  first,  in 
1992,  was  Signe 
Wilkinson  of  the 
Philadelphia  Daily 
News).  “Editorial 
cartooning  is  not  very 
diversified,  let’s  face  it,”  says  Telnaes. 

Why  so  few  women?  Telnaes  isn’t 
totally  sure,  but  suspects  one  reason  is 
socialization.  “Editorial  cartooning  is  a 
forceful  medium,  kind  of  in-your-face,” 
she  says.  “Many  women,  when  they  are 
little  girls,  are  taught  to  be  more  demure 
—  though  that’s  changing.” 

Telnaes,  who  was  inspired  to  enter  the 
field  after  the  1991  Clarence  Thomas-Anita 
Hill  hearings,  considers  herself  an  editorial 
cartoonist  rather  than  a  female  editorial 
cartoonist.  But  she  says  her  gender  does  af¬ 
fect  her  work  when  she  comments  on  sexu¬ 
al  harassment,  abortion,  and  other  topics. 

The  native  of  Sweden,  who  leans  liberal 


but  is  willing  to  “blast  either  side  for  stu¬ 
pidity,”  is  glad  all  three  editorial  cartoon¬ 
ists  nominated  for  the  2001  Pulitzer  have 
strong  points  of  view  rather  than  mostly 
humorous  approaches.  And  all 
three  have  distinct  drawing 
styles.  (The  other  finalists  were 
Clay  Bennett  of  The  Christian 
Science  Monitor  and  United 
Feature  Syndicate  and  Ben  Sar¬ 
gent  of  the  Austin  American- 
Statesman  and  Universal  Press 
Syndicate.)  A  former  animator, 
Telnaes  also  spent  six  years  at 
Walt  Disney  Imagineering, 
w’here  she  designed  Disneyland  rides. 

Now  with  Tribune  Media  Services,  she 
did  some  of  her  winning  cartoons  for  the 


Los  Angeles  Times  Syndicate  before  TMS 
took  over  LATS  last  year. 

Telnaes  entered  her  own  work  in  the 
contest,  and  Pulitzer  officials  said  hers 
was  the  first  winning  self-entr\’  they  could 
recall  since  1990  —  and  one  of  only  a  few 
in  the  history  of  the  prizes. 

Previous  editorial  cartooning  Pulitzer 
winners  not  affiliated  with  a  paper 
include  Mauldin  (United)  and  Herblock 
(Newspaper  Enterprise  Association,  1942). 
“Doonesbury”  creator  Garry  Trudeau 
i  (Universal,  1975)  and  “Bloom  County" 

:  creator  Berke  Breathed  (Washington  Post 
Writers  Group,  1987)  won  the  editorial 
cartooning  Pulitzer  for  comic  strips.  11 


Telnaes:  Only  the  sec¬ 
ond  woman  honored 
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FEATURE  PHOTOGRAPHY:  THE  STAR-LEDGER 

Burning  images  won't  be  forgotten 


An  emotional  Rainey,  facing  camera,  gets  hug 
from  burn  victim  Simons  while  Llanos  looks  on. 
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BY  JOE  NICHOLSON 

WHEN  Matt  Rainey  heard  he 
had  won  a  Pulitzer  in  his  news¬ 
room  through  a  live  Webcast, 
the  two  college  students,  Alvaro  Llanos, 

19,  and  Shawn  Simons, 

19  —  whose  long,  painful 
recovery  he  photographed 
—  were  with  him.  “I  just 
cried  like  a  baby,”  Rainey 
says.  “The  best  thing 
about  it  is  they  were 
with  me  when  the  news 
came  down.” 

Rainey,  34,  of  The  Star- 
Ledger  in  Newark,  N.J., 
w'on  “for  his  emotional 
photographs  that  illus¬ 
trate  the  care  and  recov¬ 
ery”  of  the  two  students 
who  were  critically  burned 
in  a  dormitory  fire  at 
Seton  Hall  University. 

It’s  no  fluke  that  the  two 
young  men  were  with 
Rainey,  for  he  believes  su 
perior  photographs  evolve  from  a  relation¬ 
ship.  “My  main  goal  is  to  try  to  understand 
as  deeply  as  I  can  what  the  people  I  am  pho¬ 
tographing  are  going  through  pretty  much 
in  any  situation  ...  news  or  feature,”  Rainey 
says.  “I  don’t  think  I  can  truly  photograph 
people  without  knowing  who  they  are.  A  lot 
of  it  is  time  and  understanding.  I  try  to 
spend  a  lot  of  time  with  the  camera  down.” 

The  two  teen-agers  and  their  families 
spent  Easter  at  Rainey’s  home  with  him 
and  his  wife,  Bernadette,  who  is  an  IBM 
project  manager,  and  their  tw'o  children. 

When  the  news  came.  Llanos  and 
Simons,  says  Rainey,  “were  proud  that 
they  were  able  to  help  other  people  by 
raising  awareness  of  what  happens  to 
people  when  they  are  burned.”  Rainey 
says  he  approached  his  project  to  illustrate 
“how  these  guys  triumphed  over  this 
incredible  tragedy.” 

It  wasn’t  luck  that  earned  Rainey  the 
assignment.  He  was  yanked  off  another 
job  by  Pirn  Van  Hemmen,  assistant 
managing  editor  for  photography,  who 
wanted  Rainey  because  “he’s  extremely 
passionate,  he’s  unbelievably  hard¬ 


working,  and,  more  than  anything,  he’s 
very  sensitive  about  people.” 

This  year.  The  Star-Ledger  had  three 
finalists,  including  two  writers,  but  Rainey 
became  its  first  winner  ever.  “It’s  an 


This  picture  of  Alvaro  Llanos  was  earlier  cited  as  one  of  f&P’s  “photos  of  the  year.” 


affirmation  that  we  are  as  good  as  we 
,  thought  we  were,”  Van  Hemmen  says. 

'  “That’s  not  to  sound  cocky.  We  think  we’re 
!  one  of  the  best  papers  in  the  country.” 

Rainey,  Van  Hemmen,  and  Editor  James 
Willse  were  interviewed 
by  telephone  as  they 
celebrated  at  McGovern’s 
Tavern  in  Newark. 

“I  love  it,”  Willse 
exults.  Rainey  “couldn’t 
do  a  story  like  this 
without  giving  a  lot  of 
[himself]  to  it.  If  you 
were  here,  you  would 
see  that  the  whole  staff 
feels  good  about  it. 

There  is  a  real  sense 
of  accomplishment  — 
that  we  have  come  a 
long  way  in  a  short 
amount  of  time.”  The 
room  at  the  tavern  was 
fiill,  he  said,  and  “the 
spirits  are  up.” 


INVESTIGATIVE  REPORTING:  LOS  ANGELES  TIMES 

‘Who  let  the  drugs  out?' he  asked 


BY  SASHA  AMBRAMSKY 

This  year’s  investigative  re- 
porting  Pulitzer  went  to  the  Los 
Angeles  Times'  David  Willman 
—  who  swapped  childhood  ambitions 
to  be  a  pro  baseball  player  for  an 
adult  career  in  journalism  —  for 
his  extensive  writings  on  the 
too-cozy  relationship  between 
the  Food  and  Drug  Admini¬ 
stration  and  the  pharmaceutical 
industry.  The  FDA,  Willman 
argued  in  a  sparely  written, 
meticulously  documented 
expose  published  in  late  Willman; 

December,  has  so  eased  up  in  its  Pulitzers 
role  as  a  regulator  that  it  has  giv¬ 
en  the  green  light  to  several  new  drugs  only 
to  have  to  withdraw  them  after  numerous 
patient  illnesses  and  deaths  thought  to 


be  linked  to  the  drugs  came  to  light. 

“The  more  I  researched,”  explains  the 
44-year-old  journalist,  who  works  out  of 
Washington,  “the  more  I  found  the  govern¬ 
ment  agency  was  behaving  as  a  partner  to 
the  pharmaceutical  industiy  as 
opposed  to  a  rigorous  regulator. 
These  decisions  that  are  being 
made  concerning  new  drugs 
have  tremendous  impact  on 
millions  of  patients.” 

Willman  is  a  man  on  a  cru¬ 
sade,  says  Roger  Smith,  who 
edited  the  prize-winning  pack¬ 
age.  “It  puts  a  retrorocket  on 
your  reporting  and  work  when 
you  believe  you  are  doing  a 
public  service.  We’re  talking  about  saving 
lives.  It’s  a  very  powerful  motivator,”  Smith 
explains.  “But  it  doesn’t  corrupt  him.”  II 
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EXPLANATORY  REPORTING  &  INTERNATIONAL  REPORTING: 
CHICAGO  TRIBUNE 

Reporter!!  in  flight  and  out  of  sight 


BY  SASHA  AMBRAMSKY 

Louise  Kiernan  was  browsing  a 
Lego  store  with  her  2-year-old  son 
and  newborn  baby  boy  when  her 
cell  phone  rang.  It  was  her  husband,  telling 
Kieman  that  she  was  part  of  a  Pulitzer 
Prize- winning  team.  As  rapidly  as  a  37- 
year-old  woman  with  a  double  stroller  can 
move,  the  journalist  sped  her  way  over  to 
the  Chicago  Tribune  office. 

The  Tribune  took  two  Pulitzers.  Paul 
Salopek,  the  paper’s  iconoclastic  Africa 
correspondent,  won  for  his  international 
reporting.  Kieman  was  the  lead  writer  for 
the  megaseries  on  air-traffic  problems, 
“The  Longest  Day,”  that  won  the  explana¬ 
tory  reporting  award.  She  worked  on  the 
project  full  time  for  two  months,  starting 
the  chaotic  day  in  September  when  scores 
of  Tniune  journalists  fanned  out  on  plane 
journeys,  in  airports,  and  at  air-traffic- 
control  centers  around  the  country. 

The  project  was  bom,  according  to 
aviation  writer  John  Schmeltzer,  when 
Ann  Marie  Lipinski,  then  the  paper’s  man¬ 
aging  editor,  underwent  a  “35-hour  flight 
from  hell,”  while  trying  to  get  from  Miami 
to  Chicago  last  summer.  After  deciding  to 
produce  a  huge  series,  the  senior  staff  went 
to  work,  plotting  a  way  to  portray,  in 
intimate  detail,  the  travails  of  modern-day 
travel,  the  delays  and  re-routings  and  gen¬ 
eral  chaos  that  surround  Chicago’s  O’Hare 
and  many  other  hub  airports.  By  chance, 
the  day  the  rejjorters  were  deployed,  two 
massive  storm  systems  collided  over  Chi¬ 
cago  and  all  hell  broke  loose.  “There  were 
times  when  it  was  just  total  mayhem,  with 
airlines  screaming  at  the  FAA,”  remembers 
Schmeltzer  (who  favors  a  radical  overhaul 
of  the  Federal  Aviation  Administration). 

The  reportage  obviously  stmck  a  chord. 
The  New  York  Times’  managing  editor,  Bill 
Keller,  who  sat  on  the  Pulitzer  jur>’  for  the 
award,  says  that  his  top  choices  in  this 
category  didn’t  make  it  into  the  final  three. 
“My  hunch,”  he  explains,  “is  deliberations 
were  colored  by  the  fact  that  many  jury 
members  flew  to  the  deliberations. 
Everyone  brings  to  air  travel  a  sense  of 
grievance  and  fmstration.” 

In  contrast  to  the  gargantuan  group 
effort  surrounding  the  air-traffic 


Paul  Salopek  (standing,  in  cap)  inten/iewing  along 

project,  Salopek  worked  alone,  traversing 
a  continent  many  times  the  size  of  the 
United  States,  connected  to  his  paper 
only  by  phone  and  e-mail. 

Salopek,  who  won  a  Pulitzer  in  1998  for 
his  series  on  the  Human  Genome  Project, 
is  based  in  Johannesburg,  South  Africa. 

The  committee  gave  him  the  award  for  a 
series  of  highly  evocative  articles  — 
described  by  Lipinski  as  “poetic”  —  that  he 


had  written  on  the  war  in  the  Congo,  using 
a  narrative  woven  around  a  boat  journey 
down  the  Congo  River  to  describe  the  bru¬ 
tal  circumstances  he  encountered,  as  well 
as  for  his  series  on  the  devastating  impact 
of  disease  in  Africa.  “I  chose  [to  report  out 
of]  Africa,”  says  Salopek,  who 
has  also  done  tours  of  duty  in 
Kosovo  and  Chile,  “because  it’s  a 
part  of  the  world  I  didn’t  know 
much  about.  I  believe  the  action 
is  happening  between  the 
Tropics  of  Cancer  and  Capricorn 
—  99%  of  my  colleagues  would 
^  laugh  at  me  for  that,  because  the 
centers  of  [geopolitical]  power 
I  /  M  are  in  the  north  and  most  of  the 
■  people  in  the  tropics  are  very 
poor.  But  Africa  is  a  world  in 
evolution,  socially  and  political- 
Congo  River  ly.  ifs  fa^^dnating.” 

For  Lipinski,  the  Tribune’s  new  editor 
who  has  been  criticized  by  some,  including 
the  writer  David  Halberstam,  for  her 
promotion  of  long-form,  anecdotal  feature 
writing  at  the  expense  of  “hard  news,”  the 
twin  prize  announcements  made  for  a 
I  sweet  moment.  “Reporters  back  to  Guten¬ 
berg,”  says  Lipinski,  “have  always  com- 
,  bined  reporting  skills  with  storytelling 
:  skills.  It  strikes  me  as  classic  reporting.”  11 


INTERNATIONAL  REPORTING:  THE  WALL  STREET  JOURNAL 

Exposing  China's  Gong  horror  Show 


BY  SASHA  AMBRAMSKY 

OVER  THE  YEARS,  AS  IaN  JoHNSON 
reported  on  the  Falun  Gong 
religious  movement  and  the 
Chinese  authorities’  brutal 
attempts  to  eradicate  it,  often 
through  torture  and  killing,  he 
interviewed  hundreds  of  people, 
always  with  an  eye  out  for 
government  monitors  and  spies. 

Johnson  learned  to  practice 
journalistic  subterfuge,  “stan¬ 
dard  evasive  stuff,”  he  says  self- 
deprecatingly.  “We  were  always 
using  different  pagers.  Later  on, 

I  was  using  encryption  software.”  He 
changed  his  home  phone  number  on  a 
regular  basis,  used  pay  phones  to  arrange 
meetings,  and  frequently  met  with  his 
sources  in  remote  locations  late  at  night. 
Johnson  is  particularly  proud  of  the  fact 


Winning 

exciting”: 


that  none  of  his  sources  has  been  arrested 
as  a  result  of  the  articles  he  had  written. 

He  is  also  proud  of  being  able  to  report  on 
what  he  saw  as  “a  window  on  China.”  In 
splitting  the  international 
reporting  award  between  Paul 
Salopek  of  the  Chicago  Tribune 
and  Johnson,  the  Pulitzer  board 
recognized  journalists  reporting 
on  huge  regions  of  the  world 
that  all  too  often  have  been 
poorly  covered. 

“The  jury  hasn’t  awarded  a 
Pulitzer  for  a  China  story  since 
the  Tiananmen  Square 
massacre  of  1989,”  Johnson  says.  ”I  think 
a  lot  of  it  was  made  possible  by  The  [  Wall 
Street]  Journal.  No  other  newspaper  would 
have  stuck  with  the  story  and  found  the 
space  for  it.”  The  38-year-old  Johnson  now 
heads  the  JoumaT s  German  bureau.  11 


was  “quite 
:  Johnson 


Aww.editorandpublisher.com 


APRIL  23,  2001  EDITOR& PUBLISHER  23 


.k 


t- 


Pulitzer  2001 


CANADIAN 


Find  out  what  these 


•INDUSTRY  LEADERS 


ALREADY  KNOW. 


CONTACT  MIKE.SHAVOTOVICH  310  996  2763 
M I  KE.SHAYOTOVrCH#G ETTVIMAGES.COM 


volatile  issue  helps  promote  civil  dialog,” 
says  Mike  Jacobs,  editor  of  the  Grand  Forks 
(N.D.)  Herald  and  a  Pulitzer  juror. 

The  editorials,  however,  drew  strong 
opposition  from  readers,  several  of  whom 
dropped  their  subscriptions.  Some 
advertisers  pulled  out  and  haven’t  come 
back.  Debate  roiled  at  the  paper  itself. 
“Within  the  building,  there  was  a  lot  of 
conflict  going  on,”  recalls  Vice  President 
and  General  Manager  Robert  G.  Miller. 
Outside,  he  says,  “People  in  advertising 
were  getting  flak  from  advertisers  every 
day.  People  in  circulation  were  getting 
telephone  calls  from  angiy  subscribers.” 

Moats,  53,  who  joined  the  Herald  in  1982 
and  became  editorial  page  editor  in  1992, 
discovered  he  could  wTite  opinion  pieces 
early  on,  when  he  won  a  New  England 
Press  Association  award  for  an  editorial  on 
school  prayer  while  in  his  late  20s.  He 
sensed  at  once  that  the  gay-union  issue, 
with  its  national  consequences,  had  Pulitzer 
piotential  and  started  keeping  a  file  of  his 
editorials.  “I  thought,  if  there  ever  was  a 
time  I’d  have  a  chance,”  says  Moats,  “this 
would  be  it.”  lil 


EDITORIAL  WRITING:  RUTLAND  HERALD 


Vermont  also  is  a  stronghold 
of  cultural  conservatism. 
Statewide  polls  showed  voters 
opposed  gay  unions  by  a  nar¬ 
row  majority.  While  his  editori¬ 
als  endorsed  the  passage  of  a 
law  allowing  civil  union,  finally 
approved  by  the  Legislature  in 
May  of  last  year.  Moats  tried 
to  show  the  opposition  was 
legitimate.  “Conscience  is  active 
on  both  sides  of  the  question,”  he  wrote. 

Pulitzer  judges,  citing  that  even-handed, 
persuasive  writing  and  the  issue’s  impor¬ 
tance,  picked  Moats’  editorials  as  a  finalist. 
The  Herald,  circulation  22,009,  then  beat 
out  its  big-city  co-finalists  —  The  New 
York  Times  and  The  Arizona  Republic  in 
Phoenix  —  for  the  prize.  It’s  believed  to  be 
the  first  Pulitzer  ever  for  a  Vermont  paper. 
“This  sort  of  tempered  discussion  of  a 


BY  LUCIA  MOSES 

WHEN  THE  Vermont 
Supreme  Court 
ruled  in  December 
1999  that  gay  couples  deserve 
the  same  benefits  as  heterosexual 
couples,  Rutland  Herald  Editori¬ 
al  Page  Editor  David  R.  Moats 
knew  there  would  be  a  furor.  He 
also  knew  the  paper  had  the 
chance  to  set  the  tone  of  the  en¬ 
suing  debate  and  keep  it  moving  through 
the  state  Legislature,  which  was  left  to  de¬ 
cide  how  to  guarantee  equality'  for  same-sex 
couples.  In  an  editorial,  he  called  the  ruling 
“brave,”  both  in  extending  protection  to  gay 
marriages  and  in  letting  elected  lawmakers 
work  out  the  details.  Moats  knew  there 
would  be  opposition,  but  he  didn’t  know 
how  strong  it  would  be. 

Often  associated  with  liberal  politics. 


Moats  gets  the  word: 
Phone  sweet  phone 


Mario’s  return  ma 
Cv  renewal  of  roma 


SPORTS  GA.MES  PEOPLE 


SPORTS 


Nobotfy’i  Ptrftct  Rmtgtn Stunt  NotnDaim 


Carter  Still  Dazries  in  Hb  Third  Season  With  Struggling  Raptors 
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-FEATURES  AVAILABLE- 


-ANNOUNCEMENTS- 


-EQUIPMENT&  SUPPLIES- 


ASTROLOGY 

NEWSPAPER  BROKERS 

PUBLICATIONS  FOR  SALE 

NEWSRACKS 

WEEKLY-  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 

_ MOVIE  REVIEWS _ 

MINI  REVIEWS.  Essential  information  for 
moviegoers.  Star  photos.  Appealing,  graph¬ 
ic  rating  system.  Cineman  Syndicate,  P.O. 
Box  4433,  Middletown,  NY  10941. 

(845)  6924572,  Fax:  (845)  692-8311 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 

RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 

WHAFS  YOUR  PAPER  WORTH? 

Find  Out  Today!  It’s  Free! 
www.medjamergers.com 
W.B.  Grimes  &  Co.,  Est.  1959 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Operating  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 

NEWSPAPER  BROKERS 

I.cadcr  in  Sale 
of  Community  K,  M 
Newspapers 

(214)  26S-93»M> 

Kickenbacher  IVIeclia 

6731  Dcsco  I>r.,  Dalla 
6731  Desco  Dr..  DiiMas.  I  X  75225 
I  WWW. rickeiibachcrmcdiii.com 

MICHAEL  D.  LINDSEY 

Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicatjonsforsale.com 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers" 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

PHILLIPS  PROPERTIES.  INC. 

Consultants-Investments 
Management  -  Brokers 
P.O.  Box  219 
Baker,  FL  32531 

Phone  (850)  537-4040 
Fax  (850)  537-4050 

www.editorandpublisher.com 


800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882  i 

Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (845)  291-7367 
Michael  Bradley,  Northeast 
I  (508)  563-2835 

^  GREGG  KNOWLES 

Knowles  Media  Brokerage  Services 

:  Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 

1  Nationwide  Sales,  Acquisitions,  Mergers 

(661)  323-3220,  Fax  (661)  323-3090 
www.media-broker.com 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 

David  E.  Gauger  I 

P.O.  Box  627,  Raymond,  WA  98577  ‘ 

I  (360)  942-3560,  Fax  (360)  942-9896 

NEWSPAPERS  FOR  SALE 

LONG  ESTABLISHED  (76)  magazine 
publishing  company  eastern  Canada,  for 
sale  grossing  $500K  and  growing.  Owner/ 
i  Founder  ready  to  retire,  would  stay  on  i 
j  though  transition.  j 

Box  2037,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 

CHICAGO  NORTH  SUBURBAN  weekly 
:  newspaper  for  sale.  44  years  old.  $1  million  i 
i  gross  sales.  P.O.  Box  333,  Skokie,  IL  i 
I  60076.  I 

;  NINE-YEAR  OLD  Marin  county  (North  San  ' 
I  Francisco  Bay  Area)  weekly.  Featur- 
estransportation  issues,  music,  art,  thea- 
tecalendar.  Upscale  Market  Excellent  ex-  i 
pension  potential.  (415)  899-9605. 

:  MAJOR  CITY  MAGAZINE,  Slick,  4<olor, 

!  profitable.  $225K.  Also  county  seat  week- 
j  lies,  others.  Free  list.  Bill  Berger,  ATN,  , 
1801  Exposition,  Austin,  TX  78703-2833 
j  (512)476-3950 

FOR  A  LIST  OF 

i  Publications  For  Sale  Go  To... 
www.medjamergers.com 
W.B.  Grimes  &  Co.,  Est.1959 

NEWSPAPERS  WANTED 

WANTED  TO  PURCHASE:  SmalHown  news¬ 
papers  with  paid  circulation  4,000  or  above 
by  award-winning  non-public  group  that  will 
treat  your  employees  and  your  community 
as  well  as  you  have  done. 

Box  2036,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ANNUAL  PUBLICATION  IN  the  South-east 
is  available.  Great  opportunity  for  couple 
with  graphics  skills,  weekly,  small  daily,  or 
aggressive  young  retiree  with  sales  back¬ 
ground.  Illness  forces  sale. 

Call:  (800)  841-7864 
P.O.  Box  519  Lexington,  SC  29071 

SPECIAL  SECTIONS 

ONLINE.  IN  PRINT.  No  Hassle 
New  Revenue.  Right  now!  (866)  626-6836 
contentthatworks.com 


CAMERA  &  DARKROOM 

NO  NONSENSE  50’  WEB 
Squeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

MAILROOM 


NEWSTEC,  INC 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  ‘Training  •  Installation 

'  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
StitcherArimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

NEWSPAPER  APPRAISERS 


Coin  Operated,  Free  Distribution, 
Wire,  Plastic,  Wood,  Counter, 
Floor  &  wall...  We  Have  It  All! 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  NH.,  CA  91605 


USED  NEWSPAPER  COIN  M^^HANISMS 
•TOTALIZER  OR  STAC*  "YPE* 
(361)293-6452  FAX(36  3-9175 
MECHANISM  EXCHANGE  A  'AIR.  INC. 
P.O.  BOX  311  *210  6.  HO  IHEIM  ST 
YOAKUM,  TX  779E 


Inland  Newspaper  Madiinery  Corporation 

tfl  a  cimlele  bl  of  presKi  l8III)Z!i51i7tt  ■  (913)  <92-909 
Him.nlaiiilMwsciiR 


KJ-6  New  Style  folder  for  King  press,  like 
new.  Bought  as  spare,  only  200,000  inv 
pressions  run  through.  New  cost  S63,0CK). 
will  take  $49,000,  or  best  offer,  f’lx  availa¬ 
ble.  Bill  Berger,  ATN,  Inc.,  (512)  476-3950. 

USED  PRESSES 

Let  us  help  you  through  the  process 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicylinders.com 

N-EWSPAPER  APPRAISERS 


Confidential  Appraisal 
for  Estate,  ESOP, 
Partners,  Bank,  Tax, 
Stock,  Assets 


Bolitho-Cribb 
&  Associates 

Publication  Brokerage 
&  Appraisals  est.1923 
Over  2000  papers  sold 


cribb.com 

Confidential  •  Convenient 
24  houTB  a  day.  7  daya  a  taaate 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Ciibb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
Jcrlbb@crlbb.com 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffakx  WY,  828M 
]hicks@crlbb.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Naples.  FL  341(K 
tkaravakis®  crlbb.com 


For  a  listing  of  publications  for  sale,  go  to  www.ci1bb.com 
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-HELP  WANTED- 


-EQUIPMENT  &  SUPPLIES- 


PRESSES 


INTER  CONTINENTAL  GRAPHICS,  INC. 

Web  offset  presses:  (941)  561-6401 
www.intercontinentalgraphics.com 

MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 
PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sa'  Phone:  (732)  738-5100 
.:  (732)  738-5115 

E-mail:  r  ii@marketingplusinc.com 
WWW  .narketingplusinc.com 

JOHN  A.  BURKE 

Single  Copy  Sales  •  Telemarketing 
Crew  Sales 
NY  •  NJ  •  PA 

Call/Fax:  (631)  588-2735 

SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELAMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 
www.metro-news.com 


CIRCULATION  SERVICES 
Professional  Telemarketing  &  Database 
S6rvic6s 

THE  PREPAID  SUBSCRIPTION  SALES 
LEADER 

•  35%  Prepaid  Subscription  Sales 
GUARANTEED 

•  Digital  Audio  Recording  of  ALL  Sale 
Transactions 

•  Nonpay  Stops  Converted  to  PIA  Restarts 

•  New  Mover  Campaigns  From  $9.00  Per 
Orders  Including  Lists 

•  Telemarketing  Lists  &  Database  Services 

•  Inbound  Direct  Mail  Response/  Customer 
Services 

Visit  Our  Website: 
www.circulationservices.com 
Or  call  Andy  Orr  at: 

(970)  4930470ext.  109 
for  a  confidential  consolation 


BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)  884-9511 
HHalat@aol.com 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or  Web 
Ad  Sales.  Production,  Billing,  Invoicing  and 
Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  driver!!  See  it  at 
www.ableson.com/Dublishine.htm  or  Call 
Susan  or  Glenn  at  (516)  596-9610 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 
(303)  791-3301  www.fakebrains.com 


EMPLOYMENT  SERVICES 


-  Over  125  New  Career  Opportunities!  - 
$$$  -  70  Cities!  Account  Executives 
Sales  Management  -  Marketing  - 
Research  -  Traffic  -  Production  - 
Promotion  www.MediaRecruiter.com  - 
Free  to  Candidates!  303-368-5900 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


From  the 

newsrooms 

to  the 

PRESSROOMS 

to  the 

boardrooms  - 

no  one  covers  the 
newspaper  business  like 
Editor  &  Publisher 


visit  our  website  at 
www.editoraiidpiiblisher.coiii 


ADMINISTRATIVE 


HIGH  ENERGY  GENERAL  MANAGER 
Construction  Equipment  Guide,  a  leading 
43-year-old  publication  serving  the  heavy 
construction  industry,  with  over  115,000 
circulation,  is  seeking  a  hands-on  publishing 
professional  to  oversee  the  entire  operation. 
Candidate  must  have  successful  managerial 
experience,  publishing  know-how, 
strong  leadership  skills  and  computer  abili¬ 
ties.  Our  headquarters  is  located  in  Fort 
Washington,  PA. 

We  offer  an  excellent  compensation  and 
benefit  package,  including  a  perfor¬ 
mance-based  bonus.  Send  resume  to: 

E.M.  McKeon  Sr. 

Construction  Equipment  Guide 
470  Maryland  Drive 
Fort  Washington,  PA  19034 
Fax:  (215)  885-2910 
tweinmann@constructionequipguide.com 
PUBLISHER 

To  lead  the  Grand  Haven  (Ml)  Tribune,  a 
10,300-circulation  six-day  newspaper  on 
the  beautiful  shore  of  Lake  Michigan.  You’ll 
replace  a  publisher  who’s  being  promoted 
effective  at  the  end  of  this  year  to  one  of 
our  larger  papers.  We’re  a  family-owned 
group  that  gives  its  publishers  plenty  of 
running  room.  Applicants  should  have 
strong  hands-on  newspaper  management 
experience  and  a  record  of  creativity  and 
accomplishment  against  serious  competi¬ 
tion.  Internet  savvy  and  computer  literacy 
are  a  big  plus.  Write  (please  don’t  call)  with 
resume/references/salary  history  to: 

David  Rau,  chairman,  Reflector-IHerald,  Inc. 
17  Pope  Avenue,  Executive  Park  Suite  3A 
Hilton  Head  Island,  SC  29928 
An  equal  opportunity  employer 


ADMINISTRATIVE 


COLORADO  HOMETOWN  NEWSPAPERS 
GENERAL  MANAGER  -  Growing  group  of 
newspapers  in  Colorado  seeks  an  experi¬ 
enced  individual  to  head  its  weekly  division. 
Must  understand  all  aspects  of  the  busi¬ 
ness,  including  functioning  as  a  leader  in 
the  community.  Must  like  participating  in 
an  editorial  board  and  writing  editorials. 
Must  direct  a  news  operation.  Strong  skills 
in  advertising, circulation,  and  marketing  are 
necessary. 

Respect  for  the  bottom  line  is  a  must.  Must 
be  willing  to  contribute  as  part  of  the  com- 
panyis  management  team.  Excellent  salary 
and  benefits.  Please  respond  to:  H.R.  Man¬ 
ager,  Lehman  Communications  Corporation, 
P.O.  Box  299,  Longmont,  CO  80502. 

BREAK  THE  CHAINS  and  join  our  team  of 
entrepreneurs!  Fackelman  Newspapers 
needs  self-motivated  newspaper  publish¬ 
ers/editors  with  desire/drive  to  do  it  right, 
get  it  done.  Want  to  move  up?  Presently  op¬ 
erating  in  LA,  MO,  TX,  VA,  and  FL,  we  seek 
winners.  Apply  by  confidential  resume  to: 

Marc  A.  Richard 

P.O.  Box  2265,  Panama  City,  FL  32402 


ADVERTISING 


ADVERTISING  DIRECTOR 
Immediate  opening  for  experienced  adver¬ 
tising  director  at  the  Taunton  (MA)  Daily  Ga¬ 
zette.  Position  requires  the  ability  to  lead 
and  motivate  a  talented  staff  in  a  growing 
market.  Must  be  goal  oriented,  with  solid 
understanding  of  budgeting.  Contact  John 
Shields,  P.O.  Box  111,  Taunton,  MA 
02780.  Phone:  (508)  880-9040. 


ADMINISTRATIVE 

ADMINISTRATIVE 

CAPTAIN  YOUR  OWN  SHIP 
President  and  Publisher  of  the  Hanford  Sentinel  and 
seven  other  weekly  newspapers 


Pulitzer  Newspapers,  Inc.  is  currently  looking  for  a  world-class  leader  to  run  our  opera¬ 
tions  in  Californiais  San  Joaquin  Valley. 

Pulitzer  owns  The  Hanford  Sentinel,  a  13,000  circulation  daily  newspaper  and  the  week¬ 
ly  newspapers  surrounding  the  area  including  The  Selma  Enterprise,  The  Kingsburg  Re¬ 
corder,  The  Avenal  Progress,  The  Coalinga  Record,  The  Lemoore  Advance  and  The  Twin 
City  Times.  The  combined  circulation  of  these  weekly  newspapers  is  approximately 
84,000. 

The  Hanford  Sentinel  is  the  paper-of-record  for  Kings  County,  California  and  the  weekly 
publications  are  the  major  local  print  publications  of  their  respective  communities. 

There  are  approximately  170  employees  in  Hanford  and  throughout  the  other 
communities. 

Roughly  42%  of  the  population  within  these  communities  is  Hispanic.  The  President  and 
Publisher  is  responsible  for  the  overall  long-term  health  of  the  organization  including  the 
development  of  employees,  growth  in  circulation,  attainment  of  financial  goals  and  serv¬ 
ice  to  the  communities  its  publications  serve. 

Pulitzer  Newspapers  strongly  believes  that  strategies  are  best  developed  and  executed 
locally.  We  have  high  expectations  but  operate  with  limited  corporate  oversight. 

If  you  thrive  working  in  a  decentralized  environment,  weid  like  to  talk.  If  you  donit  enjoy 
autonomy,  you  should  not  apply. 

The  successful  candidate  must  enjoy  the  challenge  associated  with  being  the  captain  of 
his/her  own  ship. 

You  should  possess  a  deep  knowledge  of  the  newspaper  industry  and  have  a  proven 
track  record  of  improved  results  particularly  in  growing  advertising  and  growing 
circulation.  Knowledge  of  Spanish  is  helpful  but  not  required.  Interested? 


Send  inquiries  to;  Richard  A.  Anderson,  Management 
Consultant,  Pulitzer  Newspapers,  Inc. 

E-mail:  pnwprez@aol.com 

1920  Glenmorrie  Drive,  Lake  Oswego,  Oregon  97034 
(503)  699  0877 
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-HELP  WANTED- 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
The  Patriot-News,  Harrisburg's  leading  daily 
publication  is  seeking  a  Retail  Advertising 
Manager.  This  full-time  position  manages 
and  directs  an  award  winning  sales  team  of 
sales  professionals.  Responsible  for  estab¬ 
lishing  retail  sales  forecasts  and  imple¬ 
menting  strategies  designed  to  increase 
revenue. 

Candidates  should  possess  a  Bachelor's 
degree  in  Business,  Advertising,  Marketing  j 
and/or  equivalent  career  experience,  five  or  ! 
more  years  of  management  experience,  j 
combined  with  proven  successful  leadership 
skills.  Additional  attributes  include 
strong  communication  and  writing  skills, 
strong  analytical  and  statistical  abilities  and 
proven  sales  results. 

Located  in  south-central  Pennsylvania,  Har¬ 
risburg  is  a  growing  business  community 
that  offers  all  the  amenities  of  a  large  city 
with  a  small,  hometown  feel.  We  offer  a 
competitive  compensation  package  includ¬ 
ing  medical,  dental,  pension  and  401(k) 
programs. 

If  you  are  interested  in  joining  our  team, 
please  fax  your  resume  to: 

The  Patriot-News 
Attn:  Human  Resources 
Fax:  (717)2574736 
E-mail:  jobs@mail.patriot-news.com 
An  Equal  Opportunity  Employer 


ADVERTISING  DIRECTOR 
The  Enterprise,  Brockton,  MA  (daily  - 
42,840,  Sunday  -  52,299)  has  an  immedi¬ 
ate  opening  for  Director  of  Advertising.  This 
individual  will  be  responsible  for  all  depart¬ 
ment  operations  with  a  strategic  and  opera¬ 
tional  emphasis  on  local  business  develop¬ 
ment.  The  Enterprise  is  a  member  of  South 
Of  Boston  Media  Group,  which  also  includes 
under  common  ownership  The  Patriot 


ADVER'nSING 


PASADENA  STAR-NEWS 
SAN  GABRIEL  VALLEY  TRIBUNE 
WHITTIER  DAILY  NEWS 
DISPLAY  ADVERTISING  DIRECTOR 
The  San  Gabriel  Valley  Newspaper  Group, 
(110,000  circulation)  is  seeking  a  Display 
Advertising  Director  to  lead  a  40  person 
i  sales  team  in  an  exciting  local  retail  envF 
!  ronment.  You'll  be  with  the  market  leader 
facing  a  variety  of  competitors  and  will  en¬ 
joy  introducing  new  sales  ideas  to  remain 
on  top. 

Responsibilities  include  achieving  the  reve¬ 
nue  budget,  managing  the  expense  budget, 
implementing  sales  strategies  to  grow 
!  existing  customers  and  creating  ideas  to 
I  develop  new  revenue  sources.  Reports  di- 
j  rectly  to  the  publisher. 

I  Leadership  and  excellent  communication 
!  skills  are  required  as  you  train,  motivate  an- 
1  d  develop  your  staff.  You'll  have  a  growing 
i  New  Media  department  to  create  online  rev- 
I  enue  opportunities  and  receive  strong  mar- 
I  keting  support. 

:  You'll  have  career  growth  potential  as  well. 

;  SGVNG  is  part  of  the  Los  Angeles  Newspa- 
!  per  Group,  which  operates  other  newspa- 
j  pers  in  Southern  California,  has  a  Majors 
;  and  National  sales  team,  and  is  part  of  Me- 
i  diaNews  Group. 

i  We  offer  a  competitive  compensation  pro- 
I  gram  and  excellent  benefits  package  includ- 
\  ing  a  401(k)  plan,  etc. 

Send  your  cover  letter  and  resume  to: 

FAX:  (626)  337-0514 
E-MAIL:  andy.Hernandez@sgvn.com 
Andy  Hernandez 

San  Gabriel  Valley  Newspaper  Group 
1210  N.  Azusa  Canyon  Rd. 

West  Covina,  CA  91790 
EQUAL  OPPORTUNITY  EMPLOYER 


ADVERTISING 


i  ADVERTISING  DIRECTOR 

;  THE  HERALD-SUN,  a  53,000<irculation,  ; 

family-owned  daily  located  in  Durham,  NC,  ; 
■  has  a  career  opportunity  for  an  energetic  j 
;  and  goaLoriented  advertising  professional  | 
I  who  can  qualify  to  serve  as  our  Advertising  j 
I  Director.  Located  in  the  Piedmont  region  of  | 
I  North  Carolina,  a  short  distance  from  the  i 
i  mountains  to  the  west  and  the  coast  to  the  : 
I  east,  Durham  is  home  to  Duke  University  ! 
I  and  the  world-famous  Research  Triangle 
,  Park.  The  region  is  consistently  rated  by 
j  national  publications  as  one  of  the  best  i 
:  places  to  live  in  the  United  States  and 
I  offers  our  employees  a  very  high  quality  ; 
;  of  life. 

Responsibilities  include  all  aspects  of  ad- 
;  vertising  sales  management.  A  qualified  ! 
!  candidate  must  possess  strong  leadership  j 
j  and  coaching  skills  as  well  as  a  proven  i 
[  track  record  of  successful  client  relation¬ 
ships  and  healthy  revenue  growth.  At  least  i 
8  years  of  advertising  sales  management  is  i 
j  strongly  recommended.  College  degree  i 
preferred.  ‘ 

We  offer  an  excellent  compensation  pack-  | 
age  including  a  competitive  salary,  perfor- 
I  mance  bonuses;  health,  dental,  and  supple- 
j  mental  insurance;  a  401(k)  matching  pro- 
!  gram,  and  more. 

I  Please  E-mail  a  resume,  salary  requirements  1 
j  to  cls@herald-sun.com  or  send  by  mail  to 
;  Christy  Simmons,  Assistant  to  the  Vice  Pres-  j 
:  ident  of  Sales  and  Marketing,  The  Herald-  ! 
!  Sun,  P.O.  Box  2092,  Durham,  NC  27702.  j 
;  THE  HERALD-SUN  is  committed  to  work 
force  diversity  in  an  effort  to  serve  the 
,  community  in  which  we  live.  We  welcome 
applications  from  all  individuals.  i 


ADMINISTRATIVE 


_ ART/GRAPHICS _ 

GRAPHIC  ARTIST 

The  State  Journal-Register  (60K  AM,  70K  S) 
in  Illinois'  capital  city  of  Springfield,  is  look¬ 
ing  for  a  talented  and  creative  graphic  artist 
to  join  its  graphics  department.  The  suc¬ 
cessful  applicant  should  be  able  to  work 
with  reporters  to  research  and  produce  ac¬ 
curate  and  informative  graphics  and  have 
the  ability  to  design  attractive  feature 
pages.  Newspaper  experience  and  a  knowF 
edge  of  QuarkXPress,  Photoshop  and  Free¬ 
hand  or  Illustrator  is  preferred.  To  apply, 
send  letter,  resume  with  references  and 
work  samples  to:  Robert  Pope,  managing 
editor.  The  State  JournaLRegister,  One 
Copley  Plaza,  Springfield,  IL  62701.  The 
State  Journal-Register  offers  a  competitive 
salary  and  benefits  package. 


CIRCULA’nON 


CIRCULATION 

ZONE  AND  DISTRICT  MANAGERS 
A  150,000  daily  and  250,000  Sunday  Gan¬ 
nett  newspaper  located  in  the  Midwest  is 
searching  for  an  ambitious  management 
team.  Candidates  with  2-3  years  circulation 
experience,  or  equivalent  management 
skills  are  invited  to  apply.  A  strong  work 
ethic  and  desire  to  succeed  are  the  qualities 
most  desired.  We  offer  excellent  com¬ 
pensation  and  benefit  package,  including 
medical,  dental,  life  insurance,  retirement, 
401(k)  and  great  growth  opportunities;  all 
in  a  very  affordable  location.  Employment 
is  contingent  on  passing  a  pre-employment, 
post  offer  drug  test.  FAX  resume  with  sala¬ 
ry  history  to  Bill  Seemiller  at:  515286-2547 
or  email  to:  bseemiller@dmreg.com. 


administrativt; 


Ledger,  Quincy,  MA,  and  MPG  Newspapers, 
Plymouth,  MA.  In  addition  to  maximizing 
business  on  behalf  of  The  Enterprise 
this  person  will  also  play  a  key  role  in  fur¬ 
thering  our  groupis  efforts  as  we  build  the 
premier  local  information  company  in  south¬ 
eastern  Massachusetts. 

If  you  are  a  results  oriented  team  player 
with  proven  sales  and  marketing  manage¬ 
ment  experience,  the  ability  to  seek  out  and 
develop  new  revenue  streams,  and  a  desire 
to  succeed  in  one  of  the  fastest  growing 
markets  in  New  England  this  may  be 
the  perfect  opportunity.  Competitive  com¬ 
pensation  and  benefit  package  offered. 
Please  send  cover  letter  and  resume  to: 

South  Of  Boston  Media  Group 
400  Crown  Colony  Drive 
Quincy,  MA  02169 
Attn:  VP  Advertising  &  Marketing 
Or  E-mail:  efeldman@southofboston.com 
As  an  Equal  Opportunity  Employer, 
we  encourage  minorities  to  apply 


OUTSTANDING  OPPORTUNITY  for  advertis¬ 
ing  person  on  the  move.  We  seek  a  strong 
number  two  person  to  help  oversee  all  ad¬ 
vertising  for  2  daily  newspapers  in  North 
Central  Ohio.  This  candidate  will  have  excel¬ 
lent  people  skills,  strong  background  in 
classified  and  retail  advertising.  Must  be 
flexible  and  willing  to  work  and  help  grow 
our  dailies,  weeklies  and  shopper  publica¬ 
tions.  Send  resume  to  Rhonda  Geer,  adver¬ 
tising  director.  The  Daily  Record,  212  East 
Liberty  Street,  Wooster,  OH  44691. 

No  phone  calls,  please 


!  ADVERTISING  SALES  MANAGER 
I  Incredible  adventure  for  entrepreneurs  and 
I  sales  sharks  looking  for  fantastic  career  op- 
I  portunity.  Bigfoot  Media,  publisher  of  the 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
[  Journal,  is  looking  for  high-energy  Sales 
j  Managers  to  build  and  lead  teams  at  small, 

]  start-up  California  daily  newspapers.  Abso¬ 
lutely  must  love  sales-looking  for  aggressive 
i  up  and  comers!  Competitive  compensation 
■K  stock  options  for  aggressive  leaders.  Not 
j  for  the  faint-hearted:  strong,  entrepreneurial 
work  ethic  required! 

E-mail  cover  letter,  resume,  salary  history: 
j  hr@berkeleydailyplanet.net 

Or  Fax:  (510)  841-5695 

I  ADVERTISING  SALES 

Leading  bi-weekly  construction  newspaper 
has  immediate  opening  for  experienced  ad¬ 
vertising  executive.  This  is  a  great  opportu- 
]  nity  to  join  a  43-year-old  company  that 
I  offers  an  excellent  compensation  and  bene¬ 
fit  package.  Midwest  and  Northeast  territo¬ 
ries  now  available.  Some  travel  required. 
Send  resume  to: 

E.M.  McKeon  Sr. 

Construction  Equipment  Guide 
470  Maryland  Drive 
Fort  Washington,  PA  19034 
Fax:  (215)885-2910 
tweinmann@constructionequipguide.com 


“Fating  the  pres.s  Ls  more  difFicult  than  | 
bathing  a  leper." 

-Mother  Teresa,  missionary,  1990  i 


MEDIATT 

managementII 

Recruitment  Specialists 

Some  of  our  current  asvsignments: 

■  classified  Director  -  Large  weekly  newspaper  group  in 
Midwest  needs  visionary  manager  to  grow  revenues, 
develop  strategic  plans  and  lead  sales  staff;  exceptional 
company,  benefits  and  opportunity. 

■  Pressroom  Supervisor  -  Daily  newspaper  (20,000  to 
40,000  circulation)  in  West  needs  manager  to  oversee  shift 
operations;  lirbanite  experience:  strong  people  skills. 

■  General  Manager  -  Weekly  shopper  publication  in 
South  Carolina  seeks  strong  “player  coach”  to  oversee  sales 
and  general  operation;  good  company  and  envintnment. 

Contact  us  if  you  have  a  recruitment  need...  or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  Parkway,  Suite  240  ■  Inverness.  IL  6006? 
847.963.9300  ■  mni2@voyager.net  ■  fax  847.934.660“ 


-V-^l 
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-HELP  WANTED- 


CIRCULATION 


CIRCULATION  DIRECTOR 
The  News-Review,  a  20,000  circulation  in 
Roseburg,  OR  is  looking  for  a  strong  Circu¬ 
lation  Director  with  excellent  marketing  abil¬ 
ities.  The  ideal  candidate  should  have  a 
proven  track  record  in  growing  circulation, 
providing  excellent  customer  service,  build¬ 
ing  effective  marketing  strategies  and  de¬ 
veloping  circulation  team  members.  Locat¬ 
ed  in  beautiful  southwestern  Oregon,  the  ar¬ 
ea  offers  an  excellent  quality  of  life  and 
many  opportunities  for  the  outdoor  enthusi¬ 
ast.  Excellent  salary,  bonus,  benefits  and 
401(k)  plan,  all  in  a  very  affordable  commu¬ 
nity.  Forward  your  resume,  cover  letter  and 
salary  history  to:  Mark  Raymond,  Publisher, 
The  News-Review,  345  N.E.  Winchester, 
Roseburg,  OR  97470.  Or  by  e-mail  at: 
mraymond@oregonnews.com 


CIRCULATION  MANAGER  and 
CIRCULATION  ZONE  MANAGER 
The  St.  Petersburg  Times,  Florida’s  best 
newspaper,  has  two  exciting  opportunities 
in  Circulation.  We  are  currently  accepting 
resumes  for  an  experienced  Circulation 
Manager  and  Circulation  Zone  Manager. 

The  Circulation  Manager  will  direct,  coordi¬ 
nate  and  supervise  home  delivery  and  single 
copy  activities  in  a  designated  geographical 
market.  Responsibilities  include  increasing 
and  improving  sales,  circulation  volumes, 
service  and  retention.  This  position  will  work 
in  conjunction  with  all  areas  of  the  circula¬ 
tion  department  with  an  emphasis  on  home 
delivery,  single  copy  and  marketing.  The 
successful  candidate  will  possess  at  least  5 
years  of  circulation  management  experi¬ 
ence,  a  background  that  includes  sales  and 
marketing,  solid  interpersonal  skills  and  fo¬ 
cused  on  providing  excellent  customer  serv¬ 
ice.  Experience  in  developing  and  managing 
budgets  and  PC  skills  also  desirable. 

The  Circulation  Zone  Manager  will  direct, 
coordinate  and  supervise  home  delivery  ac¬ 
tivities  in  a  designated  zone  in  a  geographi¬ 
cal  market.  Qualified  applicants  will  possess 
expanded  knowledge  of  circulation  and  mar¬ 
keting,  have  a  proven  track  record  in 
sales  and  service.  Position  requires  exten¬ 
sive  managerial  experience  which  includes 
managing  people,  problem  solving  and  de¬ 
cision  making  abilities.  PC  skills  desirable. 
We  offer  a  competitive  salary,  excellent 
benefit  package  and  pension/retirement 
plans.  Send  resume  to: 

St.  Petersburg  Times 
Human  Resource  Department 
490  1st  Avenue  S 
St.  Petersburg,  FL  33701 
Fax:  (727)  893-8185 
Email:  resumes@sptimes.com 


WHY  WAIT  FOR  RETIREMENT  TO  MOVE  TO 
FLORIDA? 

Coastal  Florida  paper  is  accepting  applica¬ 
tions  for  Circulation  District  Manager  posi¬ 
tion.  Please  send  brief  cover  letter  with 
resume,  stating  salary  requirements  to: 

Box  2097,  Editor  &  Publisher 
770  Broadway,  7th  FL,  NY,  NY  10003 

CIRCULATION  MANAGER  for  22  paper 
weekly  group  in  Philadelphia,  PA  and  South 
Jersey  area.  Familiarity  with  USPS  Periodi¬ 
cals  Postage  requirements.  Good  opportu¬ 
nity  for  daily  district  manager  or  weekly 
move  up.  Resumes  to  General  Manager,  In¬ 
tercounty  Newspaper  Group,  P.O.  Box  67, 
Blackwood,  NJ  08012. 
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CIRCULATION 


EDITORIAL 


EDITORIAL 


DISTRIBUTION  MANAGER 
The  Herald,  a  32,000  circulation 
McClatchy-owned  newspaper  in  Rock  Hill, 
SC  has  an  immediate  opening  for  a  Night 
Distribution  Manager.  Previous  supervisory 
experience  required.  Experience  with  Harris 
inserting  equipment  a  plus.  Competitive  sal¬ 
ary  and  benefits  package.  Please  send 
resume,  salary  requirements  and  references 
to  Production  Director,  The  Herald, 
P.O.  Box  11707,  Rock  Hill,  SC  29730  or 
Fax  (803)  9094202.  EOE. 


CIRCULATION  MANAGER 
Paxton  Media  Group  has  a  great  opportunity 
for  a  Circulation  Manager  at  The  Paducah 
Sun,  its  29,000  daily  (31,000  Sunday) 
flagship  newspaper  in  Paducah,  KY.  Position 
oversees  all  Paducah  Sun  distribution, 
sales,  and  customer  service.  Circulation  ex¬ 
perience  required.  Position  requires  ability 
to  work  with  and  develop  Excel  spread 
j  sheet  reports,  familiarity  with  newspaper 
j  postal  rates  and  regulations,  and  working 
knowledge  of  the  Circulation  Database  Sys¬ 
tem.  Experience  with  Baseview  Circulation 
Pro  strongly  preferred.  Candidate  should 
be  a  proven  motivator  with  strong  math 
{  skills,  budgeting  skills,  and  planning  skills 
i  to  grow  circulation  short/long  term, 
i  The  Paducah  Sun  is  one  of  26  dailies  that 
\  make  up  Paxton  Media  Group.  We  offer  sal¬ 
ary  plus  incentive.  Benefits  include:  401(k), 
health,  life,  cash  benefit  plans,  short/long 
I  term  disability,  cafeteria  plan.  For  consider¬ 
ation,  please  send  resume  and  salary  histo¬ 
ry  in  confidence  to: 

The  Paducah  Sun 
i  P.O.  Box  2300 

I  Paducah,  KY  42002-2300 

I  Attn:  Jim  Paxton 

i  No  phone  calls,  please 

j  _ EDITORIAL _ 

I  GENERAL  ASSIGNMENT  REPORTER 

;  30,000  circulation  daily  newspaper  has  an 
;  opening  for  a  reporter  to  cover  general  fea- 
j  tures  and  municipal  governmental  news. 

I  Send  a  resume  and  samples  of  work  to: 
i  Mark  Mann,  Managing  Editor,  Butler  Eagle 
'  P.O.  Box  271,  Butler,  PA  16003 
Fax:  (724)  2824180 


EDITOR 

The  Monitor,  a  freedom  newspaper  in  Mc¬ 
Allen,  Texas,  has  an  opening  for  the  top  job 
in  the  newsroom.  As  Editor,  you  will  be  ex¬ 
pected  to  lead  a  staff  of  48  covering  the 
Rio  Grande  region  in  South  Texas,  including 
Mexico. 

Spanish  speaking  is  a  plus  since  our  region 
is  88  percent  Hispanic.  Our  50,000  daily  is 
located  in  the  Texas  tropics  within  an  hour 
of  beaches  and  20  minutes  from  Mexico. 
College  degree  required  and  a  minimum  of 
five  years  experience  as  an  editor. 

Please  send  resume  with  salary  require¬ 
ments  to: 

Human  Resources 
1101  AshAve. 

McAllen,  Texas  78501 
Or  FAX  to:  956-971-1849 
Or  E-mail  to:  agalan@themonitor.com 

ASSISTANT  REGIONAL  EDITOR 
Acclaim  and  prizes  have  followed  the  Mobile 
(AL)  Register’s  rise  to  become  one  of 
the  most  aggressive  daily  newspapers  in 
the  Southeast.  Now  is  your  chance  to  join 
the  team  in  an  open  position  on  the  Region¬ 
al  desk. 

The  Register  -  a  Newhouse  newspaper  on 
Alabama’s  beautiful  Gulf  Coast  seeks  an  ex¬ 
perienced,  community-minded  journalist  for 
the  position.  Responsibilities  include 
strengthening  our  weekly  zoned  publica¬ 
tions,  and  building  and  leading  a  team  of 
community  correspondents.  You’ll  also  join 
in  the  editing  of  zoned  and  daily  copy.  Send 
resume,  clips  to:  Dewey  English,  Managing 
Editor,  Box  2488,  Mobile,  AL  36652 

COPY  EDITOR:  Medium-sized  daily  newspa¬ 
per  situated  in  beautiful  seaside  region  of 
New  England  is  seeking  a  talented  editor  to 
work  on  our  night  copy  desk. 

We  are  looking  for  a  great  headline  writer 
who  has  a  strong  appreciation  for  words 
AND  presentation.  Successful  candidate 
must  be  able  to  demonstrate  strong  news 
judgment.  Daily  experience  required. 
Please  send  ample  work  samples  and  sala¬ 
ry  history  to  Box  2095,  Editor  &  Publisher, 
770  Broadway,  7th  Fir.,  NY,  NY  10003. 


LEGAL  AFFAIRS  WRITER 

Develops,  researches  and  writes  news 
and  feature  articles  about  legal  develop¬ 
ments  for  ABA  Journal.  This  position  re¬ 
quires  knowledge  of  law  &  journalism, 
superior  writing  skills,  and  sound  news 
judgement.  A  college  degree  is  re¬ 
quired;  a  law  degree  is  preferred.  A  min¬ 
imum  of  5  years  journalism  and/or  law 
practice  experience  required.  Send  re¬ 
sume  to: 

American  Bar  Association 

750  N.  Lake  Shore  Drive 
Chicago,  IL  60611 
Fax:  (312)  988-5177 
E-mail:  abajobs@abanet.org 
Equal  Opportunity  Employer 


ASSISTANT  CITY  EDITOR 
Award-winning  daily  in  California’s  beautiful 
Sierra  foothills  seeks  an  Assistant  City  Edi¬ 
tor.  Responsibilities  include  editing,  over¬ 
seeing  photo  staff  and  assignments  and  co¬ 
ordinating  features  and  special  editions. 
Strong  editing  skills  and  knowledge  of  AP 
style  needed.  Journalism  or  related  degree 
and  relevant  newspaper  experience  re¬ 
quired.  Photo  experience  a  plus. 

Send  cover  letter,  resume  and  at  least  12 
of  your  best  clips/editing  samples  to:  City 
Editor  Judy  Brill,  The  Union,  464  Sutton 
Way,  Grass  Valley,  CA  95945  or  e-mail  to: 
judytii^heunion.com 


BE  AN  EDITOR  IN  WYOMING.  PM  daily,  7K 
'  M-F,  lOK  Sunday,  seeks  editor  in  chief.  The 
Ranger,  Wyoming’s  little  daily  that  could, 
I  needs  hands-on  editor  to  continue  tradition 
I  of  excellence  in  first-rate  work  environment. 

'  Write,  edit,  shoot  if  you  want,  sports  OK,  a 
bit  of  Quark.  Gen-ex  champ  12  times,  more 
staff  firsts  in  '00  than  any  daily  in  Wyoming. 
I  Lively  college  town,  great  outdoors  locale 
!  near  mountains.  Family  ownership,  strong 
j  news  commitment.  Just  four  editors  here  in 
!  52  years.  Be  next.  Respond  to  Steve  Peck, 
j  P.O.  Box  993,  Riverton,  WY  82501,  or  at: 
i  ranger@wyoming.com 
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-HELP  WANTED- 


_ EDITORIAL  _ 


MANAGING  EDITOR 

The  Hastings  Daily  Tribune  serving  south 
central  Nebraska  is  looking  for  a  managing 
editor  to  direct  talented  staff  of  17.  This 
13,000  circ,  six  day,  pm,  with  excellent 
reputation  needs  a  leader,  motivator  with  5 
years  news  experience.  Contact:  Don  Sea¬ 
ton:  (402)  462-2131  FAX  (402)  462-2184. 
or  email:  dseaton@tribland.com 

COPY  EDITOR 

The  Southern  Illinoisan  is  looking  for  an 
entry-level  copy  editor  with  equally  strong 
skills  in  editing  and  design  to  work  on  its 
fully  paginated  news  desk.  Familiar  with 
Newsmaker,  have  good  news  judgement 
and  meet  deadlines.  To  apply,  send  cover 
letter  and  resume  to: 

angela.holmes@southernillinoisan.com 
Pre-employment  drug  screen  required.  EOE 
M/F.  www.southernillinoisan.com 


EXECUTIVE  EDITOR 

Leading  publisher  of  special  inter¬ 
est  magazines  and  books  seeks  an 
executive  editor  for  Threads,  the 
premier  magazine  for  sewing  en¬ 
thusiasts.  The  ideal  candidate 
must  have  an  in-depth  knowledge 
of  sewing  and  the  vision  and  ability 
to  provide  innovative  editorial  lead¬ 
ership  for  a  magazine  that  both  in¬ 
structs  and  inspires.  Individual 
must  possess  hands-on  editorial 
expertise,  with  at  least  5  years  of 
experience  managing  editorial  and 
art  staff  in  a  deadline-oriented  envi¬ 
ronment.  Business  experience  or 
proven  ability  to  manage  an  editori¬ 
al  budget  a  plus.  Travel  is  required, 
and  relocation  to  Western  CT  is 


We  offer  a  competitive  salary,  ex¬ 
cellent  benefits  and  a  pleasant 
working  environment.  Send  a  re¬ 
sume  and  photos  of  your  garments 
to  HR. 

The  Taunton  Press 

www.taunton.com 
Fax:  (203)  426-3503 
63  S.  Mam  Street,  Box  5506 
Newtown,  CT  06470 
An  Equal  Opportunity  Employer 


MANAGING  EDITOR  to  lead  five-person 
news  staff  at  top  quality  newspaper  near 
Yellowstone  Park.  Cody,  Wyoming  Enter¬ 
prise  is  twice-weekly,  6,200  circulation. 
Qualities  desired  include  6-h  years  in 
newsroom,  staff  managerial  experience, 
pagination  and  design  skills,  reporting  and 
copy  editing  expertise,  solid  leadership 
traits,  and  knowledge  of  the  West.  Call  Pub¬ 
lisher  Bruce  McCormack:  (307)  587-2231. 

ENVIRONMENT  BEAT 

Cover  natural  resources,  water  policy,  ener¬ 
gy,  public  lands  in  a  dynamic  Western  com¬ 
munity.  While  you’re  here,  enjoy  sunny 
southern  Idaho’s  outdoor  splendor  and  rec¬ 
reation.  Must  have  bachelor’s  degree, 
knowledge  of  environmental  issues,  love  of 
the  West.  Send  resume,  clips,  list  of  refer¬ 
ences  to  Clark  Walworth,  Managing  Editor, 
The  Times-News,  P.O.  Box  548,  Twin  Falls, 
ID  83303. 

www.editorandpublisher.com 


EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORS 

Jewish  Renaissance  Media  publishes 
the  Atlanta  Jewish  Times,  Detroit  Jewish 
News  and  Style  Magazine.  We  are  seek¬ 
ing  talented  and  tested  editors  who  can 
help  us  build  a  diversified  media  compa¬ 
ny  specializing  in  covering  and  connect¬ 
ing  with  Jewish  communities  in  the  U.S. 
and  around  the  world,  in  print  and 
online. 

The  successful  candidates  will  possess 
energy,  vision,  integrity,  creativity  and 
leadership  qualities,  along  with  signifi¬ 
cant  hands-on  management  experience 
in  journalism  or  related  fields,  and  be 
willing  to  relocate. 

We  offer  outstanding  career  opportuni¬ 
ties  in  a  caring,  entrepreneurial  environ¬ 
ment  with  competitive  compensation 
and  benefits.  To  tell  us  why  you  should 
be  considered,  contact:  Arthur  Horwitz, 
President,  Jewish  Renaissance  Media, 
27676  Franklin  Road,  Southfield,  Ml 
48034. 

ahorwitz@thejewishnews.com 
or  Fax  (248)  355-1906 

JEWISH  mTTTa 
RENAISSANCE 


FINE  ARTS  WRITER 

Join  the  largest  newspaper  in  the  state  of 
Alabama.  The  Birmingham  News  seeks  a 
writer  to  review  classical  music  and  cover 
fine  arts  in  metropolitan  Birmingham.  This 
writeris  beat  will  include  the  Alabama  Sym¬ 
phony  Orchestra,  several  performing-arts 
series  (including  one  of  the  most  highly  ac¬ 
claimed  performing  arts  centers  in  the 
Southeast),  and  our  world-class  Museum  of 
Art.  The  successful  candidate  will  have  ac¬ 
ademic  and  professional  credentials  for  mu¬ 
sic  criticism  and  possess  the  ability  to  write 
quickly,  cogently  and  accurately  under 
deadline  pressures.  The  city  of  Birmingham 
has  become  a  hub  for  financial  centers,  a 
world  leader  in  medical  research  and  treat¬ 
ment,  as  well  as  a  leader  in  higher-learning 
academics,  with  DAB,  Birmingham-Southern 
and  Samford  University  less  than  ten  min¬ 
utes  from  downtown.  Location  is  great 
since  our  city  is  only  four  hours  from  the 
beach  and  three  hours  from  the 
mountains.  Birmingham  is  very  family 
friendly,  and  great  school  systems  are 
available.  The  Birmingham  News  (160,000 
daily,  190,000  Sunday)  is  an  equal-opp¬ 
ortunity  employer.  Send  a  cover  letter,  re¬ 
sume,  and  clippings  to: 

Alec  Harvey 

LifeStyle/Entertainment  Editor 
The  Birmingham  News 
P.O.  Box  2553,  Birmingham,  AL  35202 

THE  STATE,  a  125,000  daily  and  155,000 
Sunday  circulation  Knight-Ridder  newspaper 
located  in  Columbia,  SC,  a  double 
APSE-section  winner  for  three  straight 
years,  has  openings  for:  High  school  sports 
editor  (editing  and  coordinating,  not  writing); 
Sunday  editor,  a  lead  design  and  special 
sections  position;  and  assistant  sports 
editor/nights,  supervising  a  nine-person 
copy  desk.  Contact  Harry  Logan,  deputy 
managing  editor.  The  State,  P.O.  Box 
1333,  Columbia,  SC  29202  or  by  E-mail  at: 
hlogan@thestate.com 


We  the  JournalKin 


I- . :■  .  III  Apfil,  NCW  TimCS 

papers  began  running 
the  first  installments 
in  what  will  be  a  six- 
month  series  examining 
the  perilous  state  of 
the  world's  gray  whales. 
These  icons  of  the 
environmental  movement 
are  dying  in  unusual 

sFWteewy,  San  Francisco  CA.  numbers,  and  no  One  can 

explain  why.  Six  writers 
from  three  New  Times  papers  have  traveled 
Russia,  Mexico,  Canada  and  the  Pacific  Coast 
researching  this  landmark  effort. 


Important  stories  don't  go  away  just  because 
the  economy  turns  sour.  At  a  time  when  many 
daily  papers  are  slashing  newsroom  budgets. 

New  Times  remembers  that  our  first  job 
is  reporting  news,  not  satisfying  stockholders. 

Sure,  times  are  getting  tight.  That's  why  it's 
important  for  newspapers  to  keep  their  priorities 
straight. 

With  13  newspapers  and  more  than  a  million 
readers.  New  Times  is  the  nation’s  largest 
and  fastest-growing  publisher  of  alternative 
newsweeklies.  We  are  always  looking  for  talented 
writers  and  editors  to  join  our  award-winning  staffs. 

NewTimes 

Phoenix  New  Times  •  San  Francisco  Weekly  •  Los  Angeles 
New  Times  •  Dallas  Observer  •  Houston  Press  •  Denver 
Westword  •  Miami  New  Times  •  Broward  New  Times  • 
Cleveland  Scene  •  Kansas  City  Pitch  Weekly  •  St.  Louis 
Riverfront  Times  •  Fort  Worth  Weekly  •  East  Bay  Express 

THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 
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EDITORIAL 


BUSINESS  EDITOR 

The  Portland  Press  Herald/Maine  Sunday 
Telegram,  Maine’s  largest  news  gathering 
organization,  located  in  beautiful  and  histor¬ 
ic  downtown  Portland,  seek  an  experienced 
Editor  to  direct  the  business  desk  reporting 
staff.  The  Business  Editor  is  responsible  for 
making  sure  that  each  day's  newspaper 
carries  the  most  important  and  interesting 
business  news  to  readers  by  working  with 
reporters  to  plan  stories  with  high  quality 
results  and  editing  stories  with  the  goals  of 
clarity,  balance,  urgency  and  interest. 
MINIMUM  REQUIREMENTS: 

•  At  least  one  year  of  experience  at  a  daily 
newspaper 

•  A  Bachelor’s  degree  or  significant  profes¬ 
sional  experience 

•  Knowledge  of  business  and  economic 
issues 

•  Experience  as  an  editor  is  preferred 
Interested  applicants  should  submit  a  letter 
of  interest  and  resume  to: 

Business  Editor  Search 
The  Portland  Press  Herald/ 

Maine  Sunday  Telegram 
Human  Resources  Office 
390  Congress  Street,  Portland,  ME  04101 
Equal  Opportunity  Employer 


NEWS  EDITOR  for  Mississippi  PM  daily 
(circulation  8,300).  Main  emphasis  is  page 
layout,  with  occasional  writing.  Must  know 
QuarkXPress  and  preferably  Adobe  Photo¬ 
shop.  Solid  copy  editing  skills  desired. 
Send  resume  and  layout  samples  to  Jenny 
Humphryes,  Managing  Editor,  P.O.  Box 
8050,  Greenwood,  MS  38935-8050. 
E-mail:  jenny@gwcommonwealth.com. 


EDITORIAL 


LOOKING  FOR  THAT  EXCELLENT  CAREER 
MOVE?  The  Ogden  Newspapers  has  open¬ 
ings  at  a  few  of  our  36  daily  newspapers. 
We  have  current  openings  in  Circulation, 
Editorial,  Advertising,  Production  and  more. 
Check  out  our  Career  Opportunity  page  at: 
www.ogdennews.com/opportunities 
FEATURE  OPPORTUNITIES 
EDITORIAL 

The  Parkersburg  News,  a  21,000  daily  and 
36,000  plus  Sunday  (AM  newspaper),  in 
Parkersburg,  West  Virginia,  is  looking  for  an 
Editor  to  lead  its  newsroom.  The  individual 
must  be  energetic  and  self-starting.  We  are 
looking  for  someone  to  lead,  plan  and  or¬ 
ganize  a  solid  newsroom  staff.  As  part  of 
The  Ogden  Newspaper  Group,  we  offer  ex¬ 
cellent  salary,  benefits  and  growth  potential. 
Please  send  your  resume  and  salary  re¬ 
quirements  to  Parkersburg  News,  c/o  Mi¬ 
chael  Christman,  Publisher,  519  Juliana 
Street,  Parkersburg,  WV  26102. 

E-mail:  mchristman@newsandsentinel.com 


ASSISTANT  METRO  EDITOR  -  The  Las 
Vegas  Sun  is  looking  for  an  experienced  as¬ 
sistant  metro  editor  to  help  direct  news 
coverage  in  the  country’s  fastest-growing 
city.  The  job  involves  working  with  seasoned 
reporters  to  develop  Sunday  enterprise  sto¬ 
ries,  in-depth  projects  and  hard-edged  daily 
news  stories.  Candidates  should  have  five 
years’  editing  experience  on  a  daily  newspa¬ 
per.  Send  a  cover  letter,  resume,  clips  and 
references  to: 

Warren  Johnston,  Metro  Editor 
Las  Vegas  Sun,  2275  Corporate  Circle  Dr. 

Suite  300  Henderson, NV  89014 

E-mail:warren@lasvegassun.com 


EDITORIAL  EDITORIAL 


No  Bureaucrat)  Need  Apply 

New  Times,  the  nation’s  largest  and  most-honored 
publisher  of  alternative  newsweeklies,  is  seeking 
an  editor  for  its  Phoenix  flagship  paper. 

Editors  shouldn’t  devote  their  time  to  meetings, 
memos,  committees,  or  pushing  paper.  A  good 
editor  is  first,  last,  and  always  a  journalist.  And 
good  editors  have  built  Phoenix  New  Times  into 
the  best  newspaper  in  Arizona. 

The  next  editor  will  work  closely  with  an  accomplished  staff  which 
routinely  wins  top  journalism  honors.  New  Times  writers  have  won  the 
Arizona  Press  Club’s  Journalist  of  the  Year  Awards  six  years  running. 
Staffers  are  regularly  recognized  in  such  contests  as  Missouri  Lifestyle, 
IRE,  John  Bartlow  Martin,  the  Maggies,  and  many  others. 

Applicants  should  have  a  fine  touch  with  copy,  experience  crafting 
stories  in  magazine  style,  and  reporting  chops  that  can  shred  a 
blowhard  in  30  seconds  or  less. 

Applicants  should  send  a  cover  letter  and  resume  to: 

Christine  Brennan,  Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 


NewTimes 


THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


EDITORIAL 


REPORTER  ; 

Entry  level  reporter  competent  in  hard  > 
news,  features,  photography.  Great  oppor-  | 
tunity  for  a  May  graduate  or  someone  with 
experience.  The  El  Campo  Leader-News  is 
a  5.900  circulation  semi-weekly  located 
near  Houston.  Proficiency  with  Macintosh, 
Quark,  Photoshop  helpful.  Competitive  sala¬ 
ry,  health  insurance,  prescription  card,  gas-  j 
oline  allowance,  retirement  plan,  bonuses  ; 
provided.  Mail  letter  of  application,  resume, 
clips  and  references  to:  Christopher 
Barbee,  El  Campo  Leader-News,  P.O.  Box  j 
1180,  El  Campo,  TX  77437  or  E-mail  to: 
cbarbee@leader-news.com  or  by  phone  to:  i 
(979)  543-3363.  Fax:  (979)  543D097 


EDITOR 

Award-winning  10,000<irculation  daily 
newspaper  in  the  Rocky  Mountains  is  seek¬ 
ing  an  experienced  editor  to  lead  its 
13-person  news  department.  Applicants 
should  have  excellent  paginating,  writing 
and  editing  skills.  A  minimum  of  three  years 
supervisory  experience  at  a  daily  newspaper 
is  required.  We  are  seeking  a  leader 
who  is  skilled  in  developing  news  content 
relevant  to  the  paper’s  audience  and  can 
challenge  and  motivate  a  dynamic  staff.  If 
you  are  prepared  for  this  challenging  posi¬ 
tion  in  a  market  renowned  for  the  outdoor 
recreation  it  affords,  contact:  Suzanne 
Schlicht,  Publisher  Steamboat  Pilot  &  Today 
E-mail  at:  sschlicht@steamboatpilot.com 
FAX  at:  (9701-879-2888  or  by  mail  at:  P.O. 
Box  774827,  Steamboat  Springs,  CO 
80477. 


CHIEF  COPY  EDITOR 

The  Idaho  State  Journal  seeks  chief  copy 
editor.  We  want  a  journalist  ready  to  make 
a  career  move.  Prefer  two  or  more  years  ! 
desk  experience.  Will  supervise  five-person  ' 
desk.  Must  be  willing  to:  help  take  our  paper  j 
to  the  next  level;  work  to  better  serve  i 
readers;  coach  staff  members;  tweak  de-  ! 
sign;  serve  on  editorial  board.  Not  only  a 
great  newspaper,  a  great  community.  Con-  ' 
tact:  Steve  Miller,  Managing  Editor,  P.O. 
Box  431,  Pocatello,  ID  83204;  or  e-mail: 
smiller@journalnet.com 


BUSINESS  EDITOR 

The  Northwest  Florida  Daily  News,  a 
40,000  circulation  daily  on  the  Gulf  Coast, 
seeks  a  Business  Editor.  Responsibilities  in¬ 
clude:  writing  daily  business  copy  and  en¬ 
terprise  stories;  planning,  coordinating  and 
writing  for  our  Sunday  MoneySense  section; 
and  planning  and  coordinating  our 
Sunday  Real  Estate  section.  Strong  writing,  : 
editing  and  communication  skills  a  must. 
Send  letter,  resume  and  clips  to: 

Managing  Editor  Colin  Lipnicky  ' 

P.O.  Box  2949 

Fort  Walton  Beach,  FL  32549  , 

ONE  OF  AMERICA’S  best  regional  newspa¬ 
pers  seeks  applicants  for  night  metro  as¬ 
signing  editor  and  other  anticipated  as¬ 
signing  editor  openings.  The  Lexington  Her¬ 
ald-Leader  serves  a  quarter-million  readers  i 
a  day  in  Kentucky’s  Bluegrass  region  and  ! 
eastern  mountains.  Lexington  is  home  to  ! 
260,000  people,  hundreds  of  thoroughbred 
horse  farms  and  the  University  of  Kentucky. 
Apply  by  April  27  to:  Liz  Petros,  Associate  i 
Editor/Recruitment  and  Development,  Lex-  I 
ington  Herald-Leader,  100  Midland  Avenue, 
Lexington,  KY  40508. 

Or  E-mail  to:  lpetros@herald-leader.com 


EDITORIAL 


SPORTS  WRITER 

North  Central  Illinois  PM  daily  specializing  in 
prep  coverage  seeks  a  qualified  sports  writ¬ 
er  to  join  our  hard-working,  outstanding 
staff.  If  its  high  school  related,  we  cover  it 
for  our  communities  of  sports-hungry  fans. 
Solid  writing  skills,  with  the  ability  to  find 
angles  that  don’t  show  up  in  a  box  score, 
required.  Occasional  opportunities  to  cover 
professional  sports.  This  is  a  chance  to  do 
it  all  without  feeling  like  you’re  doing  it  at 
all.  Send  cover  letter,  resume  and  work 
samples  to:  Roy  Parry,  Sports  Editor, 
NewsTribune,  426  Second  St.,  La  Salle,  IL 
61301,  or  e-mail  to:  sports@ivnet.com. 


COPY  EDITOR 

The  Messenger-Inquirer  in  Owensboro,  KY, 
has  a  copy  editing  opening  tor  someone 
with  experience  or  a  talented  graduate. 
We’re  a  fully  paginated  7-day-a-week  AM 
with  a  circulation  of  33,000. 

At  the  Messenger-Inquirer,  you’ll  have  an 
opportunity  to  learn  and  grow  at  one  of  the 
best  smaller  newspapers  in  the  country. 
We’re  looking  for  a  candidate  who  is  com¬ 
fortable  both  designing  pages  and  editing. 
Our  desk  consists  of  eight  copy  editors 
who  work  a  four-day  week  and  handle  a  va¬ 
riety  of  tasks  from  doing  lA  to  feature  sec¬ 
tions  using  QuarkXPress.  Owensboro  is  on 
the  Ohio  River,  40  minutes  east  of  Evans¬ 
ville,  IN,  and  two  hours  from  Louisville,  KY, 
and  Nashville,  TN. 

Please  send  resume  and  cover  letter  to: 
Copy  Editor  Search,  Messenger-Inquirer 
P.O.  Box  1480 
Owensboro  KY  42302-1480 
EOE 


EMERGENCY  SERVICES  EDITOR 
1st  Responder  Newspaper,  which  serves 
the  fire,  rescue  and  EMS  community,  is  cur¬ 
rently  looking  to  round  out  its  management 
team  with  an  editor.  Candidates  must  have 
a  unique  work  experience  history  of  having 
current  or  prior  newspaper  editorial  experi¬ 
ence  (whether  daily,  weekly  or  comparable) 
and  a  working  knowledge  of  the  emergency 
services.  Job  duties  will  include 
newsgathering  and  news  budgeting,  as  well 
as  page  layout  and  design. 

1st  Responder  Newspaper  offers  a  compet¬ 
itive  salary,  fully  paid  medical  benefits, 
three  weeks  vacation  and  a  401(k)  with 
company  contributions. 

Please  send  resume  to: 

Editor  Search 
1st  Responder  Newspaper 
5  Starrow  Drive,  Newburgh,  NY  12550 
E-mail:  editor@lstresponder.com 
Contact  1st  Responder  Newspaper  at: 

(845)  564-1962  for  additional  information 


COVER  SOUTH  FLORIDA’S 
MOVERS  &  SHAKERS 

The  Miami  Daily  Business  Review,  an  award 
winning  business  and  legal  daily  in  Miami, 
Fort  Lauderdale  and  West  Palm  Beach,  is 
always  looking  for  writers  with  a  thirst  for 
breaking  news  and  a  flair  for  excellent  writ¬ 
ing.  Our  readers,  subjects  and  sources  are 
the  people  and  businesses  that  shape 
South  Florida.  If  you  can  meet  high  stand¬ 
ards  and  compete  in  an  intense  and  exciting 
journalism  market,  please  send  your  resume 
and  clips  to: 

Editor,  Miami  Daily  Business  Review 
One  ^E.  Third  Avenue,  Suite  900 
Miami,  FL  33131 


www.editorandpublisher.com 
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EDITORIAL 


ROOM  TO  WRITE 

New  Times,  the  nation's  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies,  believes  the  amount  of  time 
it  takes  to  report  and  write  a  story  is  deter¬ 
mined  by  the  story  itself-not  by  inch-count 
limits  or  the  expectations  of  focus  groups. 
We're  looking  for  experienced  journalists 
who  share  the  same  view.  We  have  immedi¬ 
ate  openings  for  staff  writers  at  our  papers 
in  Kansas  City,  Phoenix,  and  Ft.  Worth. 
Qualified  candidates  will  have  a  strong 
background  in  news  and  the  ability  to  write 
compelling,  magazine-length  stories  based 
on  in-depth  reporting.  New  Times  offers 
competitive  salaries  and  benefits.  Interested 
candidates  should  send  a  cover  letter, 
resume,  clips  and  three  well-developed  sto¬ 
ry  ideas  about  the  city  in  which  they  live  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 
To  learn  more  about  New  Times,  visit  our 
website  at  www.newtimes.com 


EDITOR-lhFCHIEF 

Jewish  Times  of  South  jersey  (covering  At¬ 
lantic,  Cape  May  Counties),  12,000  readers 
weekly  -  award  winning  paper.  Resume  to: 
Shy  Kramer,  Publisher,  Jewish  Times 
21  West  Delilah  Road 
PleasanMIle,  NJ  08232 


INFORMATION  SYSTEMS 


PROJECT  MANAGER  (Business) 

The  Village  Voice,  New  York's  premier  alter¬ 
native  weekly  newspaper,  has  an  immediate 
opening  for  a  Project  Manager 
(Business).  The  ideal  candidate  should  have 
financial  and  management  skills  to  work  in 
the  fast-paced  field  of  newspaper  publish¬ 
ing.  Work  with  IT  personnel,  software  ven¬ 
dors  and  users  at  various  level  of  the  or¬ 
ganization.  Must  understand  software  appli¬ 
cations,  system  functions,  interfaces  and 
module  interactions  and  apply  this  knowl¬ 
edge  to  resolve  system  problems.  Will  also, 
develop  and  document  system  procedures. 
The  ability  to  write  queries  and  reports  in  a 
timely  manner  and  to  understand  database 
table  structures  and  queries  essential. 
Strong  analysis  and  problem  solving  skills 
and  excellent  oral  and  written  skills  required. 
Effective  teamwork  and  timely,  accurate 
communications  are  critical. 

The  ideal  candidate  should  submit  cover 
letter,  resume  and  salary  requirements  to: 
gmontanez@villagevoice.com 
Or  fax  to  (212)  475-8945 
We  value  diversity  and  all 
opportunities  are  equal 


CLASSIFIED  ADVERTISING 

DEADLINES 

In-Cohimn  .Advertisements 

Tuc.sclay  nonn  (EST)  for 
Following  Monciay’.s  i.s.sue 

Classilied  Display 

Friday  Spm  ( FST)  1 1  day's 
prior  to  publication 


PHOTOGRAPHY 


STAFF  PHOTOGRAPHER 
A  policeman  agonizes  over  the  shooting  of 
a  fellow  officer.  A  native  son  relishes  the 
buzz  that  he  might  become  vice  president. 
An  underdog  football  team  celebrates  its 
double-overtime  win  of  the  state  champion¬ 
ship.  An  elderly  nun  cuddles  a  foster  baby. 
Erie  residents  shovel  out  from  rec¬ 
ord-breaking  snowfalls. 

Those  are  some  of  the  images  our 
award-winning  photo  staff  brought  to  life  in 
the  last  year. 

We're  looking  for  a  well-rounded  photogra¬ 
pher  who  can  do  the  same  -  shoot  breaking 
news,  sports,  lifestyle/feature  art  and  photo 
stories. 

The  ideal  candidate  will  have  a  photojournal¬ 
ism  degree  and  three  to  five  years  of  expe¬ 
rience  at  a  mid-sized  daily  but  we  will  con¬ 
sider  other  candidates  with  outstanding 
portfolios. 

We're  fully  digital  and  prefer  applicants  with 
digital  experience  but  will  train  the  right 
candidate.  We  offer  a  competitive  salary  in 
a  fast-paced  but  friendly  work  environment. 
Send  cover  letter,  resume  and  portfolio  to: 
Liz  Allen,  Administrative  Editor 
Erie  Times-News 

205  W.  12th  Street,  Erie,  PA  16534 
Or  to  Liz.Allen@timesnews.com 


PREPRESS 


PREPRESS  MANAGER 

The  Express-Times,  a  mid-size  daily  and 
weekly  newspaper  company  is  looking  for 
an  individual  to  manage  our  prepress  de¬ 
partments.  Qualified  candidate  will  have 
minimum  3  years  prepress  management 
experience;  be  proficient  with  Macintosh 
hardware  and  DTP  software;  have  working 
knowledge  of  PC's,  printers,  imagesetters, 
RIP'S  and  scanners.  We  offer  a  competitive 
salary  and  benefits  package  including  a 
401  (k)  plan.  If  interested  send  a  cover  letter 
and  resume  to  Elaine  Kehler,  Human  Re¬ 
sources  Director,  30  N.  4th  Street,  P.O. 
Box  391,  Easton,  PA  18044D391. 


PRESSROOM 


URBANITE  PRESS 
MAINTENANCE  MECHANIC 
Excellent  wage  and  benefits.  Drug  Free 
Work  Place.  Contact  Steve  McManus,  Char¬ 
lotte  Sun,  P.O.  Box  2390,  Port  Charlotte, 
FL  33980.  (941)255-8117. 


PRODUCTION/TECH 


PRODUCTION  MANAGEMENT 
The  Kingman  Daily  Miner  Central  Print  Facili¬ 
ty  is  looking  for  a  Plant  Manager  and  a  Pro¬ 
duction  Manager  for  it's  newspaper  and 
large  commercial  printing  operation.  The 
right  candidates  will  have  5  years  produc¬ 
tion  management  experience,  excellent 
customer  service  and  organizational  skills. 
In  depth  knowledge  of  printing  production 
machinery  essential  and  previous  experi¬ 
ence  in  the  press  area  a  plus.  The  positions 
offer  competitive  salary  and  excellent  bene¬ 
fits.  Kingman  is  located  close  to  Las  Vegas, 
and  California.  Send  resume  to:  Personnel, 
Kingman  Daily  Miner,  3015  Stockton  Hill 
Road,  Kingman,  AZ  86401. 

FAX  to:  (520)  733-3796 
E-mail:mdixon@kingman.com  EOE 


PRODUCnON/TECH 

PRODUCTION  DIRECTOR 
Career  opportunity  to  lead  great  color  web 
pressroom,  mailroom,  ad  composition  and 
growing  commercial  printing  department  in 
Pacific  Northwest.  Send  letter,  resume,  saF 
ary  history,  work  samples  to:  John  Brewer, 
Publisher,  Peninsula  Daily  News,  305  W. 
First  St.,  Port  Angeles,  WA  98362. 
www.peninsuladailynews.com 

PRODUCTION  DIRECTOR 
North  Carolina's  top  mid-sized  daily  news¬ 
paper  in  general  excellence  and  appearance 
seeks  motivated  person  to  manage 
and  coordinate  pressroom  and  camera 
room  operations.  Ideal  candidate  will  have 
solid  working  knowledge  of  press  opera¬ 
tions,  demonstrated  skills  in  management 
and  mastery  of  OSHA  compliance  reports. 
Must  be  able  to  meet  daily  production 
guidelines  and  maintain  high  standards  of 
quality.  We  offer  competitive  salaries,  ex¬ 
cellent  benefits  package  and  great  location. 
Send  cover  letter  and  resume  to  Charlie 
Fischer,  The  Daily  News,  P.O.  Box  196, 
Jacksonville,  NC  28541-0196. 


-POSITIONS  WANTED- 


ADMINISTRATIVE 


PUBLISHER'S  PUBLISHER:  Experienced 
publisher  available  for  interim/transitions, 
sales  training,  difficult  assignments,  con¬ 
sulting.  Short-term,  effective,  affordable. 

(308)254-5135 


PUBLISHER/GM  seeking  career  challenge. 
Proven  experience  in  dailies,  weeklies,  and 
group  publications  including  shoppers.  Re- 
sults-oriented  in  competitive  and  controlled 
markets.  Leader/team  builder  needs  new 
assignment.  Contact:  PubGM@aol.com 


ADVERTISING 


ATTENTION:  35  year  Seasoned  Advertising 
Professional.  Experience  includes  Retail, 
Casinos  and  Majors.  Seeks  position  in 
Zones  4  or  6.  Please  respond  to: 

E-mail:  RC040@hotmail.com 
OR  Phone  (609)  484-8621 


EDITORIAL 


EXPERIENCED  REPORTER  seeks  fulFtime 
news  )ob  in  Northern  California.  A  decade 
spent  in  newsrooms  and  three  years  free¬ 
lancing.  Looking  to  return  to  a  newsroom 
environment  as  a  reporter  or  editor.  ExceF 
lent  references.  E-mail  for  resume  at: 
reporterforhire@yahoo.com. 


LOOKING  FOR  GREAT  JOB 
AS  A  REPORTER 
http://resume.jupiterx.com 

AWARD-WINNING  national  arts  magazine  ed¬ 
itor  seeks  immediate  position. 

(615)  673-2252,  robdoe5@hotmail.com 


EDITORIAL  CARTOONIST 

Nationally-syndicated  major  award  win¬ 
ner  seeks  slot  with  quality  conservative 
editorial  page  for  local  and  national  car¬ 
toons.  Salary  very  negotiable.  For  de¬ 
tails  &  portfolio: 

E-mail:  RightToons@aol.com 


-POSITIONS  WANTED- 


_ EDITORIAL _ 

NY  PRESS  ASSOCIATION'S  Writer  of  the 
Year  seeks  freelance  work  for  travel  maga¬ 
zine/newspaper  travel  section.  Specialize  in 
upstate  NY  and  Finger  Lakes.  Contact: 
meg_connor@yahoo.com 

EXPERIENCED  JOURNALIST  seeks  news/ 
feature  assignments  along  the  Carolines' 
coastal  region,  or  other  freelance  projects. 
Writer/Editor  - 16  years;  publishing/printing 
-  4  years;  Journalism  Instructor  -  3  years; 
Desktop  Publishing  -  7  years. 

E-mail:  Carltonpro@aol.com 

EXPERIENCED  writer,  editor,  photographer 
and  web  geek  seeks  fulltime  work  in  Flori¬ 
da.  References  available.  Contact  Eric  at: 
smity@digital.net 

EXPERIENCED  auto  tester  and  computer 
guru  seeks  contributing  writer's  position  at 
your  magazine  or  newspaper.  Will  custom 
tailor  to  your  format,  exposure  more  impor¬ 
tant  than  pay.  Also  available  for  other  as¬ 
signments.  Contact: 

Opossum@ix.netcom.com 
4901  Green  River  #63 
Corona,  CA  92880 
(909)  3400631 


EDITOR  &  PUBLISHER 
CLASSIED  RATES 


HELP  WANTED 

Line  rates:  SI  2.75  per  line,  per 
week,  three  line  minimum 
Black  and  white  display  ads 
$139.00  per  column  inch,  per  week, 
one-inch  minimumhalt-inch 
increments 

EQUIPMENT  &  SUPPLIES 
INDUSTRY  SERVICES 
ANNOUNCEMENTS 
FEATURES  AVAILABLE 

line  rates:  $11.70  per  line,  per  week 
three  line  minimum 

Black  and  white  display  ads 

$139.00  per  column  inch,  per  week 
one-inch  minimum,  half-inch 
increments 

ALL  CATEGORIES 

Red  display  ads:  $59.00  per  week  in 
addition  to  black  and  white  display 
rates.  Frequency  discounts:  For 
both  line  and  display  ads.  run  two  or 
more  weeks  and  enjoy  big  dis¬ 
counts.  Blind  boxes:  $25.00  per 
insertion:  counts  as  two  line  of  copy. 
The  identity  of  box  holders  cannot 
be  revealed.  Readers  are  advised 
not  to  send  samples  when  replying 
to  blind  box  ads:  we  are  not  respon¬ 
sible  for  the  recovery  of  samples. 

DEADLINE: 

Tuesday  prior  to  Monday  issue  dale 


www.editorandpublisher.com 
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Culture  1 


Culture  Trends 


Mm  ' 

IBUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 
majority  have  been  certified  j 

gold  or  platinum.  | 

i 

Week  of  4/16/01  I 

Artist/Group:  Fatboy  Slim 
Song/Video:  "Weapon  of  Choice" 
Album:  Halfway  Betiveen  the 
Gutter  and  the  Stars...  \ 

First  of  all,  what  a  great  album  i 
title!  Slim  teams  up  again  with  ! 
Spike  Jonze  to  hopefully  re-create  j 
the  energy  of  his  last  big  hit  i 

“Praise  You”.  Bootsy  Collins  from  j 
P-Funk  lends  some  vocal,  and  ! 

apparently  Christopher  Walken  i 

dances  in  the  video  -  so  you  can  j 
see  why  Vanity  Fair  wanted  this  |  j 
guy  for  their  post-Oscars  party...  I 

Artist/Group:  Mudvayne 
Song/\^deo:  "Dig" 

Album:  LD50  \ 

'\ 

From  the  Korn/Slipknot  school  i ! 

comes  another  “graduate”  whose  I  j 

band  members  wear  crazy  makeup  1 1 
and  look  very  mean.  They  ;  | 

describe  their  music  as  “thinking  | 
man’s/math  metal.”  They  have  a 
great  love  of  numbers.  Huh?  | 


The  HoUywoodReporter’s  Box  Office  ^ 

For  weekend  ending  April  16 , 2001  i 


This 

Week 

Last 

Week 

3-Day 

Picture  Weekend  Gross 

Days  In 
Release 

Total 

Gross  Sales 

1 

1 

Spy  Kids 

12,501,512 

17 

68,325,957 

2 

2 

Along  Came  a  Spider 

11,527,443 

10 

33,901,508 

3 

New 

Bridget  Jones’  Diary 

10,733,933 

3 

10,733,933 

4 

New 

Joe  Dirt 

8,016,008 

5 

10,718,014 

5 

3 

Blow 

8,013,188 

10 

25,913,942 

6 

New 

Kingdom  Come 

7,562,284 

5 

9,714,715 

7 

New 

Josie  and  the  Pussycats 

4,562,455 

5 

6,574,660 

8 

4 

Pokemon  3:  The  Movie 

2,707,680 

10 

12,953,396 

9 

7 

Enemy  at  the  Gates 

2,665,252 

31 

43,237,128 

10 

5 

Someone  Like  You 

2,602,960 

17 

22,278,530 

11 

6 

Heartbreakers 

2,600,007 

24 

34,416,068 

12 

9 

Crouching  Tiger,  Hidden  Dragon 

1,884,519 

129 

120,507,372 

13 

11 

Exit  Wounds 

1,492,290 

31 

47,815,975 

14 

13 

Traffic 

1,374,555 

no 

119,008,346 

15 

8 

The  Brothers 

1,354,.527 

24 

24,650,510 

16 

17 

Memento 

926,916 

31 

3,687,239 

17 

10 

Tomcats 

906,802 

17 

12,853,541 

18 

46 

Amores  Peros 

878,013 

17 

1,056,652 

19 

12 

Just  Visiting 

877,681 

10 

3,950,440 

20 

15 

The  Tailor  of  Panama 

875,740 

17 

4,844,058 

21 

14 

Chocolat 

622,707 

122 

67,221,761 

22 

18 

0  Brother,  Where  Art  Thou? 

608,337 

115 

40,824,018 

23 

16 

The  Mexican 

478,073 

45 

65,009,567 

24 

23 

Cast  Away 

332,249 

115 

231,088,363 

25 

22 

Pollock 

310,798 

122 

7,280,174 

26 

20 

Hannibal 

291,007 

66 

163,387,569 

27 

24 

What  Women  Want 

259,688 

122 

181,876,328 

28 

21 

See  Spot  Run 

220,862 

45 

32,890,437 

29 

27 

The  Widow  of  St.  Pierre 

220,173 

45 

1,276,442 

30 

26 

The  Emporer’s  New  Groove 

175,920 

122 

88,369,287 

©2001  MTV 
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ON  THE  LINE 


As  newspapers  evolve  on  the  Web,  are  they  forsaking  their  old 
role  as  town  crier  in  favor  of  a  new  one  as  cash  register? 


I  ADMIT  IT:  I  LIKE  TO  CHASE  MOON- 
beams  in  this  increasingly  technophili- 
ac  world.  In  my  priorities,  the  search  for 
meaning  comes  way  ahead  of  the  impulse  to 
monetize,  which  may  just  be  a  granola-eat¬ 
ing  way  of  saying  I’ve  successfully  avoided 
prosperity  in  every  bull  market  since  1980. 

But  even  the  plainclothes  hippie  in  me 
had  to  pause  when  my  fondly  regarded 
compatriot  J.D.  Lasica  recently  reviewed 
the  new  Web  portal,  STLtoday.com,  in 
the  Online  Journalism  Review  (http:// 
ojr.usc.edu).  STL  today.com  is  associated 

with  the  SL  Louis  -  - 

Post-Dispatch  and 
represents  what 
Lasica  calls  Pul¬ 
itzer  Inc.’s  “portal 
strategy”  —  one  in 
which  the  news¬ 
paper  “takes  a 
seat  far  to  the  rear 
of  the  bus.” 

Lasica  pointed  out  that  STL 
today.com  is  “bright,  colorful,  and 
slickly  packaged.”  In  a  dramatic 
one-sentence  nut  graf,  however, 
he  laid  his  St.  Louis  cards  on  the  table  and 
declared,  “Now  only  if  it  had  a  soul.” 

I’ve  pondered  this  for  weeks.  A  soul! 
What  a  wonderful  Web  this  would  be 
if  portals,  newspaper  sites,  and  even 
e-commerce  channels  had  souls. 

Can  a  Web  site  have  a  soul?  I  checked 
out  some  sites  about  soul,  such  as  Classic 
Soul  (http://w'ww.soul-patrol.com/soul). 
Read  a  nice  tribute  to  “Agent  Double-0 
Soul,”  the  singer  Edwin  Starr.  The  site  had 
interesting  information,  useful  links,  and 
all  that  funky  stuff.  But  it  didn’t  have  soul, 
much  less  “a  soul.” 

Maybe  1  was  looking  for  soul  in  all 
the  wrong  places.  So  I  went  to  the  Martin 
Buber  Homepage  (http://www.buber.de 
/en),  where  thoughts  of  the  great  religious 
!  philosopher  can  be  found  in  German 
and  English. 

I  I  could  spend  hours  reveling  in  Buber’s 
i !  revelations  on  the  relationship  between 
:  man  and  God  —  or,  as  he  perfectly  put  it 

www.editoranclpubllsher.com 


in  his  most  famous  book,  between  “I  and 
Thou.”  But  the  site  itself  couldn’t  be  said  to 
have  a  soul. 

Yet  the  more  I  thought  about  it,  the 
more  Lasica’s  query  about  soul  became 
less  an  irrational  wish  than  a  credible  cry 
from  the  heart.  I  wasn’t  familiar  with  the 
Post-Dispatch’s  pre-STLtoday.com  site, 
but  as  a  regular  user  of  what  had  been  The 
Miami  Heralds  Web  entity,  I’ve  been  cha¬ 
grined  to  note  that  my  southern  Florida 
news  connection  is  now  accessed  via 
Miami.com,  which  is  part  of  the  RealCities 

-  cookie-cutter  concept. 

Still  unsure  about  what  all  this 
had  to  do  with  a  soul,  I  e-mailed 
Lasica  seeking  enlightenment. 


What  a  wonderfiil 
Web  this  would 
be  if...  newspaper 
sites  and  even  e-commerce 
channels  had  souls. 


“Consider  this  question,”  Lasica  replied. 
“What  makes  newspapers  special?  ...  It’s 
the  newspaper’s  special  relationship  to  the 
community  by  dint  of  its  role  as  a  town 
square,  a  place  where  a  multiplicity  of 
voices  can  be  heard. ...  As  news  operations 
increasingly  migrate  online  and  look  for 
their  proper,  expanded  roles  on  the  Inter¬ 
net,  it’s  critical  that  [they  keep]  the  values 
and  standards  that  made  them  relevant 
in  their  communities  [italics  added]  ... 
[A]  portal,  city  guide,  or  any  other  quasi- 
journalistic  enterprise  lacks  credibility, 
authenticity,  and,  yes,  a  soul,  if  it’s  more 
about  marketing  than  it  is  about  a 
two-way  dialog  with  the  community  it 
purports  to  cover.” 

J.D.  is  right.  Turning  a  newspaper  Web 
site  into  a  generic  dot-com  may  be  a 
shrewd  marketing  move.  But  by  making 
itself  one  undistinctive  element  of  an 
online  package,  the  newspaper  risks 
becoming  the  voice  of  an  unreal  city.  11 


CITYUPRESn-PANDS 

CityXpress,  a  provider  of  customized 
special  sections  to  local  newspaper  Web 
sites,  is  producing  a  Home  &  Garden 
section  for  madison.com,  the  portal  for 
The  Capital  Times  and  the  Wisconsin  State 
Journal.  Both  are  produced  by  Madison 
Newspapers  Inc.,  which  is  half-owned  by 
Lee  Enterprises  Inc.  Lee  runs  CityXpress 
special  sections  on  many  of  its  23  dailies’ 
sites.  Recently,  its  Billings  (Mont.)  Gazette 
(http://www.billingsgazette.com)  also 
launched  a  Home  &  Garden  special  sec¬ 
tion  (“Homefronf’),  while  its  Mason  City, 
Iowa,  Globe-Gazette  (http://www.globe 
gazette.com)  added  Bridal,  Dining  & 
Entertainment,  and  Professional  Services, 
as  well  as  Home  &  Garden  sections. 

BELO'MYNEWnOURWAY 

Belo  Interactive  has  teamed  up  with 
Strategy.com  to  start  My  News,  which 
delivers  free  content  every  which  way, 
via  cell  phone,  e-mail,  fax,  or  pager. 

Users  can  choose  customized  content 

—  business,  sports,  tech  news,  headlines 

—  to  suit  their  interests.  Belo  Interactive 
President  Jim  Moroney  calls  My  News  a 
“personal  reporter.”  The  content  will 
come  from  Belo’s  print  and  TV  Web  sites, 
such  as  DallasNews.com  and  KVUE.com, 
as  well  as  news  services.  A  prospective 
subscriber  can  visit  a  participating  site 
and  click  on  the  “MyNews”  link  to 
customize  the  delivery  of  content. 


That’s  one  step  for  man,  one  giant  step 
for  convergerKe:  The  Hartford  (Conn.) 
Courant  had  its  first  live  newsroom  inter¬ 
view  as  part  of  its  recently  announced 
partnership  with  the  New  England  Cable 
News  network.  ...  For  a  front-line  view  of 
the  closing  of  the  Moscow  newspaper 
Sevodnya  and  the  rest  of  the  dangerously 
unstable  Russian  media  situation,  the  on¬ 
line  edition  of  the  English-language  paper. 
The  Moscow  Times  (http://www.moscow 
times.ru)  is  the  place  to  go. ...  The  Media 
Center  at  the  American  Press  Institute 
will  host  a  Digital  News  Management 
conference  April  29-May  4  in  Reston,  Va. 
wrobins@editorandpublisher.com 
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Three  big  plant  projects  on  track  for  offset  this  summer 


BY  JIM  ROSENBERG 

Despite  setbacks  at  a  couple  of  them, 

major  dailies  expect  to  leave  letterpress  behind 
when  their  new  plants  open  this  year. 

More  than  a  year  behind  schedule,  The  Patriot- 
News,  Harrisburg,  Pa.,  continued  into  this  spring  to 
experience  press-control  and  folder  problems  at  a  new,  $55-million, 
offset  production  plant,  located  in  a  technology  park  across  the  Sus¬ 
quehanna  River  from 
its  downtown  offices 
the  state  capital.  At- 
tributing  delays  to  “a  lot 
of  little  stuff,”  a  vendor 
representative  related 

that  on  one  occasion  |k  — 

the  controls  unaccount-  I 

ably  started  the  paper's  ^ 

Newsliner press. 

start  “about  mid-May,”  ^ 

said  General  Manager  j 

Jim  Stephanak.  He  u|||| 

exacted  the  new  press  Omaha  World-Herald's  Freedom  Center  nears  cor 

to  be  on  edition  in  the 

second  half  of  June,  when  it  will  print  a  operations.  “That’s  really  what’s  going  to 

redesigned  Patriot-News  with  more  shake  this  thing  out,”  Stephanak  remarked, 

sections  and  more  color.  Not  as  far  behind  schedule,  another  re- 

“We  did  have  issues  with  some  of  the  mote  plant  —  also  across  a  river  from  mid- 

[Honeywell]  controls,”  Stephanak  said,  town  headquarters  —  the  New  York  Post’s 

“but  those  have  all  been  worked  out”  and  Bronx  plant  is  built  and  almost  entirely 
the  system  “seems  pretty  stable.”  equipped.  Three  of  four  “Postliner”  presses 

Now'  completed  are  most  of  the  “modifi-  (a  version  of  the  Newsliner,  which  took  its 
cations  that  we  had  to  do  with  the  folder,”  name  from  the  Daily  News,  the  press’  first 

said  Stephanak.  He  said  that  the  British  buyer  and  a  Post  competitor)  are  in. 
design  of  part  of  the  Sovereign  folder  Post  Production  Director  David  O’Neill 

and/ or  its  upper  structure  may  have  been  said  press  tests  have  gone  well  and  crew 

responsible  for  problems  because  “it  wasn’t  training  has  begun.  The  first  press  is  to  go 

meant  for  the  American  product”  —  typi-  on  edition  the  night  ofMay  6.  Thereafter, 

cally  larger  than  its  European  counterpart.  presses  two  and  three  will  be  taken  into 
For  tw'o  weeks  through  early  May,  the  production,  with  all  weekday  copies 

offset  plant  will  replicate  the  current  plant’s  expected  to  be  printed  offset. 


THREE 
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SYNDICATES 


pulled, 
impugned, 
and  praised 

The  content  of  the  April  15  “B.C 
strip  upset  some  newspaper  com¬ 
panies,  one  of  which  spent  about 


added,  “1  interpreted  it  the  same  way  as 
Johnny  intended  for  it  to  be  interpreted 
—  that  Christianity  is  rooted  in  Judaism.” 

It  is  uncertain  how  many  other  papers, 
if  any,  dropped  the  April  15  strip.  Sunday 
comics  are  hard  to  pull,  because  most 
papers  don’t  print  the  sections  in-house. 

A  number  of  papers  did  run  stories 
and/or  editor’s  notes.  For  instance,  E^P 
free-lancer  Randy  Dotinga  reported  that 


flooded  the  media  day  after  day  before 
any  readers  had  an  opportunity  to  see 
the  comic  strip  in  a  newspaper  and 
make  up  their  own  minds  about  what 
it  meant.”  —  DaveAstor 

‘Monty’  moniker  after 
RENAMING  OF  ‘ROBOTMAN’ 

Jim  Meddick’s  “Robotman  &  Monty” 
comic,  which  began  as  “Robotman”  in 


$30,000  to  yank  it.  And  - 

Creators  Syndicate  President/  CMTNW  KIRK  N 
CEO  Rick  Newcombe  is  upset  ^ 

at  pre-publication  attempts  to  WHWCHWICE 

“censor”  Johnny  Hart’s  Easter  WES  RCfiCJTMAKly 

Sunday  comic,  which  showed  a 
menorah  morphing  into  a  cross 
(E&P,  April  16,  p.  6).  ' 

North  Jersey  Media  Group 
(NJMG)  —  parent  of  The 
Record,  Hackensack,  N.J.,  and 
the  North  Jersey  Herald  & 

News,  West  Paterson,  N.J.  —  The "  lot  ir 

was  the  firm  that  spent  about  ^ 

$30,000  to  print  a  new  Sunday  comic  sec¬ 
tion  that  eliminated  the  controversial  strip. 

When  the  “B.C.”  strip  came  to  its  attention 
April  12,  NJMG  had  already  inserted 
preprinted  comic  sections  in  70,000  of  the 
232,000  papers  it  would  circulate  April  15. 

“Potentially  large  segments  of  our  reader- 
ship  —  both  Jews  and  Christians  —  might 
have  been  offended,”  NJMG  President  Jon 
Markey  said.  So  NJMG  pulled  back  all  the 
papers  it  could  and  printed  a  new  section  — 
without  “B.C.”  Readers  were  informed  of 
this  in  April  13, 14,  and  15  issues,  £md  a 
couple  of  dozen  of  them  contacted  the  pa¬ 
pers  to  either  praise  or  criticize  the  pulling. 

Newcombe  reported  that  Creators 
received  more  than  1,000  e-mail  messages 
by  April  16,  with  87%  of  them  praising  the 
comic.  Hart  said  he  was  trying  to  honor 
both  Christianity  and  Judaism.  Newcombe 


UPS 

IN 


etfnWEREiSQNE1HlN<^... 
LW  HERE- AT  KIRK'S 
^  UEAO..NCJftCE  ANVTUING 

WAR.  ITS 
UflNATURAU.Y 
BROWN,  WK/ 

.AND  WRCf...  A  \\\  : 


SO  WILLIAIA  SHATNSzXtIa  WOrSORE._ByT  iT 
UAS  AN  unusually  Wt  lAAKE  ALL  TUE. 
KEALW  WEAOOF  HAlR  DIFFERENCE  IN  THE . 


R3R  A  HIS  AGE.. 
WHW  Wf  FERENCE 
DOES  WAT  WAKE?  , 


world.'.. 


I  NBCr  WEC/f:  CBNCmiON!!!/ 


The  plot  machinery  of  Jim  Meddick’s  comic  strip  called  for  the  removal  of  “Robotman”  from  the  name. 


j  The  San  Diego  Union-Tribune  published  an 
!  April  16  note  from  Editor  Karin  Winner 
i  that  said,  in  part:  “I  am  very  sorry  that  so 
'  many  readers  were  offended  by  yesterday’s 
I  ‘B.C.’ comic  strip.” 

j  But  Newcombe  said  most  of  the  1,300 

i  papers  that  run  “B.C.”  are  used  to  Hart’s 
i  occasional  religious  commentary  —  with 
I  many  of  these  clients  telling  Creators  they 
I  “don’t  have  a  strong  opinion  about  it.” 

I  Newcombe  also  noted  that,  in  the  Inter- 
;  net  age,  it’s  easier  to  try  to  “censor”  a  comic 
before  it’s  published.  The  Jewish  Defense 
League  put  the  strip  on  its  site  prior  to 
April  15  and  urged  newspapers  not  to  run 
I  it.  Newcombe  said  this  kind  of  “advance 
protest”  has  “dangerous  implications  for 
First  Amendment  supporters. ...  Because  of 
!  the  Internet,  one  side  of  the  story  —  or  one 
!  interpretation  of  a  complex  cartoon  — 


1985,  has  been  renamed  “Monty.” 

“There  has  been  some  confusion 
...  because  the  name  ‘Robotman’  can 
sound  like  a  feature  for  kids  or  even  a 
superhero,”  said  Amy  Lago,  United  Me¬ 
dia  vice  president  of  comics  and  graph¬ 
ics.  “This  strip  really  appeals  to  older, 
well-educated  fans  of  edgy  humor.” 

The  Monty  Montahue  character  is  a 
brainy,  bumbling  bachelor. 

Ann  Telnaes  of  Tribune  Media 
Services  has  become  the  second 
woman  to  win  the  Pulitzer  Prize  for 
editorial  cartooning.  See  story,  p.  21. 
Editorial  cartoonist  Pat  Oliphant  of 
Universal  Press  Syndicate  is  blasted 
by  an  Asian-American  journalists 
group.  See  story,  p.  29. 


et  cetera  . . . 

Reid  rossman  has  been  named  on- 

line  syndication  sales  manager  at  United 
Media.  ...  Knight  Ridder/Tribune  Information 
Services  and  the  Detroit  Free  Press  have 
introduced  an  updated  Web  site  (http://www. 
yakscomer.com)  that  ties  into  the  syndicated 
“Yak's  Comer”  children’s  feature.  There  is  also 
a  new  teacher’s  guide. ...  Tribune  Media 
Services  (TMS)  has  entered  into  an  agreement 
with  SirenServ  to  market  GolfServ’s  online 
content,  tools,  and  services. ...  TOR  Books 


has  published  a  collection  of  “The  Lockhoms” 
comic  panel  by  Bunny  Hoest  and  John 
Reiner  of  King  Features  Syndicate.  It’s  called 
“Dessert!  We’ve  Made  It  into  the  Home 
Stretch!”. ...  Andrews  McMeel  Publishing  has 
released  “The  D<%  Is  Not  a  Toy,”  the  first  “Get 
Fuzzy”  comic  collection  by  Darby  Conley  of 
United.  ...  Cyberwalker  Media  is  offering  a 
senior-themed  package  of  features  that 
includes  stories  about  digital  devices  and  Web 
sites  aimed  at  older  people. ...  “Gasoline 
Alley”  cartoonist  Jim  Scancarelli  of  TMS  paid 
tribute  to  late  race-car  driver  Dale  Earnhardt 


in  his  April  8  Sunday  comic. ...  Kinecta, 
which  is  involved  in  online  syndication,  is 
increasing  its  European  presence  by  signing  a 
co-marketing  agreement  with  the  Tridion 
company. ...  Online  syndicator  Context  Media 
was  one  of  10  companies  named  “Investor’s 
Choice”  at  Technok^  Partners’  recent  Digital 
Media  Outlook  confereiKe. ...  The  University 
of  Dayton’s  2001  Erma  Bombeck  Writing 
Competition,  honoring  the  syndicated  humor 
columnist  who  died  in  1996,  drew  nearly  700 
entries.  A  Texas  woman  was  the  adult  winner 
and  an  Ohio  girl  the  high-school  winner. 
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iftheij  accicknt(i/hj  stumble  on  the  front  page  —  nexcs! 


-  HUMPHREY  BOGART  IN  “DEADLINE  U.S.A.,”  1952 


Photo  of  the  week 


DORAL  CHENOWETH  III,  THE  COLUMBUS  (OHIO)  DISPATCH 

IN  THIS  CASE,  IT  WAS  A  GIRL  IN  THE  HOOD.  CINCINNATI  COPS 
seize  and  pepper-spray  a  young  woman  who  had  violated  an 
8  p.m.  curfew  near  where  unarmed  19-year-old  Timothy 
Thomas  was  shot  dead  by  police  on  April  7-  The  city  was  rocked 
by  several  days  of  disturbances.  Many  African  Americans  | 
denounced  the  city’s  police  department  for  an  alleged  pattern  of 
excessive  use  of  force  and  racial  profiling.  —  Greg  Mitchell 


-J 

□c 

i  WARNING. 
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hip  lollipop 
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allowed: 
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The  New  York 
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Times  deleted 
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legs  and  lick- 
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this  message. 

Movie  ads  ajc-rated 


Sometimes  a  lollipop  is  just  a 
lollipop  —  but  not  when  it’s 
attached  to  a  woman  wearing 
nothing  but  high  heels. 

Citing  its  overt  sexuality,  about  50  daily 
newspapers  have 
rejected  a  risque  ad 
for  a  new  arthouse 
movie  called  “The 
Center  of  the 
World.”  The  ad 
features  a  coyly  nude  j 
woman  about  to  1 
enjoy  a  lollipop,  with  ! 
one  leg  strategically 
placed  over  her 
nether  regions  and 
the  other  stretched 
skyward.  The 
unrated  Wayne 
Wang  film,  which  ' 
opened  last  week  in 
New  York,  Los  An-  ' 
geles,  and  San  Fran-  i 
cisco,  tells  the  story 
of  an  Internet  mil¬ 
lionaire  who  hires  a 
stripper  to  accompa¬ 
ny  him  to  Las  Vegas. 

Dailies  in  cities  as  - 
diverse  as  Tucson,  j 
Ariz.,  Tulsa,  Okla.,  j 
and  Charlotte,  N.C.,  | 

didn’t  like  “the 
graphic  images  i 

shown  and  what  they  | 
implied,”  said  Paul  l 
Pflug,  a  spokesman  f'hies’  version: 

for  the  film’s  distrib-  ^  sucker  was 
borne  in  the 

utor.  Artisan  Enter-  original  ad. 
tainment.  “Alterna¬ 
tive  weeklies  ended  up  liking  the  ads,  but 
they  are  much  more  edgy  publications.” 
According  to  Artisan,  several  news- 
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HOT  TYPE 


papers,  including  The  Washington  Post 
and  the  San  Francisco  Chronicle,  agreed 
to  run  a  second  ad  featuring  a  side  profile 
of  the  high-heeled  woman  from  the  chest 
upward.  The  Los  Angeles  Times  rejected 
both  ads  based  on  its  “comprehensive  set 
of  standards,”  which  are  proprietary,  said 
spokesman  David  Garcia. 


However,  the  L.A.  Times  did  run  an  ad 
after  cropping  the  entire  photo  except  the 
outstretched  leg.  The  New  York  Times  cut 
the  graphic  entirely  and  ran  only  the  text 
part  of  the  ad;  “WARNING.  SEX.  Come 
closer.  Enter.”  Later,  it  allowed  an  ad  with 
an  awkward-looking  image  of  two  legs 
and  the  face  of  a  woman  ready  to  lick  ... 


an  airbrushed  something  or  other.  (A 
postage  stamp,  perhaps?) 

The  New  York  Times  declined  to 
discuss  the  negotiations  that  resulted  in 
the  revised  ads,  but  spokeswoman  Kathy 
Park  told  E^P  that  the  paper  doesn’t 
redesign  questionable  ads  itself. 

—  Randy  Dotinga 


eULllNACHraP? 

PAT  OLIPHANT,  UNIVERSAL  PRESS  SYNDICATE 


Lie 


The  Asian  American  Journalists 
Association  thinks  editorial  car¬ 
toonist  Pat  Oliphant  has  some  sort 
of  China  syndrome,  and  it  doesn’t  like  it. 

The  1,700-member  organization  sent 
Universal  Press  Syndicate  a  letter  saying 
Oliphant’s  “use  of  racial  stereotypes  and 
ethnic  caricatures”  in  his  cartoons  is  “ab¬ 
solutely  unacceptable.”  It  said  Oliphant’s 
work  —  including  a  cartoon  on  the  recent 
spy  plane  crisis  (reprinted  at  right)  that 
at  least  one  paper,  the  San  Francisco 
Chronicle,  declined  to  run  —  has  pictured 
Chinese  characters  with  thick  glasses  and 


buckteeth,  implied 
that  Asians  eat 
cats  and  dogs,  and 
shown  them  using 
“pidgin  English.” 

Universal 
Director  of 
Communications 
Kathie  Kerr  said: 

“Editorial  cartoon¬ 
ing  at  its  best  is  an 
art  form  that  both  evokes  and  provokes 
response.  Oliphant  is  a  master  at  this, 
and  his  cartoons  frequently  offend  people 


of  all  groups.”  She  added  that  none  of 
Oliphant’s  approximately  325  clients  has 
canceled.  —  Dave  Ast or 


Maine  line  gives  pause 


BANGOR  (MAINE)  DAILY  NEWS 


lt*s  what  you  need.  To  know. 


crew  on  its  way  home 

'very  sony* 
saysBu^ 


U.S.  spy  plane 

Maine  man 
eageriosee 
fTcedson 


u  s.  CHINA  AGREEMENT 


Fine-tuning  a  newspaper  slogan 
isn’t  easy,  especially  with  so  many 
punctuation  marks  from  which  to 
choose.  After  much  head-scratching,  the 
Bangor  (Maine)  Daily  News  finally  went 
with  a  period  —  and  a  trip  into  the  land 
of  the  grammatically  incorrect. 

The  newspaper’s  new  slogan,  which 
appears  on  the  Page  One  flag,  is  this: 

“It’s  what  you  need.  To  know.” 

Some  Daily  News  newsroom 
curmudgeons  have  complained 
about  the  odd  use  of  the  infinitive, 
but  Marketing  Director  Elizabeth 
Hansen  said  slogans  don’t  have  to 
make  English  teachers  happy.  “It 
reflects  back  to  readers  what  they  told 
us  in  terms  of  the  Bangor  Daily  News 
in  their  lives  and  what  it  means  to 
them,”  she  said.  “Having  the  period 


The  motto  appears  everywhere  from 
house  ads  to  news  boxes,  which  had  been 
using  a  variety  of  slogans:  “Pick  It  Up, 
You’ll  Be  Glad  You  Did,”  “Smart  People 
Get  It,”  and  “Maine’s  Largest  Daily  Pa¬ 
per.”  The  last  slogan  was  exactly  what  the 
Bangor  paper  needed.  To  get  rid  of.  For 
the  Portland  Press  Herald,  not  the  Daily 
News,  is  now  the  most  popular  newspaper 
in  the  Pine  Tree  State.  —  Randy  Dotinga 


there  brought  strength  to  the  statement  i 
and  gave  you  a  little  pause,  which  is  |  rg? 

really  quite  important.” 


COPY  EDITORS: 

Sharpen  your  skills 

Apply  now  for  an  expenses-paid 
two-week  training  institute  for 
midcareer  newspaper  copy  editors, 
starting  July  22nd  at  one  of  the 
nation's  most  prestigious  journalism 
schools. 

The  seminar,  funded  by  the  Knight  j 
Foundation,  goes  beyond  the  basics  i 
to  tackle  a  wide  range  of  subjects,  \ 
using  top  teachers  from  both  the 
industry  and  journalism  education.  j 

For  a  complete  schedule  and  for  an 
application,  check  this  Web  site; 
http-Jfwww.ibiblio.org/copyed/ 

FOR  FURTHER  QUESTIONS,  CONTACT 
Professor  Bill  Cloud 
School  of  Journalism  and 
Mass  Communication 
Campus  Box  3365 
University  of  North  Carolina 
Chapel  Hill,  NC  27599-3365 
E-mail:  bcloud@email.unc.edu 

Applications  must  be  received  by 
May  15,  2001 
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The  Pack  Rat 


ASNE  convention  skit  furor  deflects  blame  from  the  real  villains 


There  was  an  “incident”  of  sorts  at  the  American 
Society  of  Newspaper  Editors’  recent  convention  that 
has  been  portrayed  in  simplistic  terms  that  do 
neither  the  offender  nor  the  offended  party  any  good. 
Frankly,  I  believe  that  the  reaction  by  some  ASNE 
members  since  then  adds  to  the  perception  of  the  media  as 


“elitist”  and  out  of  touch  with  most  Americans, 

The  last  night  of  the  conference,  a  Washington  comedy  troupe. 


The  Capitol  Steps,  performed 
a  skit  that  swiped  at  the 
Chinese  government’s  endless 
paranoia  and  its  retention  of 
the  U.S.  espionage  plane.  I’ve 
sat  through  numerous  Capitol 
Steps  skits  over  the  past  dozen 
years  —  they’re  often  hilarious, 
but  almost  as  often  boorish 
and  full  of  high-school  humor 
—  just  like  Jay  Leno,  David 
Letterman,  and  “Saturday 
Night  Live.” 

This  time,  in  an  effort  to  “look”  Chi¬ 
nese,  a  couple  of  members  (they  are  most¬ 
ly  white  males)  donned  black  wigs  and 
parodied  the  Chinese  government’s  rou¬ 
tine  sloganeering  in  response  to  almost 
anything.  Not  having  done  enough  home¬ 
work  to  learn  a  short  Chinese  phrase  the 
troupe  could  quickly  turn  into  rhyming 
lyrics,  the  performers  settled  for  chanting 
“Ching  Ching  Chong  Chong.” 

Afterward,  an  ASNE  intern  named 
Amy  Leang,  from  Ball  State  University, 
wrote  a  column  about  it,  and  The  Wash- 
ington  Post  pounced  on  it.  Leang  wrote 
that  she  was  “deeply  humiliated”  by  the 


skit.  Fair  enough.  Then  she 
added,  “The  next  morning,  I 
woke  up  crying.” 

Crying?  I  can  almost  hear 
the  outrage  from  many 
Americans.  What  about  the 
tears  shed  by  the  families  of 
the  captured  crew?  They  knew 
their  loved  ones  were  being 
held  by  one  of  the  most  brutal, 
inhumane,  and  (just  to  remind 
those  who  missed  the  Tianan¬ 
men  Square  massacre)  truth-defying 
regimes  on  the  face  of  the  Earth.  While 
we’re  on  the  subject,  what  of  the  tears 
shed  by  the  little  5-year-old  son  of  a 
Chinese- American  scholar  from  Ameri¬ 
can  University  when,  two  months  ago,  he 
was  taken  by  the  Chinese  guards  and  held 
;  in  isolation  away  from  his  mother  and 
!  father  for  weeks?  His  mother  is  still  being 
held  on  the  usual  Chinese  charge  of 
espionage.  (Why  can’t  Chinese  autocrats 
get  more  creative?)  That  story  has 
gripped  the  university  communities  in  the 
Washington  area  but  apparently  hasn’t 
made  it  to  the  campus  of  Ball  State. 

The  Capitol  Steps  were  not  satirizing 


I  the  Chinese  people.  They  were  making  fun 
of  a  repressive  regime  that  speaks  in  slo¬ 
gans  and  chants  because  it  will  not  speak 
the  simple  truth.  Over  the  past  50-plus 
years,  it  has  become  a  parody  of  itself. 

Tim  McGuire,  editor  of  the  Minnea¬ 
polis  Star  Tribune  and  new  president  of 
ASNE,  conceded  to  the  Post  that  he  was 
among  the  editors  who  laughed  at  the 
skit.  But  other  ASNE  members  were 
apparently  shocked  that  such  an  act 
would  be  performed  at  an  ASNE 
conference.  It’s  important  to  remember 
that  the  offending  skit  was  done  by  a 
professional  comedy  troupe  —  not  by 
ASNE  members  or  U.S.  politicians. 

However,  if  you  want  to  see  equally 
offensive  political  satire,  pull  up  clips  of 
how  the  Chinese  government  itself  has 
described  Americans  during  the  last  20 
years.  American  reporters  coming  back 
from  Beijing  have  recounted  tales  and 
brought  back  snippets  of  Chinese  leaders’ 
stereotyping  Americans  with  outlandish 
Southern  drawls,  huge  wallets,  unlimited 
sexual  appetites,  and  preternaturally  vio¬ 
lent  behavior.  They  have  raised  jingoistic 
paranoia  to  a  high  art.  In  the  journalism 
curriculum  today,  is  there  room  for 
history  and  political  science?  How  about 
a  seminar  on  comparative  stereotyping? 

Could  The  Capitol  Steps  have  done  a 
better,  less  offensive  job?  Yes  —  “Ching 
Ching  Chong  Chong”  is  the  stuff  of  1950s 
school  plays,  and  if  I  were  Asian,  I’d  be  an¬ 
noyed.  The  director  of  The  Capitol  Steps 
says  the  skit  is  staying  in  the  act.  If  so,  they 
should  fix  the  phrase  —  and  apologize. 

Meanwhile,  Amy  Leang  might  also  tone 
down  her  rhetoric  and  consider  the  feel¬ 
ings  of  those  who  have  been  abused  by 
and  lost  members  of  their  families  to  the 
Chinese  dictators.  And  those  who  want  to 
jump  on  the  “outraged”  bandwagon  might 
learn  a  lesson  from  Mel  Brooks. 

In  a  segment  aired  a  week  ago  Sunday, 
Brooks,  the  creative  Jewish  genius  who 
wrote  “The  Producers,”  told  CBS’  “60 
Minutes”  that  he  feels  the  only  way  to 
truly  bring  down  Adolf  Hitler  and  all 
Nazi-lovers  is  to  make  fun  of  them  — 
their  lockstep  behavior  and  their  lockstep 
thinking  and  their  lockstep  accents. 
Ridicule,  he  explained,  is  the  most 
formidable  weapon.  It  is  the  ultimate 
answer  to  the  ultimate  abomination.  ® 
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